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VHiot  ore  we  doing  here? 


We  re  doing  the  job. 


Major  and  local  advertisers  in  New 
York's  Brooklyn  &  Staten  Island  markets 
have  found  a  great  source  for  results  with 
the  area’s  largest  weekly  circulation 
paper,  the  Marketeer,  and  its  family  of 
innovative  advertising  products. 

Our  25  free  home-delivered  weekly 
editions  now  reach  over  a  million  readers, 
enabling  the  advertiser  to  zero  in  on  their 
prime  area  or  saturate  the  entire  region. 

The  Marketeer  offers  the  highest 
quality  customized  home  delivered  TMC 
programs  in  the  N.Y.  Metropolitan  area, 
available  any  day  of  the  week. 


Our  newest  product  "Marketeer  \hlue 
Finder"  gives  advertisers  the  opportunity 
to  showcase  their  products  in  glossy  four 
color  format.  The  "Marketeer  Value  Mailer" 
direct-mail  coupon  envelope  rounds  out 
the  assortment  of  advertising  products. 

The  Marketeer's  reader  loyalty  and  menu 
of  effective  tools  have  made  us  a  dominant 
player  in  the  N.Y.  Metropolitan  area.  That's 
why  major  retailers  and  supermarkets  look 
to  us  for  our  near  100%  penetration  levels. 

Whatever  the  job  is,  the  Marketeer  has 
the  product,  services  and  resources  to  get 
the  job  done  right! 
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EXPANDING,  MODERNIZING 

NEWSPAPERS  FOR 
THE  21  ST  CENTURY 

Newspaper  Spendins  to  Top  $1  Billion  in  1994 

Newspaper  spending  plans  are  rebounding  toward  the  lofty  levels  of  the  pros¬ 
perous  '80s.  Positive  advertising  linage  and  revenue  trends  have  created  an  opti¬ 
mistic  mood  among  newspaper  publishers  and  top  executives. 

Newspapers  Are  Seardiins  For  Solutions 

From  prepress  production  technology  to  paper  handling  and  pressroom  equip¬ 
ment  to  packaging  and  distribution  facilities  ...  newspapers  are  looking  for  ways 
to  improve:  to  make  their  products  more  effective  for  advertisers;  to  produce  a 
highly  readable,  indispensable  source  of  information  for  subscribers. 

E&P  Will  Feature  Today's  Best  TedinolosY 

The  November  5  issue  of  Editor  &  Publisher  will  include  a  special  Newspaper 
Plant  and  Design  pullout  section  featuring  some  of  the  best  equipment  and  plant 
designs  being  used  today. 

Offer  Your  Help 

This  is  a  prime  opportxinity  for  you  to  tell  our  more  than  83,000  readers  about  your 
company,  your  products  and  services,  your  research  and  technologies  that  are  help¬ 
ing  newspapers  achieve  their  aggressive  goals. 

Take  Advantase  of  Today's  Opportunities 

Make  sure  your  advertising  message  is  included  in  this  important  issue.  Call 
E&P  Advertising  Director  Steve  Townsley  at  (212)  675-4380  or  contact  your  local 
E&P  representative  today! 


Newspaper  Plant  &  Desisn 


Space  Reservation  Deadline 

October  21, 1994 


November  5, 1994 


Ad  Materials  Deadline 

October  24, 1994 
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EditjCTi^Publisher 

11  W  M  Street,  New  Ibrk,  NY  1001V4234  212-67S-4380 


Sales  Offices 


New  York  . . 
Chicago  . . . . 
New  Orleans 
Los  Angeles  . 
San  Francisco 


212-675^380 

312-641-0041 

504-386-9673 

310-373-3731 

415-421-7950 


GET  YOUR  MESSAGE  INTO  THE  HANDS  AND  MINDS 
OF  NEWSPAPER  INDUSTRY  DECISION  MAKERS. 
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What  do 

Thomas  Jefferson, 
Nelson  Mandela  and 
Julia  Roberts 
have  in  common? 

They’re  all  in  the 
1995  FIreedom  Forum 
First  Amendment 
Calendar. 


The  Freedom  Forum  is  pleased  to  announce 
the  publication  of  the  1995  First  Amendment 
Calendar.  This  collection  of  enlightening  and 
entertaining  quotes  provides  daily  insight  into 
the  opinions  and  issues  that  shape  our 
First  Amendment  values. 

Order  by  October  15, 1994,  and 
see  who  else  might  be  there. 


•n-E^^FH==nOM  FORLM 


1101  WILSON  BLVD.,  ARLINGTON,  VA  22209 


Please  send  me  the  1995  Freedom  Forum  First  Amendment  Calendar. 


Name 

1995  calendarlsl  @  $7.00  each  =  $ 

(quantity) 

(please  print) 

Comoanv 

Address 

Va.  residents  add  4.5%  sales  tax  ($.32  ea.)  $ 

Citv  State  ZIP 

Shipping  @  $2.00  each  =  $ 

(quantity) 

Total  amount  enclosed  $ 

(Check  or  money  order  only) 

Mail  this  form  and  your  check  or  money  order  to: 

The  Freedom  Forum 

1995  Calendar 

1101  Wilson  Boulevard 

Arlington,  VA  22209 

Supplies  are  limited.  Order  by  October  15, 1994.  Calendars  will  be  shipped  mid-December  1994. 
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SEPTiMBIR 

2 1  -24  —  National  Conference  of  Editorial  Writers  Convention, 
Pointe  Hilton  Resort,  Phoenix 

22"24  —  Inland  Press  Foundation/Missouri  Press 
Association/Kansas  Press  Association/ Arkansas  Press  Association 
Marketing  Conference,  Plaza  Hotel,  Kansas  City 
22-25  — Women  in  Communications  Convention,  Plaza  of  the 
Americas  Hotel,  Dallas 

—  National  Lesbian  and  Gay  Journalists  Association  Con¬ 
vention,  Hyatt  Regency  Hotel,  Minneapolis 

28- 10/1  —  National  Newspaper  Association  Convention  and 
Trade  Show,  Contemporary  Hotel,  Orlando 

29- 10/1  —  Southern  Circulation  Managers  Association  Con¬ 
vention,  Pier  66  Hotel,  Fort  Lauderdale 

OCTOBER 

5  —  Newspaper  Features  Council  Meeting,  Edgewater  Hotel,  Seattle 
5-8  —  American  Association  of  Sunday  and  Feature  Editors  Con¬ 
vention,  Edgewater  Hotel,  Seattle 

5- 9  —  National  Federation  of  Hispanic  Owned  Newspapers  Inter¬ 
national  Hispanic  Media  Conference,  Ramada  Resort  Deauville,  Mia¬ 
mi  Beach,  Fla. 

6- 9  —  Society  of  Environmental  Journalists  Conference,  Brigham 
Young  University/Sundance  Institute,  Provo,  Utah 

^  —  National  Press  Club/Society  of  Professional  Journalists  Financial 
Writers  Conference,  National  Press  Club,  Washington 
9- 15  —  National  Newspaper  Week 

9-13  —  Advertising  Media  Credit  Executives  Convention,  Hotel 
Inter-Continental,  Los  Angeles 

9- 12  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphur  Springs,  WVa. 

1  2- 15  —  Associated  Press  Managing  Editors  Convention,  Wynd- 
ham  Franklin  Plaza  Hotel,  Philadelphia 

13-14  —  New  Jersey  Press  Association/Pennsylvania  Newspaper 
Publishers  Association  Convention,  Park  Ridge  Hotel,  Valley  Forge, 
Pa. 

1  3- 15  —  Society  of  Newspaper  Design  Convention  and  Exhibi¬ 
tion,  Westin  Crown  Center  Hotel,  Kansas  City 
15  —  International  Newspaper  Carrier  Day 
15-17  —  Newspaper  Flexo  Users  Group  Conference,  Marriott  Ho¬ 
tel,  Worcester,  Mass. 

1  6-20  —  Inter  American  Press  Association  General  Assembly, 
Four  Seasons  Hotel,  Toronto 

22- 25  —  Inter-State  Circulation  Managers  Association  Conven¬ 
tion,  Vista  Resort  International,  Pittsburgh 

23- 25  —  Inland  Press  Association  Convention,  Hotel  Inter-Con¬ 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

9/14/94 

9/7/94 

9/14/93 

A.H.  BeloCorp.  (NY) 

51.75 

50.125 

46.00 

American  Publishing  ## 

13.625 

14.125 

Capital  Cities/ABC  Inc.  (NY)  *♦ 

82.75 

84.25 

53.30 

Central  Newspapers  Inc.  (NY) 

26.625 

27.625 

25.50 

Dow  Jones  &.  Co.  Inc.  (NY) 

31.00 

32.00 

31.875 

Enquirer/Star  Group  (NY) 

16.375 

16.75 

17.50 

Gannett  Co.  Inc.  (NY) 

49.625 

49.75 

49.625 

Harte-Hanks  Comm.  (NY)  # 

19.00 

19.375 

Knight-Ridder  Inc.  (NY) 

51.125 

51.625 

53.75 

Lee  Enterprises  Inc.  (NY) 

33.625 

34.50 

30.875 

McClatchy  Newspapers  Inc.  (NY 

25.75 

26.625 

19.625 

Media  General  Inc.  (AM) 

29.25 

29.375 

23.00 

Multimedia  Inc.  (NDQ) 

32.125 

31.625 

34.00 

New  York  Times  Co.  (AM) 

23.75 

24.625 

23.125 

1  Park  Communications  Inc.  (NDQ)  27.625 

27.75 

18.00 

Pulitzer  Publishing  Co.  (NY) 

36.875 

37.625 

33.00 

E.W.  Scripps  Co.  (NY) 

30.00 

30.25 

23.875 

Times  Mirror  Co.  (NY) 

31.875 

32.75 

31.00 

Tribune  Co.  (NY) 

55.25 

53.75 

51.75 

Washington  Post  Co.  (NY) 

**  10  for  1  stock  split  as  of  6/3/94 

234.125 

234.50 

215.00 

*  Initial  public  offering  as  of  1 1/3/93  at  $16.50 
**  Initial  public  offering  as  of  5/5/94  at  $13 

Editor  &  Publisher 

1  Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

9/14/94 

9/7/94 

9/14/93 

Hollinger  Inc.  (a) 

13.875 

13.625 

13.625 

Quebecor  Inc.  Class  A  (a) 

19.50 

19.625 

19.125 

Reuters  (c)  (d) 

46.125 

46.25 

36.875 

Southam  Inc.  (a) 

16.625 

17.50 

17.25 

Thomson  Corp.  (a) 

16.875 

16.75 

15.50 

Toronto  Sun  Publishing  Corp.  (a) 

14.50 

14.750 

12.50 

TorStar  Corp.  (a) 

24.875 

24.50 

23.25 

Pearson  Ltd.  (b) 

6.00 

6.29 

5.34 

News  Corp.  Ltd.  (c) 

51.25 

53.50 

53.875 

(a)  Quotes  are  in  Canadian  dollats 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  April  8, 1994 

Prepared  for  E&P  by  Wertheim  Schroder 

Si  Co.  Inc. 

tinental,  Chicago 

23- 26  —  International  Newspaper  Marketing  Association  South¬ 
ern  Region  Marketing  and  Promotion  Conference,  Wyndham  Mid¬ 
town  Hotel,  Atlanta 

24- 28  —  Freedom  Forum  Media  Studies  Center  Technology  Stud¬ 
ies  Conference  for  Educators  in  Journalism  and  Mass  Communication, 
Columbia  University,  New  York 

28-30  —  Detroit  Newspaper  Design  Conference  for  Minority  Jour¬ 
nalists,  Atheneum  Hotel,  Detroit 
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In  Brief 


N.Y.  Times  ups  type  size,  leading 

THE  NEW  YORK  Times  has  increased  the  size  of  the  type¬ 
face  and  the  white  space  in  its  news  columns. 

The  change,  effective  Sept.  15,  extends  to  all  news  and  fea¬ 
ture  pages  the  look  already  in  use  on  page  one. 

The  size  of  the  Imperial  type  adopted  in  1967  went  to  8.7 
points,  from  8.5  points,  and  leading  increased  to  9.6,  from  8.8. 

“We  are  creating  a  Times  that  is  more  open,  more  inviting 
and  equipped  throughout  .  .  said  publisher  Arthur 
Sulzberger  Jr. 
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THE  LEAPIIiG  EDGE 

by  Michael  Conniff 

Database  marketing  —  the  UFO 
of  the  newspaper  business 


mi 

■  WH  aking  the  cover  of  Business 
Week  is  the  new  media  equivalent  of 
the  Sports  Illustrated  “Kiss  of  death.” 

You  know  how  it  goes:  A  great  play¬ 
er  or  team  turns  up  on  the  cover  of 
Sports  Illustrated  and  immediately  goes 
into  a  funk  because  they  have  been  of¬ 
ficially  declared  both  hot  and  cool. 

From  videotex  to  interactivity,  when 
Business  Week  anoints  a  new  media 
trend  with  a  cover  story,  it’s  usually 
time  to  head  for  the  hills. 

This  time  the  Business  Week  treat¬ 
ment  has  been  lavished  on  the  elusive 
subject  of  “Database  Marketing.” 

What  is  this  “Potent  New  Tool  For 
Selling”  according  to  BW? 

When  database  marketing  happens, 
to  quote  the  cover  story:  “You’re  on  the 
receiving  end  of  a  sophisticated,  high- 
tech  twist  to  the  ancient  art  of  persua¬ 
sion. 

It  goes  by  different  names  —  data¬ 
base  marketing,  relationship  market¬ 
ing,  one-to-one  marketing.  But  it  all 
adds  up  to  the  same  thing:  Companies 
are  collecting  mountains  of  informa¬ 
tion  about  you,  crunching  it  to  predict 
how  likely  you  are  to  buy  a  product, 
and  using  that  knowledge  to  craft  a 
marketing  message  precisely  calibrated 
to  get  you  to  do  so  ...  . 

“Now  new  generations  of  faster, 
more  powerful  computers  are  enabling 
marketers  to  zero  in  on  ever-smaller 
niches  of  the  population,  ultimately 
aiming  for  the  smallest  consumer  seg¬ 
ment  of  all:  the  individual.” 

Let’s  assume  for  a  moment  that  the 
Business  Week  kiss  of  death  is  always 
true  —  except  this  one  time.  Why 


Conniff  is  president  of  Interactive 
Sports.  He  can  be  contacted  directly  at 
802-860H4II  (phone);  802-862-4699 
(fax);  or  MCONNIFF@mcimail.com 
(Internet). 


have  so  many  newspapers  found  the 
notion  of  database  marketing  so  hard 
to  swallow? 

There  are  many  reasons.  Database 
marketing  is  not  exactly  “high  con¬ 
cept,”  as  they  say  in  Hollywood  —  the 
Tinseltown  creed  being  that  any  great 
new  idea  can  be  reduced  to  a  single 
sentence  or  phrase.  If  you  don’t  believe 
me,  take  a  test:  In  one  sentence  or  less, 
try  to  describe  the  benefits  of  database 
marketing  for  a  newspaper. 

Here’s  my  shot:  Database  marketing 
is  the  only  way  a  newspaper  can  know 
who  is  reading  the  newspaper  —  ad¬ 
vertising  and  editorial  —  and  why. 

My  definition  begins  with  the  idea 
of  knowing  the  reader.  The  reader  is  a 
high  concept  if  ever  there  was  one,  and 
a  far  cry  from  those  more  primitive 
species:  the  listener,  the  viewer,  the 
moviegoer.  Newspaper  readers,  by  defi¬ 
nition,  are  highly  discriminating  con¬ 
sumers.  No  two  consumers  come  at  the 
paper  in  quite  the  same  way.  Even  the 
most  oblivious  consumer  of  a  tabloid 
makes  dozens  of  decisions  about  what 
matters  and  what  does  not  by  the  time 
the  paper  is  consumed  and  discarded. 
Whether  they  know  it  or  not,  all  read¬ 
ers  treat  the  newspaper  like  a  random 
access  database  that  is  completely  dif¬ 
ferent  —  and  very  much  the  same  — 
every  day. 

hough  Business  Week  limits  its 
database  marketing  definition  to  ad¬ 
vertising,  the  concept  applies  to  both 
editorial  and  advertising  with  equal 
force  in  the  newspaper  environment. 

Database  marketing,  used  in  con¬ 
junction  with  advertising  at  news¬ 
papers  like  the  Hartford  Courant, 
brings  a  new  dimension  to  advertisers 
who  want  to  identify  both  customers 
and  likely  prospects.  And  editors  can 
use  database  marketing  techniques  to 
explore  reader  interests.  Put  advertis¬ 


ing  and  editorial  together  in  a  package 
customized  to  the  individual,  and  you 
achieve  the  truly  Personal  Newspaper, 
my  personal  holy  grail. 

Of  course,  that’s  a  tall  order  for 
newspapers  that  have  seen  the  care 
and  feeding  of  the  mass  market  as  be¬ 
ing  akin  to  a  religion.  The  historical 
newspaper  orientation  toward  the 
masses  makes  it  even  harder  for  news¬ 
paper  people  to  embrace  so-called 
“one-to-one  marketing.”  Many  in  the 
business  feel  newspapers  are  one  of  the 
last  bastions  of  mass-market  advertis¬ 
ing  —  a  competitive  advantage  that 
should  not  be  squandered. 

IT he  introduction  of  audiotex,  or  voice 
information  services,  in  the  1980s  has 
at  least  provided  a  pathway  for  news¬ 
papers  in  database  marketing  —  a  sim¬ 
ple  way  to  capture  timely  information 
about  consumers.  Integrated  print  and 
audiotex  programs  have  given  news¬ 
papers  a  way  to  build  databases  that 
can  serve  both  advertisers  and  readers, 
a  practice  that  is  becoming  more  and 
more  widespread. 

Despite  the  progress  in  places  like 
Hartford,  why  does  database  marketing 
remain  the  UFO  of  the  newspaper 
business  —  a  stranger  in  a  strange 
land? 

One  problem  is  that  the  word  “data¬ 
base”  depersonalizes  a  phenomenon 
that  is  utterly  personal.  The  database, 
in  this  case,  is  discrete  information 
about  consumers  based  on  what  they 
have  bought,  seen,  heard,  and  looked 
at.  You  can’t  see  a  database  —  that  just 
makes  it  harder  to  understand.  And 
the  term  marketing  in  database  market¬ 
ing  is  equally  wide  of  the  mark. 

Think  about  it:  Newspapers  don’t 
market  a  generic  database,  they  market 
highly  detailed  information  on  individ- 


(See  Leading  Edge  on  page  29) 
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BfINQ  A  SPORTS  REPORTER  (S  ALL  THF  THRILLS  OF  THE  SAME 

GREAT-WRiTINa  ASOUT  GAME  PLUS  TRAVELlNl^  WITH  THE  TEAMS, 

WlNUINa  HOME  RUNS.  <?5’  MPH  FAST  INTERVIEWING  STARS  AN® 
BALLS,  (JUARTEREACK  sacks  ANP  staying  IN  FANCY  HOTELS  -  " 
THROWING  THE  "  I 


9  Politics  And 
Journalism  — 

New  Jersey-style 
Increasingly,  newspaper  journalists  are 
taking  jobs  with  politicians  and  later 
returning  to  newspapers,  raising  de¬ 
bate,  questions,  concerns  and  eyebrows 
in  the  state’s  media  circles. 


HOW  n  5  ALL  CHANGED  -  SUDOENdT  "$0  GUESS  WHAt  -  I M  ON  THE 
YflU  SorrA  BFAN  WERT  IN  STRIKE  BENCH  ANP  MT  ^EAT  15  HOW 

arbitratioNiSalary  curs,  coktract  covered  by  some  hot  shot 
negotiation,  PRO-RATEP  BONUS  FROM  THE  BUSINESS  PEHURTMWT/" 
AN®  PACKAGE  PRALS-/ "  K  ’ 


1 1  Honoring 

Their  Heritage 

The  Native  American  Journalists  As¬ 
sociation  celebrates  the  founding  in 
1828  of  Native  American  journalism  in 
a  small  Georgia  town. 

20  Problems 

Within  The 
Catholic  Press 

Survey  shows  ‘white  paper’  on  freedom 
and  responsibility  has  fallen  on  deaf 
ears  within  the  church  hierarchy. 


2  Calendar 


2  Stock  Tables 


12  Legal  — $2  million  libel  suit  filed 
over  Vincent  Foster  death  report;  British 
media  hampered  by  strict  contempt  law 
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In  Brief 


Quindlen  quits 
New  York  Times 
to  write  novels 

ANNA  QUINDLEN,  THE  Pulitzer 
Prize-winning  liberal  columnist  who 
was  considered  a  candidate  for  top  edi¬ 
tor  of  the  New  York  Times,  has  resigned 
the  paper  to  be  a  full-time  novelist. 

Quindlen,  42,  spent  17  years  at  the 
Times  as  reporter,  editor  and  columnist, 
and  also  wrote  five  books  and  mothered 
three  children. 

She  said  she  was  happy  at  the  Times 
and  called  leaving  one  of  her  life’s  most 
difficult  decisions.  But  after  finishing 
her  second  novel  earlier  this  year,  she 
“realized  that  1  wanted  to  make  consid¬ 
erably  more  of  a  full-time  commitment 
to  fiction  writing  than  my  work  at  the 
Times  would  allow.” 

Her  op-ed  column,  “Public  and  Pri¬ 
vate,”  is  syndicated  by  the  New  York 
Times  News  Service.  An  earlier  column 
was  called  “Life  in  the  30s.” 

Her  first  novel.  Object  Lessons,  was 
published  in  1991,  and  the  second.  One 
True  Thing,  is  just  out. 

Free  to  paid 

COURIER  PUBLICATIONS  of  Rock¬ 
land,  Maine,  said  it  is  converting  its  free 
Lincoln  County  Weekly  to  paid  circula¬ 
tion  beginning  Sept.  14  and  will  expand 
coverage  of  the  county. 

“Our  free  paper  was  an  incredible 
success  to  the  point  that  some  retailers 
removed  them  from  the  bins  at  the  post 
office  in  order  to  give  them  away  at 
their  stores,”  said  publisher  David 
Morse. 

Meanwhile,  the  company  is  also 
starting  Encore!,  a  free  paper  on  the 
arts  and  entertainment  in  Knox,  Waldo 
and  Lincoln  counties,  as  a  replacement 
total-market-coverage  publication.  The 
company  publishes  four  other  papers  for 
communities  in  the  Maine  coastal  re¬ 
gion  around  Bar  Harbour. 

Hockey  mag  sold 

GATEWAY  PRESS  INC.,  publisher  of 
15  Pittsburgh-area  papers,  has  acquired 
Penguins  Report  magazine  from  its 
founder,  William  F.  Heufelder,  for 
undisclosed  terms. 


Covering  the  Pittsburgh  Penguins 
hockey  team,  the  magazine  “is  a  great 
addition  to  our  family  of  community 
newspapers”  and  makes  Gateway  the 
“the  premiere  source  of  hockey  news  in 
Pittsburgh,”  Gateway  publisher  Tom 
Bova  said. 

Gateway  named  as  editor  Tom 
McMillan,  a  local  writer  and  sports  talk 
show  host.  His  new  features  include  a 
color  poster  profiling  a  Penguins  player 
in  each  issue. 

Independent  of  the  team,  the  maga¬ 
zine  says  its  paid  circulation  is  over 
7,000,  sold  by  subscription  and  at  news¬ 
stands. 

It  is  published  20  times  a  year  and 
will  operate  from  Gateway  headquarters 
in  Monroeville,  Pa. 

WSJ  business 
magazine  ups 
its  frequency 

DOW  JONES  &  CO.  said  it  is  increas¬ 
ing  the  frequency  of  its  Central  Euro- 
pean  Economic  Review,  a  magazine  in¬ 
sert  in  the  Wall  Street  Journal  Europe, 
from  quarterly  to  monthly,  beginning  in 
January. 

“The  quarterly  proved  so  popular 
among  readers  and  advertisers  both 
East  and  West  that  it  seemed  only  nat¬ 
ural  to  increase  the  frequency,”  said 
Philip  Revzin,  editor  and  publisher  of 
the  European  edition  of  the  Journal. 

Under  the  new  schedule,  the  tabloid- 
size  magazine  will  appear  10  times  a 
year,  with  combined  issues  in  July-Au¬ 
gust  and  December-January.  It  is  insert¬ 
ed  into  60,000  copies  of  the  European 
Journal  and  sold  by  subscription  in  Eu¬ 
rope  and  the  United  States. 

Times  Co.  creates 
on-line  sports 
info  network 

THE  NEW  YORK  Times  Co.  said  it  is 
putting  its  sports  and  leisure  magazines 
on  an  electronic  network. 

An  agreement  with  UNET  2  Corp. 
calls  for  the  Sports/Leisure  Online  Net¬ 
work  to  start  by  January,  beginning 
with  the  magazines  Golf  World,  Tennis, 
Snow  Country,  Sailing  World  and 
Cruising  World. 


Subscribers  will  have  access  to  infor¬ 
mation  from  all  the  magazines,  will  be 
able  to  discuss  interests  with  each  oth¬ 
er  and  will  have  access  to  classified  ads 
for  equipment  and  places  to  stay,  the 
companies  said.  Other  sports  magazines 
are  expected  to  be  added. 

UNET  said  its  system  gives  publish¬ 
ers  “more  control  over  the  look  and  feel 
of  their  on-line  product”  and  will  let 
the  Times  Co.  exploit  “the  synergy  of 
the  sports  publications  on  the  network,” 
said  UNET  founder  and  president 
James  Monaco. 

Monaco’s  one-year-old  company  is 
under  contract  with  Sierra,  Parents,  In' 
dividual  Investor  and  Art  &  Antiques. 

Reuters  upgrades 
Latin  services 

REUTERS  HAS  CRANKED  up  its 
Latin  American  service  up  to  a  24-hour 
a  day  operation  based  in  Miami. 

Founded  in  March  to  improve  the 
news  agency’s  Spanish-language  service, 
Reuters  Latin  America  Services  Inc. 
went  around  the  clock  beginning  Sept. 
2. 

It  serves  up  a  menu  of  general,  busi¬ 
ness  and  sports  news  —  in  video,  in  still 
pictures  and  in  text.  News  graphics  are 
scheduled  to  go  on  line  by  the  end  of 
September. 

The  service  exploits  a  staff  of  18 
bilingual  journalists  in  10  Latin  Ameri¬ 
can  nations.  It  is  headed  by  Ian  Davi¬ 
son,  who  moved  from  chief  of  the  Brazil 
region  to  vice  president  in  charge  of  the 
new  Miami  unit.  Former  chief  Latin 
American  correspondent  Bernd  Debus- 
mann  becomes  news  editor. 

Declaration  wins 
Colombians  support 

COLOMBIAN  PRESIDENT  Ernesto 
Samper  Pizano  signed  the  Declaration 
of  Chapultepec,  the  Western  Hemi¬ 
sphere’s  equivalent  of  the  First  Amend¬ 
ment.  IAEA  sent  a  delegation  to  Bogo¬ 
ta  for  Pizano’s  formal  signing  Sept.  D. 

The  document,  declaring  10  basic 
principles  of  free  expression,  emerged 
from  an  Inter  American  Press  Associa¬ 
tion  conference  in  Mexico  last  March. 
To  date  it  has  won  the  endorsement  of 
11  heads  of  state. 
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®  The  Fourth  Estate 


The  news  and  fair  trial 

WHENEVER  THERE  IS  a  prominent  criminal  trial  which  has  been  preced¬ 
ed  by  voluminous  pretrial  news  coverage,  someone  always  suggests  the  im¬ 
possibility  of  selecting  a  jury  untainted  by  the  publicity.  We  have  reached 
that  point  in  the  forthcoming  O.J.  Simpson  trial,  where  the  judge  is  said  to 
be  considering  gag  orders,  and  defense  attorneys  are  considering  asking  the 
judge  to  sequester  the  jury.  The  motivation  is  always  to  obtain  a  fair  trial  for 
the  defendant. 

Is  it  possible  to  select  a  jury  of  12  people  who  have  not  been  tainted  by  the 
news?  ACLU  attorney  Douglas  Mirell  said  (E&P,  Sept.  10,  page  30)  that  giv¬ 
en  the  huge  pool  of  potential  jurors  in  Los  Angeles,  12  jurors  can  be  found 
who,  regardless  of  their  knowledge  of  the  case,  can  put  aside  their  precon¬ 
ceptions  and  render  an  impartial  verdict. 

Alan  Dershowitz,  a  member  of  Simpson’s  legal  defense  team,  believes  that 
although  media  coverage  has  been  relentless,  he  can  get  a  fair  trial.  He  told 
E&P  (Sept.  10,  page  34);  “I  don’t  think  there  is  a  conflict  between  a  fair  tri¬ 
al  and  a  free  press.  I  think  a  fair  trial  and  a  free  press  can  work  together.  A 
free  press  that  operates  responsibly  promises  a  fair  trial.” 

The  best  comment  on  this  issue  comes  from  Jeffrey  Abramson,  professor 
of  politics  and  legal  studies  at  Brandeis  University,  on  the  op-ed  page  of  the 
New  York  Times  Sept.  9. 

“Even  before  jury  selection  starts,  the  O.J. Simpson  case  has  fueled  two 
dangerous  misconceptions  about  jury  trials.  The  first  is  that  jurors  often 
deadlock  along  racial  lines.  The  second  is  that  pretrial  publicity  destroys  the 
impartiality  of  every  prospective  juror  who  follows  the  news  closely.  Neither 
of  these  cynical  caricatures  of  jury  justice  is  supported  by  the  evidence.” 

He  added  that  “historically,  the  right  to  an  impartial  jury  never  meant 
that  jurors  needed  to  approach  the  case  with  complete  ignorance  ....  Well- 
informed  jurors  make  the  most  impartial  jurors.  By  being  attentive  rather 
than  indifferent  to  the  news,  they  learn  the  crucially  important  habits  of 
evaluating  conflicting  claims.” 

These  quotes  should  come  in  handy  when  the  press  gets  blamed  for  all 
manner  of  questionable  practices  during  jury  selection  and  trial.  Which  it 
will. 


Newspaper  growth  rate 

OPTIMISTIC  FORECASTS  OF  a  rising  newspaper  advertising  growth  rate 
from  two  different  sources  show  that  the  tide  has  really  turned  and  the  re¬ 
cession  is  over.  The  annual  survey  from  Veronis  Suhler  &.  Associates  pre¬ 
dicts  advertisers  will  spend  on  average  5.9%  more  a  year  in  newspapers 
through  1998  compared  with  0.5%  average  growth  over  the  last  five  years.  A 
report  from  the  Newspaper  Association  of  America  says  newspaper  ad  rev¬ 
enue  increased  6.25%  in  the  first  half  of  this  year  and  projected  a  6.7%  gain 
for  the  entire  year.  Those  are  figures  newspaper  executives  will  like  to  live 
with. 
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Letters  to  the  Editor 

Says  media  prejudice 
against  Islam  must  stop 


THE  MEDIA  CONTINUES  to  treat 
Islam  in  a  prejudicial  way.  Use  of  such 
biased  terms  as  “Muslim  terrorists”  and 
“Islamic  fundamentalists”  is  all  perva¬ 
sive  and  the  norm. 

When  a  Christian  religious  fanatic 
kills  an  abortion  clinic  physician,  he  is 
an  “abortion  foe”  or  an  “anti-abortion 
activist.”  When  a  Jewish  religious  fa¬ 
natic  kills  scores  of  innocent  Muslims 
in  prayer,  he  is  an  “Israeli  immigrant” 
or  a  “Jewish  settler.” 

But  when  a  Muslim  religious  fanatic 
kills  someone,  he  is  automatically  a 
“Muslim  terrorist”  or  a  “Muslim  funda¬ 
mentalist.” 

The  use  of  such  terms  unfairly  asso¬ 
ciates  Islam,  and  all  the  Muslims  with 
terrorism.  While  such  use  is  often 
based  on  ignorance  against  Islam  and 
the  Muslims. 

A  recent  poll  revealed  that  nearly 
half  the  Americans  believe  Muslims 
belong  to  a  religion  that  condones  or 
supports  terrorism.  Such  public  opin¬ 
ion  is  frightfully  damaging  to  the  eth- 


Newspaperdom» 

so  YIAM  AGO  ...  The  drive 
for  world-wide  news  freedom  after 
the  war  gathered  momentum. 

Resolutions  were  submitted  to 
both  houses  of  Congress  proposing 
that  America  lead  the  way  in  an  in¬ 
ternational  free  news  crusade. 

A  State  Department  proposal 
said  to  be  readied  for  submission  to 
the  other  United  Nations  would 
guarantee  free  gathering,  transmis¬ 
sion,  and  receipt  of  news  every¬ 
where  in  the  world. 

Assurances  of  press  freedom  in 
their  countries  were  given  by  gover- 
mental  spokesmen  of  Holland,  Bel¬ 
gium  ad  Norway. 

From  Editor  &  Publisher 
September  16,  1944 


nic  and  religious  harmony  that  our  na¬ 
tion  strives  for.  This  public  bias,  we  be¬ 
lieve,  is  due  to  the  irresponsible  report¬ 
ing  by  the  media. 

The  word  Islam  stands  for  peace  — 
peace  with  God,  peace  with  oneself 
and  peace  with  humanity.  Violence 
against  innocent  human  beings  is  most 
abhorrent  to  Islam.  And  Islamic  funda¬ 
mentalism  has  nothing  to  do  with  ter¬ 
rorism,  violence  or  hate. 

We  strongly  urge  the  media  and  the 
public  to  educate  itself  about  the 
peaceful  religion  of  Islam  and  refrain 
from  using  such  prejudicial  terms  as 
“Muslim  terrorists”  or  “Islamic  funda¬ 
mentalists”  when  a  fanatic  happens  to 
be  a  Muslim  and  commits  a  crime 
against  innocent  people. 

Yahya  Safdari 

Safdari  is  chairman,  Communications 

&  Information  for  the  Muslim  Associ¬ 
ation  of  Greater  Peoria 


I  COMMEND  EDITOR  &  Publisher 
on  its  extensive  coverage  of  Unity  ’94. 

I  was  compelled,  however,  to  clarify 
some  things  which  I  felt  could  be  mis¬ 
understood  from  reading  your  coverage. 

In  his  column,  “New  Curmudgeon,” 


Thomas  Winship  gives  the  impression 
that  the  5,400  participants  in  Unity  ’94 
were  the  beneficiaries  of  support  of 
Unity  by  press  “brass”  in  the  way  of  ho¬ 
tel  bills  and  plane  fares. 

While  press  executives  certainly 
helped  support  events,  workshops  and 
program  advertising,  most  participants 
paid  for  most,  if  not  all,  of  their  con¬ 
vention  expenses. 

The  impression  of  minority  journal¬ 
ists  riding  the  corporate  gravy  train  is 
an  image  we  are  constantly  fighting 
against. 

Also,  please  note  that  the  Ida  B. 
Wells  Award  is  given  by  the  National 
Association  of  Black  Journalists,  not 
Unity. 

Finally,  in  the  story  “N.Y.  Daily  News 
‘wins’  Thumbs  Down,  again”  by  Mark 
Fitzgerald,  I  was  disappointed  to  see  the 
word  black  used  as  a  noun.  I  refer  to 
the  sentence  in  the  second  paragraph, 
“This  year,  the  departure  of  a  single 
black  was  at  issue  . . .” 

We  are  reporters,  staffers,  columnists, 
men  or  women. 

We  are  not  colors. 

Again,  thank  you  for  your  otherwise 
excellent  coverage  of  this  historic  event. 

Karyn  Collins 
Ocean,  N.J. 


REGARDING  THE  RED  Motley  refer¬ 
ence  in  E&P’s  editorial  of  July  9,  wasn’t 
Mr.  Motley  famous  for  saying  “Nothing 
happens  until  somebody  sells  some¬ 
thing.” 

With  best  wishes. 

Joseph  H.  Frederickson 

Fredrickson  is  marketing  director  at 
the  Blade,  Toledo,  Ohio 


the  news  magazine  that  raises  voices 


Some  praise,  some 
clarification 


Red’s  saying 
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The  Media  Alliances  Conference 


Dynamic  Industry  Leaders  Who  Are  Featured  Speakers  (as  of  August  30,  1994) 

Some  of  the  issues  to  be  addressed 


David  Brown 

Chairman 

Telescan,  Inc. 

include: 

Jack  Butcher 

Publisher 

The  Tampa  Tribune 

•  Tta  View  froni  The  DaUy  niMt 

Stan  Brannan 

President 

Brite  Voice  Systems 

Can  alliances  help  protect  the 

James  D’Arcangelo 

Vice  President 

The  Kelsey  Group 

local  franchise? 

Chris  Dixon 

Media  Analyst 

Paine  Webber 

•  OMn  aiO  Swnrtew 

Scott  Donaton 

Editor,  Interactive  Media  &  Mktg. 

Advertising  Age 

Natural  partners  or  strange 

Ross  Glatzer 

President 

Prodigy  Services  Company 

bedfellows? 

Robert  Graham 

President 

Bell  Atlantic  Directory  Services 

•  YMowPaies 

Joe  Hladky 

President  &  Publisher 

Gazette  Company 

How  will  alliances  create  new 

John  F.  Kelsey  III 

President 

The  Kelsey  Group 

products  to  regenerate  double- 

Fred  Larson 

Vice  President/General  Mgr. 

Prodigy  Services  Company 

digit  growth? 

Ted  Leonsis 

President  &  CEO 

Redgate  Communications,  Inc. 

•  TMra's  Rto  PtaM  Uks  Hom 

James  C.  Logan,  Jr. 

President 

Yellow  Pages  Publishers  Assoc. 

Are  there  dollars  in  the  den  or 

Fredrick  G.  Manuel 

Publisher 

Heritage  Newspapers 

just  change  under  the  cushions? 

Thomas  B.  McGrath 

President 

HBO  International  Broadcasting 

•  The  Workplics  Dasktiw 

Gerrit  Schipper 

President 

Philips  Home  Services 

Will  new  technologies  force 

Mike  Silver 

Vice  President 

Tribune  Media  Services 

alliances? 

Marsha  Stoltman 

Vice  President 

The  Kelsey  Group 

•  Eivwt  hAntpy  Pirspactim 

Matthew  Stover 

President 

NYNEX  Information  Resources 

Can  companies  put  aside  their 

Andrew  Sutcliffe 

President 

Tele-Publishing,  Inc. 

individual  interests  for  the 

Ferdinand  C.  Teubner 

Publisher 

Editor  &  Publisher 

benefit  of  the  alliance? 

Steve  Tomlin 

Vice  President/General  Mgr. 

QVC 

•  EntnmiMMMt 

Mark  L.  Walsh 

President 

GEnie 

Will  this  be  the  “Show  of 

Philip  Wolf 

Chairman 

International  Travel  Tech  Assoc. 

Shows"  for  alliances? 

Curtis  Viebranz 

President 

Time,  Inc.  Multimedia 

*  Casi  StaiMa 

Are  these  companies  Models  for 

The  complete  cost  of  the  conference  is  $895. 

Success? 

•|  To  register  call  Natalie  Kaye.  609-921-7200.  Or  Fax  609-921-2112. 
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Politics  And 
Journalism  — 

New  jersey 'Style 

Increasingly,  newspaper  journalists  are  taking  jobs  with 
politicians  and  later  returning  to  newspapers,  raising  debate, 
questions,  concerns  and  eyebrows  in  the  state’s  media  circles 


A  vacancy  on  the  editorial  board  at  the  Asbury  Park  (N.J.)  Press  was  created 
when  James  Qardner  left  to  join  the  administration  of  Republican  Qov.  Christine 
Todd  Whitman  (left).  His  position  at  the  newspaper  was  filled  by  Jo  Astrid 
Qlading,  who  had  served  as  spokeswoman  for  former  Democratic  Qov.  James  Florio 
(right). 


by  Arthur  Kamin 

FORMER  NEW  JERSEY  Democratic 
Gov.  Jim  Florio’s  press  secretary,  who 
often  lobbed  personal  attacks  at  cur¬ 
rent  Republican  Gov.  Christine  Todd 
Whitman  during  the  last  year’s  bitter 
campaign,  has  quietly  joined  the  As- 
bury  Park  Press  in  Neptune,  N.J.,  as  an 
editorial  writer. 

The  action  has  raised  debate,  ques¬ 
tions,  concerns  and  eyebrows  in  the 
state’s  media  circles  and  in  the  halls  of 
government  in  Trenton,  the  state  cap¬ 
ital.  It  also  put  the  spotlight  on  the  in¬ 
creasing  number  of  journalists  crossing 
the  line  into  political  publicity  and 
policy  positions  —  and  those  like  Jo 
Astrid  Glading,  the  35 -year-old  Florio 
spokeswoman  and  veteran  reporter, 
who  found  their  way  back  into  newspa- 
pering  without  skipping  a  beat  after 
the  candidates  they  worked  for  lost 
their  election  bids. 

Glading  joined  the  Press’  11-member 
editorial  board  and,  according  to 
sources,  will  be  writing  many  of  the  ed¬ 
itorials  dealing  with  state  issues  that 
appear  in  the  state’s  second-largest  pa¬ 
per. 


Kamin  is  a  free-lance  writer  and 
journalism  educator.  He  had  a  brief  stint 
in  state  government  as  an  administrator 
one  year  after  leaving  the  newspaper 
business.  As  a  newspaper  president  and 
editor,  he  gave  Glading  her  first  full-time 
reporting  job. 


“It’s  a  no-win  situation  for  Jo  Glad¬ 
ing  and  for  the  newspaper,”  said  a  Press 
staffer  who  asked  not  to  be  identified. 
“The  appearance  of  a  conflict  of  inter¬ 
est  always  will  be  there.  People  who 
know  about  it  are  talking  about  it.” 

Not  so,  says  Press  executive  editor 
W.  Raymond  Ollwerther. 

“We  hired  her  for  her  ability,  her  ex¬ 


perience  and  her  knowledge  of  state 
government.  They  are  great  assets.  1 
have  confidence  in  her  integrity  and  in 
her  credibility,”  he  said,  noting  there 
are  built-in  safeguards  on  the  editorial 
board  to  prevent  writers’  personal 
opinions  or  agendas  from  creeping  in. 

And  Ollwerther  said  he  usually  reads 
all  editorials  before  they  go  into  print. 
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Glading  said  her  experience  in  state 
government  brings  with  it  a  strength 
for  her  new  job,  one  she  claims  she  did 
not  have  when  she  left  newspapering. 

“I  am  not  an  ivy  tower  journalist,  a 
complaint  you  hear  about  editorial 
writers,”  she  said. 

The  former  daily  newspaper  and 
wire  service  reporter  said  she  wants 
only  the  “best  for  New  Jersey,  like  Mr. 
Florio  and  Mrs.  Whitman,”  and  is 
pleased  that  she  has  an  opportunity  to 
help  achieve  that  as  an  editorial  writer. 

“1  did  nothing  unfair  and  nothing 
improper  during  the  campaign,”  she 
said.  “It’s  now  over  and  1  would  like  to 
put  it  behind  us.” 

Interestingly,  a  vacancy  was  created 
when  James  Gardner,  the  db-year-old, 
award-winning  acting  editorial  page 
editor,  jumped  over  to  the  Whitman 
administration,  in  which  he  serves  as 
chief  speech  writer  and  policy  advisor. 

He  earns  $70,000  a  year  in  that  po¬ 
sition  and  was  offered  what  he  de¬ 
scribed  as  several  major  salary  increas¬ 


es  by  the  Press  to  get  him  to  stay  on. 
Glading  received  $73,000  in  her  Florio 
media  post. 

At  the  same  time,  two  other  Press 
senior  State  House  reporters  who  cov¬ 
ered  the  1992  campaign  also  joined  the 
Whitman  team,  one  as  a  treasury 
spokeswoman  and  the  other  as  a  top 
policy  and  planning  advisor.  A  third, 
the  paper’s  Trenton  bureau  chief,  be¬ 
came  campaign  spokeswoman  for  the 
Republican  U.S.  Senate  candidate, 
who  is  now  the  speaker  of  the  New  Jer¬ 
sey  Assembly. 

And  returning  to  the  Press  as  assis¬ 
tant  state  editor  was  a  former  State 
House  reporter  who  became  a 
spokesman  for  the  New  Jersey  Dept,  of 
Community  Affairs  under  the  Florio 
Democrats. 

Ollwerther  said  he  was  “insulted”  at 
the  question  that  hiring  Glading  was 
his  way  of  getting  back  at  the  Whit¬ 
man  administration  for  taking  away 
Gardner  and  the  other  staffers.  “We 
don’t  do  things  like  that,”  he  said. 

Glading’s  arrival  at  the  Press  did  not 
escape  Gov.  Whitman’s  attention.  At  a 

10 


recent  legislative  correspondents’  din¬ 
ner,  she  made  a  point  of  wryly  an¬ 
nouncing  that  little  did  she  realize  by 
hiring  Gardner  she  was  creating  a  job 
for,  “of  all  people,”  Glading. 

Carl  Golden,  Whitman’s  communi¬ 
cations  director  and  her  spokesman 
during  the  campaign,  went  head-on 
with  Glading.  Himself  a  one-time  re¬ 
porter,  he  said  he  would  be  watching 
Press  editorials  to  see  the  pattern  they 
take. 

He  said  he  had  no  question  about 
Glading’s  ability  to  handle  the  job. 

“It  was  a  difficult  campaign,”  he  said. 
“It  was  largely  a  clash  of  ideas,  but  it 
was  a  campaign  that  had  an  atmos¬ 
phere  of  ritual  killings.  Jo  Glading  got 
caught  up  in  that.” 

Michael  Aron,  New  Jersey  Network 
senior  political  correspondent  and  au¬ 
thor  of  a  recent  book  about  the  cam¬ 
paign  called  Governor’s  Race,  agreed. 

“It  was  a  campaign  of  ‘Kill  Christie 
With  Ridicule,’  ”  said  Aron,  who  is  also 
a  media  columnist  for  New  Jersey  Re¬ 


porter  magazine.  “That  was  the  tone 
and  the  posture  that  the  Florio  leader¬ 
ship  took.  Jo  Glading  did  not  set  the 
tone;  others  did.  I  think  she’s  profes¬ 
sional  enough  to  take  off  one  hat  and 
put  on  another.” 

Glenn  Ritt,  editor  of  the  Record  in 
Bergen  County,  N.J.,  said  he  did  not 
want  to  comment  on  the  Glading  hire. 
But  he  said  he  has  a  problem  with  jour¬ 
nalists  who  cross  the  line  and  then  try 
to  return  to  the  profession. 

Robert  Comstock,  a  former  Record 
editor  and  press  spokesman  for  former 
Democratic  Gov.  Brendan  Byrne  who 
now  teaches  journalism  at  Rutgers 
University  in  New  Brunswick,  N.J., 
said  editorial  writers  should  have 
strong  opinions  and  should  express 
them  freely. 

“That’s  their  job  and  that’s  what 
they’re  getting  paid  for,”  he  said.  “I  re¬ 
gret  the  notion  that  being  in  politics 
contaminates  a  journalist.” 

Ollwerther  said  there  was  no  at¬ 
tempt  by  the  Press  to  hide  the  Glading 
addition  or  the  other  staff  shifts. 

“We  don’t  announce  changes  like 


that,”  he  said. 

But  two  media  experts  said  the  Press 
should  have  made  an  announcement 
given  Glading’s  high  visibility  during 
the  campaign. 

“In  such  a  case,  I  think  full  disclo¬ 
sure  is  important,”  said  Everette  Den¬ 
nis,  executive  director  of  the  Freedom 
Forum  Media  Studies  Center  at  Co¬ 
lumbia  University  in  New  York.  “Of 
course,  it’s  up  to  any  news  organization 
to  do  as  it  pleases,  but  it’s  best  to  be  as 
up  front  as  possible.” 

He  also  suggested  a  cooling-off  peri¬ 
od  of  about  six  months  before  Glading 
starts  writing  any  political  editorials. 

Tony  Atwater,  chairman  of  the  Rut¬ 
gers  journalism  and  mass  media  de¬ 
partment,  praised  the  Press’  “high 
journalistic  standards”  but  said  its 
readers  should  have  been  informed 
about  Glading. 

“Given  the  history  of  the  campaign, 
readers  should  have  been  told,”  he  said. 

Neil  Reisner,  president  of  the  New 
Jersey  chapter  of  the  Society  of  Profes¬ 
sional  Journalists,  said  it  would  not 
have  hurt  if  the  Press  carried  a  story  or 
a  column  about  Glading’s  position. 

Reisner  said  it  is  possible  that  SPJ  at 
a  future  meeting  might  organize  a  pan¬ 
el  discussion  on  the  so-called  “revolv¬ 
ing  door”  issue  and  invite  Glading  and 
others  to  speak. 

H.L.  “Sandy”  Schwartz  III,  publish¬ 
er  of  the  Trentonian,  described  the 
Glading  move  from  state  government 
to  the  Press  as  one  more  example  of 
the  closeness  that  exists  between  the 
media  and  the  state’s  officeholders. 

“I  don’t  take  the  newspapers  in  New 
Jersey  seriously,”  he  said.  “Very  little  in¬ 
vestigative  journalism  goes  on.” 

The  Trentonian  was  a  sharp  critic  of 
the  Florio  administration  and  one  of 
five  of  the  state’s  20  daily  newspapers 
to  editorially  endorse  Whitman  for 
governor.  Schwartz  said  Glading  would 
bring  a  “Florio-style  Democratic  voice” 
to  the  Press  editorial  page  but  predict¬ 
ed  she  will  be  under  “a  lot  of  con¬ 
straints”  and  that  her  opinions  will  be 
watered  down  in  the  editorial  process. 

William  Dowd,  the  Republican 
chairman  in  Monmouth  County,  where 
the  Press  circulates,  said  he  did  not 
know  Glading  had  become  an  editori¬ 
al  writer. 

“I  have  complained  to  the  publisher 
on  several  occasions  that  the  newspaper 
is  getting  too  liberal,”  he  said.  “I  would 
have  liked  to  have  known  that  someone 
who  played  such  a  major  role  in  the  Flo¬ 
rio  campaign  joined  the  Press.” 


“We  hired  her  for  her  ability,  her  experience  and 
her  knowledge  of  state  government.  They  are  great 
assets.  I  have  confidence  in  her  integrity  and  in 
her  credibility.” 
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Honoring 
Their  Heritage 

Native  American  Journalists  Association  celebrates  the 
first  Native  American  newspaper,  founded  in  1828 


by  Debra  Qersh  Hernandez 

SOME  WOUNDS  RUN  very  deep. 
Healing  can  take  a  long  time.  For  a 
group  of  Native  American  journalists, 
some  slow  healing  began  recently  in 
New  Echota. 

Some  members  of  the  Native  Amer¬ 
ican  Journalists  Association  were  leery 
of  attending  the  Unity  ’94  conference 
of  minority  journalists  in  Atlanta  be¬ 
cause  of  the  state’s  recent  and  past 
treatment  of  Native  Americans. 

Those  NAJA  members  who  refused 
to  participate  had  “very  legitimate 
beefs  against  the  demeaning  use  of  Na¬ 
tive  Americans  regarding  sports  team 
names  [i.e.,  the  Atlanta  Braves].  In 
their  own  good  conscience,  they 
couldn’t  do  that.  They  had  to  make  a 
stand,”  explained  NAJA  executive  di¬ 
rector  Gordon  Regguinti. 

Georgia’s  mistreatment  of  Native 
Americans  goes  back  further,  however, 
notably  to  the  infamous  Trail  of  Tears, 
which  went  on  for  years,  culminating 
in  1838  and  1939,  when  the  Cherokee 
people  were  forcibly  moved  west  by  the 
Georgia  militia. 

Among  the  casualties  was  the 
Cherokee  Phoenix,  the  first  Native 
American  newspaper,  which  had  been 
shut  down  by  soldiers  who  threw  its 
presses  down  a  well  in  1834. 

The  Phoenix,  which  began  in  1828, 
was  published  in  the  Cherokee  Nation 
capital  of  New  Echota,  which  now  is 
part  of  Calhoun,  Ga.  The  weekly 
Phoenix,  published  in  both  the  English 
and  Cherokee  languages,  was  made 
possible  by  the  creation  of  a  Cherokee 
syllabary  by  Sequoyah  in  1821,  a  cre¬ 
ation  unique  at  that  time. 

The  paper’s  first  editor,  Elias 
Boudinot,  was  ousted  in  1832.  He  was 
considered  a  traitor  for  his  participa¬ 
tion  in  the  treaty  that  led  to  the  re¬ 
moval  and  later  was  assassinated. 

Elijah  Hicks  succeeded  him  as  editor 


The  first  edition  of  the  Cherokee 
Phoenix 


for  the  next  two  years,  until  the  print¬ 
ing  office,  which  also  printed  books 
translated  into  Cherokee,  was  de¬ 
stroyed. 

The  New  Echota  site  fell  into  private 
use  for  many  years,  but  in  the  1950s  a 
group  of  Calhoun  residents  began 
restoration  of  the  site  as  a  historical 
landmark.  Now,  many  of  the  buildings, 
including  the  print  shop,  have  been 
recreated. 

Some  lead  type  from  the  Phoenix 
was  recovered  during  archeological  ex¬ 
cavations  of  the  well  into  which  its 
presses  were  thrown. 

Some  200  Native  American  journal¬ 
ists  and  colleagues  who  attended  the 
Unity  conference  were  joined  by  near¬ 
ly  100  others  to  honor  the  Phoenix  dur¬ 
ing  a  ceremony  at  New  Echota. 

Among  those  attending  were  Wilma 
Mankiller,  principal  chief  of  the 
Cherokee  Nation,  making  her  first  trip 


to  New  Echota;  Richard  Welch,  editor 
of  the  Cherokee  One  Feather  and  a 
council  member  of  the  Eastern  Band  of 
Cherokee,  which  had  refused  to  move 
west  in  the  1830s;  and  several  Georgia 
state  officials. 

The  NAJA  gave  a  plaque  to  the 
Cherokee  Nation  that  was  placed  at 
the  site  of  the  Phoenix’s  print  shop. 
The  plaque  reads:  “The  Cherokee 
Phoenix  (1828-34).  To  honor  the  first 
Native  American  newspaper  and  to 
celebrate  the  founding  of  Native 
American  journalism  at  this  place  in 
1828.  Erected  by  the  Native  American 
Journalists  Association,  1994.” 

“In  essence,  that’s  what  really  pro¬ 
pelled  us  wholeheartedly  to  adopt  the 
Atlanta  site,”  Regguinti  said.  It  was 
“historically  significant,  both  in  the 
contemporary  sense  and  in  coming 
home.  It  broadened  the  experience  [of 
the  conference).  In  essence,  it  captured 
what  Unity  was  all  about:  coming  to¬ 
gether  but  also  maintaining  our  identity.” 

For  NAJA  members  and  guests,  the 
ceremony  “helped  to  kind  of  bring 
everything  together  for  them,”  he  said. 
“Some  people  1  know  . . .  veteran  jour¬ 
nalists,  had  a  very,  very  deep  link  spiri¬ 
tually  with  the  work  of  the  Phoenix,  in 
admiring  what  they  had  accomplished. 
Leading  up  to  the  conference,  that’s 
what  made  them  want  to  be  there.” 

Regguinti  also  lauded  non-Native 
people  who  worked  to  restore  the  site. 

\^ether  they  acted  from  “a  sense  of 
duty,  a  sense  of  guilt,  who  knows?”  he 
said.  “They  brought  good  hearts  to  the 
project  and  made  something  beautiful 
out  of  it.” 

That  non-Native  Americans  could 
do  this  “really  felt  good,”  and  there  was 
a  lot  of  healing  going  on,  he  said, 
adding  that  in  her  comments.  Man- 
killer  indicated  she  had  a  hard  time 
coming  back  to  Georgia  because  of  its 
history,  but  the  ceremony  helped  her 
begin  to  heal.  BECT 
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Legal _ 

$2  million  libel 
suit  filed  over 
Foster  report 

U.S.  Park  Police  officer  sues  former 
New  York  Post  reporter,  newsletter, 
journalism  watchdog  organization 


by  Debra  Qersh  Hernandez 

A  U.S.  PARK  Police  officer  has  filed  a 
$2  million  libel  lawsuit  over  a  report 
alleging  a  cover  up  in  the  death  of 
White  House  deputy  counsel  Vincent 
Foster. 

Officer  Kevin  Brian  Fornshill  filed 
suit  against  former  Neu>  York  Post 
writer  and  now  free-lance  journalist 
Christopher  Ruddy;  Strategic  Invest¬ 
ment,  a  Baltimore-based  newsletter 
that  published  excerpts  from  the  report 
and  sold  copies  of  the  full  report  to  its 
readers;  and  the  Western  Journalism 
Center,  headed  by  former  newspaper¬ 
man  Joseph  Farah,  which  is  offering 
copies  of  Ruddy’s  report  through  news¬ 
paper  advertisements. 

On  July  20,  1993,  Foster’s  body  was 
discovered  in  Fort  Marcy  Park,  just 
outside  Washington,  D.C.  Fornshill 
was  among  those  who  first  responded 
to  the  scene  and  found  the  body.  Fos¬ 
ter’s  death  was  ruled  a  suicide. 

The  case  drew  accusations  of  foul 
play  —  including  allegations  that  Fos¬ 
ter  may  have  been  killed  elsewhere  and 
was  moved  to  the  park,  where  a  suicide 
was  staged  —  and  talk  of  a  subsequent 
cover  up  during  the  investigation. 

Independent  counsel  Robert  Fiske 
Jr.  was  appointed  to  investigate  the 
death  and  other  issues  in  the  Whitewa¬ 
ter  case. 

Fiske  issued  a  report  on  June  30  con¬ 
cluding  that  Foster  had  shot  and  killed 
himself  with  his  own  gun  in  the  park 
where  he  was  found.  A  U.S.  Senate 
committee  investigating  the  Whitewa¬ 
ter  matter  came  to  the  same  conclu¬ 
sion. 


Center  ad 


Ruddy’s  report  challenges  the  find¬ 
ings  and  argues  that  there  are  numer¬ 
ous  questions  about  Foster’s  death  left 
unanswered. 

Ruddy  did  not  respond  to  a  tele¬ 
phone  message  seeking  a  comment  on 
the  lawsuit,  but  a  copy  of  his  report 
was  made  available  to  E&P. 

According  to  the  lawsuit,  filed  in 
Maryland’s  Circuit  Court  for  Mont¬ 
gomery  County,  where  Fornshill  is 
based.  Ruddy’s  report  accuses  Fornshill 
of  lying  about  where  he  found  the 
body,  participating  in  the  cover  up  by 


changing  the  location  of  Foster’s  body 
and  intentionally  misleading  federal 
investigators. 

The  suit  notes  that  Ruddy  mailed 
copies  of  his  report  to  the  media,  mem¬ 
bers  of  Congress  and  others. 

Fornshill’s  attorney,  Philip  Matthew 
Stinson  Sr.,  said  he  did  not  want  to  get 
into  the  specifics  of  what  has  hap¬ 
pened  to  his  client  since  the  Ruddy  re¬ 
port,  but  he  said  “not  a  day  goes  by 
that  he  does  not  face  ridicule”  and  his 
“integrity  is  questioned.” 

Stinson  also  said  Fornshill’s  career 
advancement  has  been  hurt.  Specifi¬ 
cally,  a  potential  job  with  another  gov¬ 
ernment  agency  has  been  put  on  hold. 

When  the  Ruddy  report  was  first  cir¬ 
culated,  Stinson  said  Fornshill  was  go¬ 
ing  to  write  it  off  and  wait  to  see  if 
anyone  picked  it  up.  They  did. 

Among  those  writing  about  the  re¬ 
port  was  the  London-based  Sunday 
Telegraph,  whose  Washington  corre¬ 
spondent  referred  to  the  “Ruddy  Mem¬ 
orandum”  in  an  article  about  the  inves¬ 
tigation. 

The  Telegraph  was  not  named  in  the 
suit  because  the  article  did  not  men¬ 
tion  Fornshill  by  name  and  because 
Stinson  plans  to  call  on  staffers  there 
to  testify  about  how  they  got  the  report 
and  how  it  was  being  circulated  in 
Washington,  specifically  whether  it 
was  “part  of  a  malicious  pattern  to  go 
after  Kevin  Fornshill.” 

The  New  York  Post,  which  earlier 
this  year  ran  several  articles  by  Ruddy 
questioning  the  suicide  ruling,  was  not 
named  in  the  suit  because  it  did  not 
print  Ruddy’s  report,  which  is  the  focus 
of  the  libel  action,  Stinson  explained. 

“We’ve  got  other  problems  with  his 
articles  in  the  New  York  Post,”  Stinson 
said.  “These  [in  the  lawsuit]  libel  Offi¬ 
cer  Fornshill.” 

Post  editor  Ken  Chandler  said  Rud¬ 
dy  had  been  a  staffer  there  until  he  left 
at  the  beginning  of  September  for  oth¬ 
er  opportunities. 

The  Post  did  not  publish  excerpts 
from  Ruddy’s  latest  report.  Chandler 
said,  because  “we  felt  we’d  covered  the 
story  intensively  six  months  ago.  We 
really  reported  all  we  had  to  report  on 
this  issue.  There  really  wasn’t  anything 
new  in  it  for  us.” 

Chandler  also  categorically  denied 
allegations  that  the  paper  did  not  run 
the  report  because  of  political  pressure 
—  specifically  regarding  owner  Rupert 
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Murdoch’s  broadcast  holdings  and  the 
Federal  Communications  Commission. 

“It’s  hard  to  imagine  a  situation 
where  pressure  like  that  would  affect 
one’s  news  judgment,”  he  said.  “Chris 
left  us  because  he  had  other  opportu¬ 
nities  to  pursue.  He  left  with  a  good  re¬ 
lationship  with  us.” 

Chandler  also  noted,  “This  whole 
story  of  Whitewater  and  Vince  Foster’s 
death,  it’s  a  very  political  story  and 
people  took  political  sides  on  it.  My 
position  is,  there  were  a  lot  of  unan¬ 
swered  questions  at  the  time  and  an 
obvious  reluctance  of  people  in  the  ad¬ 
ministration  to  answer  them. 

“It  is  the  job  of  a  newspaper  to  ask 
questions  and  raise  issues,”  Chandler 
added,  noting  he  makes  “no  apologies” 
for  the  paper’s  reporting. 

“The  truth  is,  Chris  Ruddy  trod 
where  others  fear  to  tread.  When  you 
do  that,  you  get  criticism  and  scorn 
heaped  upon  you.  When  you’re  writing 
about  something  you  can’t  get  answers 
to,  you  have  to  keep  pushing,  and  he 
did,”  Chandler  said. 

Strategic  Investment  did  publish  ex¬ 
cerpts  and  offered  to  sell  copies  of  the 
entire  report  to  its  readers.  The  West¬ 
ern  Center  for  Journalism  also  offered 
copies  of  Ruddy’s  special  report 
through  a  full-page  ad  on  the  back  of 
the  Week  in  Review  section  of  the 
Sunday,  Aug.  28,  New  York  Times. 

Strategic  Investment  co-editor  James 


Dale  Davidson  said  he  believes  the 
lawsuit  is  “part  of  an  attempt  to  really 
prevent  a  free  flow  of  information  and 
inquiry  into  a  public  issue. 

“There  were  good  reasons  why  Fiske 
investigated  Foster’s  death,”  he  said, 
calling  the  independent  counsel’s  re¬ 
port  “woefully  shy  of  the  mark.  It  did 
not  answer  the  questions  important  in 
the  first  place.  They’re  like  gigantic 
lumps  swept  under  the  carpet.” 
Davidson  said  his  newsletter,  which 


has  a  controlled  circulation  of  130,000 
worldwide,  was  interested  in  the  story 
because  of  the  potential  impact  on  fi¬ 
nancial  markets. 

Strategic  Investment  analyzes  “stories 
that  will  be  big  news  in  the  future”  for 
investors,  brokers  and  others  who  fol¬ 
low  the  markets. 

If  new  information  does  come  from 
an  investigation  by  the  second  inde¬ 
pendent  counsel,  Kenneth  Starr, 
Davidson  said  there  “is  going  to  be  a 


major  surprise,  a  left  hook  coming  out 
of  nowhere  that’s  going  to  hit  the  stock 
market  on  the  chin.  A  major  downfall 
in  the  market  came  when  it  was  report¬ 
ed  that  Foster  killed  himself.  The  mar¬ 
ket  fell  quite  sharply  ....  What  hap¬ 
pens  when  the  real  story  comes  out? 
Obviously  this  has  a  potential  to  be  ex¬ 
tremely  significant  to  the  markets.” 

Ruddy  charges  there  are  about  40 
shortcomings  and  discrepancies  in  the 
Fiske  report,  such  as  different  reports 


about  where  and  in  what  position  the 
body  was  found,  shoddy  forensic  work, 
a  lack  of  photographs  of  the  entire 
crime  scene,  and  an  assumption  that 
the  death  was  by  suicide  before  ruling 
out  murder. 

“All  these  things  are  exactly  what  an 
investigative  newsletter  like  ours  is 
obliged  to  tell,”  Davidson  said.  “We 
don’t  make  up  the  news,  just  alert  peo- 

(See  Foster  on  page  37) 


The  Post  did  not  publish  excerpts  from  Ruddy’s 
latest  report,  Chandler  said,  because  “we  felt  we’d 
covered  the  story  intensively  six  months  ago.  We 
really  reported  all  we  had  to  report  on  this  issue. 

There  really  wasn’t  anything  new  in  it  for  us.” 


Western  Journalism  Center  director  says 
it’s  non-partisan,  not  pro-right  wing 


THE  WESTERN  JOURNALISM 
Center,  which  was  named  as  a  party 
in  a  $2  million  libel  suit  as  a  result  of 
a  full-page  ad  it  placed  in  the  New 
York  Times  recently,  is  a  non-profit, 
tax-exempt  organization. 

The  ad,  which  ran  on  August  28, 
suggested  a  “coverup”  and  questioned 
whether  there  is  a  “Whitewater  con¬ 
nection”  in  the  death  of  White  House 
Deputy  Counsel  Vincent  Foster.  Points 
discussed  in  the  ad  are  similar  to 
those  raised  by  some  conservative 
groups  and  congressional  Republicans 
and  the  ad  also  solicited  funds  for  an 
“independent  probe.” 

The  lower  right  corner  of  the  ad  in¬ 
cludes  a  tax-deductible  contribution 
form  for  the  WJC,  listed  as  a  Califor¬ 
nia  corporation  with  501  (c)3  status. 


Internal  Revenue  Service  guidelines 
dictate  that  501  (c)3  organizations  “are 
precluded  from  and,  could  suffer  loss  of 
exemption  for  engaging  in  any  political 
campaign  on  behalf  of  or  in  opposition 
to  any  candidate  for  public  office,”  said 
Robert  Kobel,  public  affairs  spokesper¬ 
son  for  the  IRS. 

Kobel  said  that  political  activity  for 
non-profit  organizations  is  a  “gray  area” 
that  is  “open  to  interpretation.” 

Despite  the  partisan  tone  of  the  ad, 
Kobel  said  that  since  it  didn’t  endorse  a 
candidate  or  political  party,  it  could  not 
be  construed  as  political  activity. 

Joseph  Farah,  executive  director  of 
the  WJC,  said  that  the  ad  was  “infor¬ 
mational”  and  raised  “specific  concerns 
that  we  have  for  the  Vincent  Foster 


He  added  that  the  WJC  “has  no 
political  bias  or  litmus  tests”  and  was 
founded  to  “encourage  more  philo¬ 
sophical  diversity  in  the  news  media.” 

Farah  has  been  with  the  WJC  for 
about  three  years.  Previously,  he  held 
editing  positions  for  the  Sacramento 
(Calif.)  Union  and  Los  Angeles  Herald 
Examiner. 

While  he  was  an  editor  for  the 
Union,  Farah  brought  assault  and  bat¬ 
tery  charges  against  a  pro-choice 
demonstrator  whom  he  accused  of 
punching  him  outside  of  a  health  fa¬ 
cility  in  1991  (E6?P  March  30,  1991 
page  7).  In  addition  to  WJC,  Farah 
also  directs  Operation  Spike,  which 
he  has  labeled  a  conservative  “coun¬ 
terpunch  to  Project  Censored.” 

—  Dorothy  Giobbe 
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Legal 


British  media 
hampered  by  strict 
contempt  law 

Son  of  alleged  serial  killers  is  cashing  in 
by  selling  information  about  his  parents  to 
foreign  journalists  while  local  news  media  is 
restrained  from  reporting  certain  details  of  the  case 


by  Edwin  Roth 

BECAUSE  HIS  PARENTS  are  the 
first  known  alleged  serial  murderers 
who  police  say  committed  the  killings 
together  as  a  married  couple,  ZZ-year- 
old  Stephen  West  is  making  a  lot  of 
money  from  checkbook  journalism. 

He  has  already  made  at  least 
$50,000  from  news  media  representa¬ 
tives  either  for  his  stories  about  his 
parents’  sex  lives,  or  for  not  telling  oth¬ 
er  news  media  —  and  he  will  make 
himself  a  lot  more. 

The  5Z-year-old  British  builder 
Frederick  West  and  his  40-year-old 
wife  Rosemary  are  said  to  have  togeth¬ 
er  committed  mass  murders  of  young 
women,  including  their  own  16-year- 
old  daughter  Heather,  for  many  years. 

The  bodies  of  nine  young  women 
were  found  hidden  in  the  Gloucester 
“House  of  Horror”  where  they  lived  to¬ 
gether. 

Both  are  charged  jointly  with  these 
nine  murders.  Frederick  West  is  also 
charged  with  murdering  his  first  wife 
and  their  8-year-old  daughter,  whose 
skeletons  were  dug  up  by  the  police  in 
a  field  near  where  West  had  lived  with 
them.  A  third  female  skeleton  buried 
in  that  field  could  not  be  identified, 
but  is,  without  doubt,  the  skeleton  of 
the  child’s  ZZ-year-old  nanny,  who  dis¬ 
appeared. 

Rosemary  West  is  also  charged  with 
rape  and  sexual  assaults  on  young  girls. 

News  media  representatives  from  all 
over  the  world  came  to  Gloucester 
with  big  checks  for  anyone  directly  or 

Roth  is  a  free'lance  writer  based  in 
London. 


indirectly  involved  with  the  West  cou¬ 
ple  or  their  victims. 

The  police  are  angry  because  news 
media  representatives  with  checkbooks 
had  paid  witnesses  —  and  cross-exam¬ 
ined  them  —  before  the  police  had  in¬ 
terviewed  them.  Other  fees  were  paid 
for  photographing  the  police  search 
from  homes  and  gardens. 

Special  difficulties  are  caused  for 
news  media  representatives  by  the  very 
strict  and  uniquely  British  Sub  Judice 
and  “Contempt  of  Court”  laws,  which 
prevent  all  British  news  media  from 
publishing  anything  about  a  pending 


court  case  which  is  not  said  during  a 
public  court  session.  The  idea  is  to  pre¬ 
vent  the  trial  jurors  from  being  influ¬ 
enced  by  anything  they  don’t  hear  and 
see  during  the  trial,  which  in  this  case 
cannot  be  before  the  winter. 

But  also  the  public  sessions  of  the 
Gloucester  magistrates’  court,  where 
the  preliminary  hearings  are  held,  can¬ 
not  be  reported  in  Britain. 

This  has  created  the  uniquely 
British  situation  that  news  media  rep¬ 
resentatives  can  attend  public  magis¬ 
trates’  court  hearings  which  they  are 
not  allowed  to  report  in  any  British 
news  media.  The  penalty  for  breaking 
this  law  is  jail,  and  enormous  fines. 


Of  course  the  British  news  media 
representatives  are  furious  because  rep¬ 
resentatives  of  American  and  other 
foreign  news  media  can  —  and  do  — 
report  everything  we  see,  hear,  and 
know.  Readers,  viewers  and  listeners  of 
foreign  news  media  know  very  much 
more  about  this  Gloucester  “House  of 
Horror”  case  than  the  British. 

According  to  the  strict  interpreta¬ 
tion  of  the  law,  publishing  which  is 
contempt  of  court  —  can  mean  the  act 
of  transmitting  the  story  from  Britain. 
But  if  the  British  attorney  general 
would  prosecute  such  a  news  media 
representative  for  contempt  of  court, 
and  only  the  Attorney-General  could 
prosecute  for  that,  the  attorney  gener¬ 
al  would  have  to  prove  that  the  actual 
act  of  transmitting  was  done  from 
Britain,  and  not  from  another  country. 
The  British  government  would  not  ad¬ 
mit  telephone  tapping,  which  is  illegal. 

Much  work  is  already  being  done  on 
stories  to  be  serialized  after  the  jury  tri¬ 
al  has  ended,  on  several  books  about 
the  Wests’  sex  lives,  and  on  several  TV 
movies.  The  books  and  the  TV  movies 
are  already  sold. 

Some  of  the  TV  movies  will  be 
shown  and  a  lot  of  the  written  material 
will  be  published  outside  Britain,  be¬ 
fore  and  during  the  Wests’  jury  trial. 
When  the  jury  is  empaneled,  the  trial 
judge  will  question  each  juror  whether 


he  or  she  had  read,  heard  or  seen  any¬ 
thing  about  this  case  which  a  juror 
should  not  have  read,  heard  or  seen. 

But  because  5Z-year-old  Frederick 
West  and  his  40-year-old  wife  Rose¬ 
mary  are  the  first  married-couple  seri¬ 
al  murderers,  the  uniquely  British  con¬ 
tempt  of  court  law  cannot  be  enforced 
against  the  representatives  of  foreign 
news  media. 

No  doubt  some  verses  about  Freder¬ 
ick  and  Rosemary  West  will  give  them 
the  same  future  notoriety  as  Lizzie  Bor¬ 
den,  who  axed  only  two.  Stephen  West 
is  the  primary  source  for  information 
about  his  parents’  sex  lives,  and  he  is 
cashing  in  on  it. 


News  media  representatives  from  all  over  the 
world  came  to  Gloucester  with  big  checks  for 
anyone  directly  or  indirectly  involved  with  the 
West  couple  or  their  victims. 
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Legal  Briefs 


Tennessee 
newspaper  carriers 
allege  harassment 

TWO  WOMEN  NEWSPAPER  carriers 
have  filed  lawsuits  against  the  Cleveland 
(Tenn.)  Daily  Banner,  claiming  that  its 
circulation  manager  sexually  harassed 
them  over  the  past  year. 

Independent  contract  carriers  Lisa 
Whitehead  and  Jennifer  Glover  claimed 
in  separate  suits  that  circulation  man¬ 
ager  Jerry  Wood  touched  them  sexually, 
made  lewd  remarks  and  invited  them  to 
motel  rooms. 

The  women  said  Wood  has  a  history 
of  this  behavior  and  publisher  Pledger 
Wattenbarger  failed  to  establish  a  clear 
policy  against  sexual  harassment  in  the 
workplace. 

The  suits  name  as  defendants  Wood, 
Cleveland  Newspapers  Inc.  and  the 
Banner. 

“There’s  no  truth  to  it,”  Wood  said. 
“It  will  all  come  out  in  court.” 

Both  women  are  seeking  to  keep 
their  carrier  routes  and  a  court  order  re¬ 
quiring  the  defendants  to  stop  sexual 
harassment  in  the  workplace  and  pay 
legal  fees  and  damages  up  to  $250,000 
each. 

They  asked  that  a  jury  hear  the  case 
and  award  any  further  damages.  —  AP 

Reporter  loses 
discrimination  suit 

A  PULITZER  PRlZE-winning  reporter 
for  the  Albuquerque  (N.M.)  Journal  has 
lost  her  discrimination  lawsuit  against 
the  paper. 

U.S.  District  Judge  C.  LeRoy  Hansen 
granted  summary  judgment  last  month 
in  favor  of  the  Journal  on  two  discrimi¬ 
nation  claims  brought  by  Tamar 
Stieber.  Hansen  indicated  he  would 
rule  later  on  a  remaining  claim  of  retal¬ 
iation. 

“We  are  pleased  that  the  court  found 
no  discrimination  in  the  case,  which  is 
the  position  we  have  maintained  all 
along,”  said  Jim  Dines,  the  paper’s  attor¬ 
ney. 

A  state  district  judge  in  April  also 
ruled  in  favor  of  the  Journal.  In  that 
case,  Stieber  alleged  breach  of  contract 
and  emotional  distress. 

In  her  federal  suit,  Stieber  contends 


she  is  a  special  projects  reporter  and 
that  her  job  is  comparable  to  that  of  the 
paper’s  investigative  reporters,  who  are 
men. 

The  suit  says  that  while  performing 
the  same  work,  she  did  not  receive  the 
same  title,  pay  or  work  situation  as  the 
male  investigative  reporters. 

The  judge  disagreed,  saying  the  evi¬ 
dence  did  not  back  up  Stieber’s  claims. 

“Upon  careful  scrutiny,  1  conclude 
that  this  is  an  effort  by  Stieber  to  com¬ 
pare  her  work  duties  to  those  of  persons 
at  a  dissimilar,  higher  level,  an  apples 
and  oranges  comparison,”  Hansen 
wrote  in  an  opinion.  j 

Hansen  said  he  had  no  evidence  that 
the  distinction  between  the  investiga¬ 
tive  and  special  projects  positions  was 
motivated  by  discrimination. 

“We  disagree  with  it  and  have  not  yet 
decided  whether  we’ll  appeal,”  said  Ray 
Twohig,  Stieber’s  attorney.  “We’ll  await 
the  remainder  of  the  decision  on  the 
case  before  deciding.” 

Twohig  said  the  case  could  go  to  trial 
on  the  retaliation  issue  alone  if  the 
court  rules  that  the  claim  can  proceed. 

Stieber  was  hired  by  the  Journal  in 
May  1989  for  its  Santa  Fe  bureau.  She 
won  the  first  Pulitzer  ever  received  by  a 
New  Mexico  reporter  or  newspaper  in 
1990  for  her  stories  on  L-Tryptophan,  a 
dietary  supplement  found  in  some  cases 
to  cause  a  fatal  blood  disorder. 

Stieber  says  in  her  suit  that  she  was 
moved  into  a  new  position  as  special 
projects  reporter  after  winning  the 
Pulitzer.  The  Journal  maintains  that  she 
has  been  a  general  assignment  reporter 
throughout  her  employment,  Hansen’s 
opinion  says.  —  AP 

Former  NBA  star 
files  defamation  suit 

FORMER  NBA  BASKETBALL  player 
Spencer  Haywood  has  filed  a  defama¬ 
tion  lawsuit  against  the  Detroit  Free 
Press,  saying  recent  articles  have  tar¬ 
nished  his  image  and  that  of  his  non¬ 
profit  foundation. 

Haywood’s  suit  alleges  the  paper 
knowingly  published  several  stories 
containing  false  and  defamatory  finan¬ 
cial  information  about  Haywood  and 
the  Spencer  Haywood  Foundation. 

The  suit  alleged  factual  problems  in 
six  articles  written  by  Free  Press  re¬ 


porter  Alison  Young  and  a  column  by 
Jane  Daugherty. 

“1  was  not  under  investigation  or 
anything  of  the  sort  from  housing  or 
HUD  or  from  the  city  or  from  the  fed¬ 
eral  government,”  Haywood  said.  “They 
pursued  those  situations  and  pursued  it 
as  if  it  was  true,  and  it  was  not  true.  It 
was  lies.” 

Free  Press  managing  editor  Robert 
McGruder  said  reporting  for  the  articles 
“is  based  on  public  records  and  docu¬ 
ments  and  we  stand  by  that  reporting.” 

The  suit  seeks  a  jury  trial  and  un¬ 
specified  damages  from  the  paper. 

The  foundation  focuses  on  anti-drug 
programs  for  youth  and  inner-city  hous¬ 
ing  residents.  —  AP 

Late  legal  notice 
blamed  for  delay 
in  casino  opening 

A  LEGAL  NOTICE  that  ran  a  day  late 
was  blamed  for  the  latest  delay  in  get¬ 
ting  the  New  Orleans  land  casino  up 
and  running. 

Officials  of  Harrah’s  Jazz  Co.  said  the 
New  Orleans  TimeS'Picayune  was  sup¬ 
posed  to  print  notices  of  proposed 
changes  in  the  city’s  lease  for  the  per¬ 
manent  casino  site  downtown. 

But  one  of  the  ads  ran  a  day  later 
than  the  law  required  for  legal  notice, 
officials  said.  Thus  the  ads  will  have  to 
be  started  again  and  Harrah’s  will  have 
to  push  back  its  schedule  to  complete 
the  project’s  financing  by  two  weeks, 
according  to  Ron  Lenczycki,  Harrah’s 
local  president. 

TimeS'Picayune  metro  editor  Peter 
Kovacs  said  representatives  of  the  paper 
were  “looking  into  the  circumstances 
that  caused  the  ad  not  to  run.” 

State  law  requires  such  notices  before 
a  city  can  sell  or  lease  public  property 
or  make  amendments  to  such  agree¬ 
ments.  The  amendments  involve  final 
changes  that  Harrah’s  said  must  be  in 
place  before  lenders  and  bond  sellers 
will  proceed  with  financing. 

The  delay  is  not  the  first  involving 
the  casino.  The  temporary  casino  was 
supposed  to  open  last  Christmas,  but 
the  opening  was  delayed  by  fights  be¬ 
tween  competing  groups  that  bid  for 
the  project  and  a  state  attorney  gener¬ 
al’s  opinion  that  caused  the  project  to 
be  re-bid.  —  AP 
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Financial 


Brighter  outlook 
for  newspapers 

With  retail  restructuring  and  economic 
downturn  in  the  past,  Veronis  Suhler  forecast 
says  better  times  are  ahead 


by  Qeorge  Qarneau 

FUELED  BY  AN  expanding  economy, 
spending  on  newspaper  advertising  will 
grow  10  times  as  fast  in  the  next  five 
years  as  in  the  previous  five,  according 
to  a  major  forecast. 

The  annual  communications  indus¬ 
try  outlook  by  the  New  York  invest¬ 
ment  banking  firm  Veronis  Suhler  & 
Associates  Inc.  predicts  advertisers  will 
spend,  on  average,  5.9%  more  a  year  in 


weekly  newspapers  last  year,  will  shell 
out  $60.2  billion  on  the  medium  by 
1998,  lifting  the  industry’s  average  an¬ 
nual  growth  rate  from  1.4%  over  the 
last  five  years  to  5.9%  in  the  next  five, 
the  forecast  says. 

It  calls  for: 

•  Newspaper  retail  ad  spending  to 
grow  an  average  of  6%  a  year  through 
1998. 

•  Classified,  following  a  3.9%  gain 
last  year,  to  grow  nearly  7%  this  year 


This  year’s  forecast  predicts  spending  on  daily 
newspapers  will  grow  at  an  average  of  5.8%  a  year 
through  1998  to  $54.9  billion.  That  rate  compares 
with  1.1%  annual  growth  over  the  last  live  years. 


newspapers  through  1998,  compared 
with  0.5%  average  growth  over  the  last 
five  years,  when  newspapers  suffered 
what  was  considered  their  worst  slump 
since  World  War  11  and  when  the  na¬ 
tion’s  retailers  underwent  a  convulsive 
restructuring. 

With  cyclical  and  secular  problems 
largely  behind  them,  daily  newspapers 
speeded  up  their  recovery  last  year 
with  a  4.1%  gain  in  ad  dollars,  the 
biggest  increase  since  1988.  That  in¬ 
cluded  local  retail  up  5.2%;  classified 
up  3.9%;  and  national  advertising  up 
marginally  after  two  down  years. 

Advertising  contributes  three  out  of 
every  four  dollars  of  newspaper  indus¬ 
try  revenue. 

The  strong  rebound  newspapers  ex¬ 
perienced  last  year  will  strengthen,  the 
forecasters  say,  peaking  next  year  at 
6.4%  growth  and  then  decelerating. 

Readers  and  advertisers,  who  to¬ 
gether  spent  $45.3  billion  on  daily  and 
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and  7.5%  in  1995  before  growth  tapers 
slightly. 

•  National  to  rise  an  average  of  3.2% 
a  year  over  the  next  five  years,  a  hefty 
gain  from  the  0.2%  annual  increase 
over  the  last  five  years. 

By  1998,  forecasters  say,  advertising 
will  bring  $42.5  billion  into  news¬ 
papers,  compared  with  $31.9  billion 
last  year.  Future  spending  projects 
$22.6  billion  in  retail,  $15.5  billion  in 
classified  and  $4.5  billion  in  national. 

Readers,  who  spent,  on  average, 
3.5%  more  per  year  on  newspapers 
over  the  five  years  ending  in  1993,  will 
spend  5.3%  more  a  year  in  the  next 
five  years,  the  forecast  predicts. 

The  300-page  forecast,  which  sells 
for  $500,  paints  a  sweeping  picture  of  a 
communications  industry  on  the 
mend,  a  $224  billion  stew  of  advertiser- 
and  consumer-supported  information 
and  entertainment  media  that  togeth¬ 
er  comprise  the  nation’s  ninth  largest 


industry. 

Besides  newspapers,  by  far  the 
largest  single  medium,  it  tracks  broad¬ 
cast  television,  cable,  radio,  movies, 
recorded  music,  books,  magazines, 
business  information  and  interactive 
media,  from  how  much  money  adver¬ 
tisers  and  users  spend,  to  how  much 
time  people  spend,  to  how  digital  me¬ 
dia  are  affecting  each  medium. 

The  projected  5.9%  a  year  growth 
on  total  newspaper  spending  is  about 
medium  compared  with  other  media. 
The  forecast  predicts  spending  on  tele¬ 
vision  to  grow  5.5%  a  year,  magazines 
5.9%,  radio  7.1%,  cable  4.7%,  movies 
6.1%,  music  8.2%,  books  7.2%  and 
business  information  7.4%. 

The  biggest  growth,  forecasters  say, 
will  come  in  digital  media  —  including 
video  games,  home  shopping,  educa¬ 
tional  software,  reference  works  and 
transactional  services  —  where  spend¬ 
ing  will  grow  an  average  of  11.7%  a 
year  over  five  years,  slowing  toward 
1998. 

The  forecast  calls  for  ad  and  circula¬ 
tion  spending  on  newspapers  to  in¬ 
crease  6%  this  year,  6.4%  in  1995,  6.1% 
in  1996,  5.7%  in  1997  and  5.7%  in 
1998. 

By  comparison,  last  year’s  forecast  of 
communications  industry  spending  was 
conservative.  It  predicted  4.8%  growth, 
when  spending  actually  rose  5.7%. 
Spending  on  newspapers,  predicted  to 
rise  2.7%,  actually  went  up  4.5%. 

This  year’s  forecast  predicts  spend¬ 
ing  on  daily  papers  will  grow  an  aver¬ 
age  of  5.8%  a  year  through  1998  to 
$54.9  billion.  That  rate  compares  with 
1.1%  annual  growth  over  the  last  five 
years. 

Dailies  chalked  up  4.1%  higher  ad 
spending  last  year,  to  $41.5  billion,  the 
biggest  gain  since  1989. 

Weeklies  are  projected  to  do  better, 
boosting  ad  revenues  7%  a  year  on  av¬ 
erage  over  the  next  five  years.  That 
compares  with  5.4%  annual  growth 
over  the  last  half  decade,  ending  in  a 
7.9%  spurt  last  year.  By  1998,  the  fore¬ 
cast  says,  weeklies  will  take  in  $4.9  bil¬ 
lion  in  advertising,  compared  with  $3.5 
billion  last  year. 

With  paid  weekly  circulation  expect¬ 
ed  to  grow  modestly,  the  outlook  says 
readers  will  spend  4.2%  more  per  year 
for  weeklies,  up  from  the  2.2%  growth 


(See  Forecast  on  page  38) 
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Financial  Briefs 


Thomson  ups  profit 

CANADIAN-BASED  THOMSON 
Corp.  reported  second-quarter  earnings 
rose  to  (U.S.)  $104  million,  or  180  a 
share,  from  $75  million,  or  130  a  share, 
a  year  before. 

Quarterly  revenues  rose  to  $1.6  bil¬ 
lion,  from  $1.5  billion. 

The  Toronto-based  conglomerate 
said  the  sale  of  its  stake  in  Thomson 
Directories  made  the  biggest  contribu¬ 
tion  to  the  gain,  and  seasonally  de¬ 
pressed  earnings  from  travel  businesses 
continued  to  drag  earnings. 

Newspapers  chalked  up  slightly  lower 
quarterly  revenues,  to  $284  million, 
while  operating  profit  increased  to  $57 
million,  from  $51  million. 

The  Toronto  Globe  and  Mail  lifted 
quarterly  revenues  substantially,  helped 
by  ad  linage  up  5.5%,  and  Thomson 
Newspapers  experienced  an  encourag¬ 
ing  recovery  of  local  advertising  in  most 
segments,  except  for  lower  linage  at 
Canadian  papers.  Positive  revenue 
trends  were  offset  by  international  cur¬ 
rency  values. 

For  the  first  six  months  of  the  year, 
Thomson  reported  net  income  of  $41 
million,  or  70  a  share,  compared  with, 
$16  million,  or  30  a  share,  a  year  before, 
as  sales  grew  to  $2.7  billion,  from  $2.5 
billion,  and  operating  profit  increased 
to  $175  million,  from  $170  million. 

Hollinger  increases 
its  earnings 

HOLLINGER  INC.,  THE  Canadian- 
based  holding  company  that  owns  the 
U.K.’s  Telegraph  and  the  Chicago  Sun 
Times,  reported  second-quarter  net 
earnings  soared  to  (Canadian)  $96.6 
million,  or  $1.67  a  share,  from  $10.9  mil¬ 
lion,  or  160  a  share,  a  year  earlier. 

Revenues  for  the  period  jumped  to 
$350.5  million,  from  $227.7  million. 

The  company  said  the  quarter  includ¬ 
ed  $10  million  lower  U.K.  profits,  large¬ 
ly  as  a  result  of  efforts  to  compete  in  a 
raging  circulation  price  war  among 
Britain’s  national  dailies.  That  decline 
was  more  than  offset  by  profit  contribu¬ 
tions  from  the  Sun-Times  Co.,  acquired 
last  March.  The  period  also  included  a 
special  after-tax  gain  of  $82  million,  or 
$1.44  a  share,  in  net  earnings. 

Not  counting  unusual  items  and  dis¬ 


continued  operations,  the  company  said 
quarterly  earnings  per  share  were  250, 
up  from  170  a  year  before. 

For  the  first  six  months  of  the  year, 
Hollinger  reported  net  earnings  of 
$109.2  million,  or  $1.88  a  share,  com¬ 
pared  with  $24.6  million,  or  360  a  share, 
a  year  earlier. 

Profits  from  Hollinger’s  controlling 
interest  in  American  Publishing  Co., 
owner  of  the  Sun-Times  and  dozens  of 
small  U.S.  dailies.,  more  than  doubled 
for  the  quarter  to  $19.9  million,  from 
$8.7  million. 

NAA  study  says 
execs  saw  lower 
pay  increases 

WHILE  AVERAGE  BASE  salaries  for 
top  newspaper  managers  increased  this 
year,  the  percentage  increase  over  last 
year  was  generally  lower,  according  to 
the  Newspaper  Association  of  Ameri¬ 
ca’s  seventh  Newspaper  Industry  Com¬ 
pensation  Survey. 

The  report  contains  information  on 
the  salaries  of  U.S.  and  Canadian  pub¬ 
lishers  and  editors,  top  advertising,  cir¬ 
culation,  human  resources  and  produc¬ 
tion  executives,  and  nonmanagerial 
employees. 

Its  purpose  is  to  provide  pay  data  to 
enable  newspapers  to  compare  their 
compensation  levels  with  those  of  oth¬ 
er  papers. 

Operations  executives  showed  the 
greatest  salary  gain,  with  a  6%  base  pay 
increase,  up  from  2.4%  a  year  ago.  Ad 
execs  were  next,  with  a  5.3%  base  in¬ 
crease.  Editors  showed  the  least  gain, 
with  a  1.3%  increase  in  base  pay. 

The  overall  base  for  top  management 
rose  approximately  3.2%,  while  base  pay 
for  manager-level  personnel  increased 
about  2.8%.  For  both  groups,  percent¬ 
age  increases  were  less  than  the  previ¬ 
ous  year. 

Quebecor  reports 
higher  earnings 

QUEBECOR  PRINTING  INC.,  owner 
of  four  Canadian  dailies  and  47  week¬ 
lies,  reported  second-quarter  net  in¬ 
come  advanced  12.5%  to  (U.S.)  $20.5 
million,  or  2l0  a  share,  from  $18.2  mil¬ 
lion,  or  200  a  share,  a  year  earlier. 


Quarterly  revenue  rose  10.7%  to 
$455.9  million,  and  operating  income 
grew  to  $39.4  million,  from  $37.3  mil¬ 
lion. 

For  the  first  six  months  of  the  year, 
the  Montreal-based  company  reported 
net  income  of  $37.7  million,  or  380  a 
share,  compared  with  $33.1  million,  or 
360  a  share,  a  year  earlier,  as  revenues 
advanced  to  $901.4  million,  from  $789.8 
million,  and  operating  income  rose 
4.4%  to  $72.5  million. 

Earnings  up 
for  News 
Communications 

NEWS  COMMUNICATIONS  Inc.  re¬ 
ported  second-quarter  earnings  of 
$272,000,  or  30  a  share,  compared  with 
$183,000,  or  30  a  share,  in  the  corre¬ 
sponding  quarter  a  year  earlier. 

Revenues  for  the  three  months  end¬ 
ed  May  31  were  reported  at  $3.1  mil¬ 
lion,  compared  with  $2.2  million  a  year 
before. 

The  New  York  City-based  publisher 
of  community  weeklies  had  7.6  million 
shares  outstanding  in  the  latest  quar¬ 
ter,  compared  with  5.9  million  a  year 
before.  For  the  six  months  ended  in 
May,  News  Communications  reported 
net  income  of  $71,000,  or  l0  a  share, 
compared  with  a  small  loss  a  year  ear¬ 
lier,  as  revenues  rose  to  $5.3  million, 
from  $3.8  million. 

The  company  said  results  include 
revenues  and  costs  of  a  number  of 
startup  papers  and  development  costs 
at  papers  acquired  last  December. 

Newspaper 
ad  spending  up 

EXPENDITURES  FOR  NEWSPAPER 
advertising  were  $8,407  billion  in  the 
second  quarter  of  1994,  a  6.13%  im¬ 
provement  over  the  same  period  last 
year,  the  Newspaper  Association  of 
America  reported. 

Second  quarter  spending  for  retail 
advertising  was  $4,294  billion,  up  2.41% 
from  the  same  period  last  year.  Classi¬ 
fied  advertising  expenditures  rose 
12.48%  to  $2,993  billion.  Spending  for 
national  advertising  was  $1,119  billion, 
up  4.96%  from  the  previous  year. 
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Weekly  Editor 

Tom  Phillips 

Pana  News-Palladium 

Pana,  Ill. 


by  Tom  Riordan 

IN  THE  AUTUMN  of  1956,  Tom 
Phillips  became  a  reporter/photograph- 
er  for  his  hometown  Pana  (Ill.)  News- 
Palladium. 

Once  on  board,  Phillips  found  that 
editor  and  publisher  Don  Pauschert 
had  a  few  surprises  in  store  for  him. 

“Tom,”  Pauschert  told  him,  “each 
week  after  the  paper  has  been  printed, 

1  want  you  to  go  to  the  Linotype  and 
get  all  your  stories  off  the  copy  hook. 
Then  come  into  my  office.” 

Phillips  recalled,  “It  was  a  small  of¬ 
fice.  There  was  a  folding  chair  near  his 
desk.  Mr.  Pauschert  would  motion  me 
to  sit  down.  Then  he’d  take  my  stories, 
one  by  one,  and  point  out  the  editing 
he  had  done  on  them. 

“A  few  weeks  went  by  and  I  hadn’t 
said  a  thing,  just  listened.  Then  he 
came  to  a  sentence  he’d  completely 
rewritten  and  I  guess  I  frowned.  He 
looked  up  at  me  and  said,  ‘I  know  that 
you  don’t  agree  with  me  here,’  and  I 
didn’t.  But  before  I  could  say  anything, 
Mr.  Pauschert  added,  ‘Emily  Post  prob¬ 
ably  wouldn’t  agree  with  me  either  — 
but  she  doesn’t  own  this  newspaper.’  ” 

Two  years  later,  Phillips  received  a 
job  offer  from  the  Illinois  State  Journal- 
Register.  He  made  a  trip  to  Springfield 
to  get  the  details,  but  held  back  on  a 
commitment.  Returning  to  Pana,  he 
asked  Pauschert  what  he  thought. 

“Tom,  you’re  not  ready  yet,”  the  old 
editor  responded.  So  Phillips  called 
Springfield  to  say  no  thanks,  that  he’d 
decided  to  stay  in  Pana. 

“Mr.  Pauschert  was  not  only  my  em¬ 
ployer,  but  my  friend,  benefactor  and 
mentor.  He  was  a  great  gentleman.” 

In  1962,  when  the  editor  decided  to 
retire,  he  sold  the  News-Palladium  for 
$100,000  to  Phillips  and  two  other 
long  time  employees. 

Since  1975,  Phillips,  62,  has  been  the 
sole  owner  of  this  twice-weekly,  which 


Riordan  is  a  free-lance  writer. 
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“Fairness,  compassion  and  dignity:  I 
always  believe  strongly  in  these  things. 
The  only  reason  I’m  sitting  here  and 
the  only  reason  this  whole  place  is  here 
is  because  of  the  folks  out  in  front  of 
those  windows.  I  want  people  who  walk 
in  that  front  door  to  feel  that  this  is 
their  paper.” 

—  Tom  Phillips 


boasts  a  paid  circulation  of  4,700  and  a 
gross  of  $600,000. 

He  has  dealt  with  all  manner  of 
breaking  stories.  Many  tug  at  his  heart 
strings  because  they  affect  folks  he  has 
known  most  of  his  life. 

“I’ve  laughed  with  them  and  I’ve 
cried  with  them,”  he  said. 

Last  spring,  Phillips  was  staggered 
when  he  learned  that  the  high  school’s 
popular,  44'year-old  music  director 
had  committed  suicide. 


“I’d  known  and  admired  him  since 
he  came  to  Pana  in  1973,”  Phillips  said. 

Despite  the  feelings  of  deep  remorse 
shared  by  Phillips  and  his  staff,  the 
tragedy  was  reported  fully  on  the  front 
page.  The  next  issue  carried  details  of 
a  town  memorial  service.  A  picture 
showed  uniformed  high  school  band 
members  “marching  to  the  mournful 
dirge  of  a  single  drum  beat”  in  tribute 
to  their  director. 

A  month  later,  a  Christian  County 
grand  jury  announced  some  startling 
findings.  It  charged  that  shortly  before 
the  suicide,  a  former  student  attempted 
to  blackmail  the  teacher  “for  acts  of 
sexual  misconduct.” 

Again,  News-Palladium  readers  were 
given  all  the  facts.  Nothing  was  with¬ 
held  —  or  embellished. 

That’s  Tom  Phillips’  long-standing 
method  of  producing  a  community 
newspaper. 

“Fairness,  compassion  and  dignity:  I 
always  believe  strongly  in  these  things,” 
he  said.  “The  only  reason  I’m  sitting 
here  and  the  only  reason  this  whole 
place  is  here  is  because  of  the  folks  out 
in  front  of  those  windows.  I  want  peo¬ 
ple  who  walk  in  that  front  door  to  feel 
that  this  is  their  paper.” 

An  accurate  barometric  reading  of 
this  paper’s  great  acceptance  occurs 
every  Monday  and  Thursday  after¬ 
noon.  That’s  when  the  News-Palladi¬ 
um  rolls  off  a  three-unit  Goss  Commu¬ 
nity  web  press. 

At  the  paper’s  downtown  location, 
once  the  home  of  Pana’s  long-departed 
Montgomery  Ward  outlet,  single-copy 
sales  will  reach  700.  Another  1,300  will 
be  snapped  up  at  other  over-the- 
counter  locations  around  town  —  all 
by  the  time  the  sun  sets. 

Phillips  deeply  loves  Pana,  where  he 
was  born  and  raised. 

His  first  brush  with  newspapering 
came  as  a  junior  at  Pana  Township 
High  School.  A  new  teacher,  fresh  out 
of  the  University  of  Illinois,  started  a 
student  paper.  Phillips  became  a  char¬ 
ter  staffer.  He  was  named  editor  his  se¬ 
nior  year. 

He  attended  Eastern  Illinois  Univer¬ 
sity  for  one  term,  then  did  a  four-year 
hitch  with  the  Navy,  which  sent  him  to 
its  journalists’  school. 

His  Navy  experience  convinced 
Phillips  what  he  wanted  most  was  a  ca¬ 
reer  in  newspapers. 

“I’m  a  people  person,”  he  said.  His 
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column,  “fact,  fun  &  fillips”,  demon¬ 
strates  that. 

Each  installment  is  jammed  with 
anecdotes  about  readers,  past  and  pre¬ 
sent. 

When  someone  drops  him  a  line  or 
phones  about  an  event  or  experience, 
Phillips  dips  into  his  memory  bank  to 
add  all  sorts  of  spinoff  yarns. 

Phillips  said  he  began  the  column  35 
years  ago  and  missed  just  one  issue. 
That  means,  at  a  two-a-week  pace,  ap¬ 
proximately  3,700  episodes. 

He  seems  to  have  enjoyed  producing 
all  but  one  —  May  5,  1994,  when  he  fi¬ 
nally  abandoned  his  trusty  typewriter 
for  a  Macintosh. 

In  it,  he  confessed  to  readers,  “We 
are,  it  seems,  allergic  to  the  world  of 
computers.  They  were  first  installed 
here  last  summer.  We’ve  stalled  around 
until  forced  to  face  the  machine  ...  so 
the  moment  of  truth  is  now!” 

A  typical  Phillips  column  contains 
the  names  of  an  average  of  12  to  20 
people.  They’ll  be  tied  to  current  hap¬ 
penings  or  events  in  Pana’s  past. 

“People  nurture  me,”  the  editor  ex¬ 
plains.  “I  take  strength  from  them. 
And  they  provide  me  great  feedback.” 

Every  once  in  a  while,  Phillips  re¬ 
minds  readers  that  they  should  never 
lose  their  PIP  —  Pride  in  Pana. 

Should  editors  become  community 
leaders?  Yes,  Phillips  says. 

“There  are  only  so  many  people  to 
go  around,”  he  said.  “But  1  don’t  think 
you  can  declare  yourself  a  leader.  The 
people  will  tell  you  if  you’re  a  leader.” 

He  easily  qualifies,  as  he  has  served 
as  president  of  the  chamber  of  com¬ 
merce,  deputy  coroner  for  Christian 
County  and  a  member  of  the  library 
board  and  Pana  Police  Pension  Board. 

Professionally,  he  has  been  president 
of  the  Illinois  Press  Association, 
Southern  Illinois  Editorial  Association 
and  Southern  Illinois  chapter  of  the 
Society  of  Professional  Journalists. 
Currently,  Phillips  is  vice  president  of 
the  IPA  Foundation. 

In  1987,  Phillips  had  heart  bypass 
surgery  and  in  1991  an  artery  “Roto- 
Rooter  job,”  as  he  describes  it. 

The  latter  episode  led  him  two  years 
ago  to  appoint  his  son-in-law,  Tom  La- 
tonis,  a  former  radio  newsman,  editor. 

But  Phillips  continues  close  to  the 
action. 

He  enjoys  telling  about  Pana’s  un¬ 
usual  connection  with  the  comic  strip 
“Gasoline  Alley,”  and  why  his  paper 
carries  it. 

Back  in  1939,  some  members  of  the 
Pana  Township  High  School’s  year 
book  staff  noted  that  the  “Gasoline 


Alley”  character  Skeezix  had  reached 
graduation  age  right  along  with  them. 
The  kids  started  thinking:  Wouldn’t  it 
be  neat  to  have  Skeezix  as  a  member  of 
their  class. 

So,  someone  contacted  Frank  King, 
creator  of  the  popular  comic  strip,  and 
asked  him. 

King  graciously  replied,  “Sure. 
Skeezix  may  graduate  from  Pana  High. 

1  hereby  loan  him  to  you.  And  I’m 
sending  sketches  for  your  [yearbook] 
division  pages.” 

In  the  1939  Panorama,  there  was 
Skeezix,  pictured  between  Lois  Shanks 
and  Betty  Slater  in  the  alphabetical 
lineup  of  seniors. 

Principal  Ray  Brummett  even 
penned  a  message  to  that  year’s  gradu¬ 
ates,  suggesting  they  “use  Skeezix  as  a 
role  model  for  their  lives.” 

In  1989,  when  the  PTHS  Class  of 
’39  prepared  for  its  50th  reunion, 
Phillips  engineered  a  follow  up.  He 
phoned  Jim  Scancarelli,  who  now 
draws  “Gasoline  Alley,”  to  tell  him 
about  the  half-century  anniversary. 
The  editor  wondered  if  Skeezix  would 
be  attending.  Scancarelli  said  he’d 
check. 

The  answer  came  several  months 
later  in  a  daily  episode  of  the  strip. 

One  regular  character  informed  an¬ 
other  that  Skeezix  would  be  away  for  a 
few  days:  “He’s  heading  for  Pana,  111., 
to  attend  his  50th  high  school  re¬ 
union.” 

Folks  in  Pana,  especially  those  in 
the  Class  of  ’39,  were  delighted  when 
they  spied  that  mention  of  their  home¬ 
town. 

For  sure,  Tom  Phillips  was.  He’s  a 
guy  who  will  never  lose  his  PIP. 

Inquirer  sports 
show  debuts 

THE  PHILADELPHIA  INQUIRER 
High  School  Sportshow  debuted  this 
month  on  the  city’s  WPHL-TV. 

The  30-minute  program,  slated  to 
run  through  April  9,  covers  sports  teams 
at  over  300  high  schools  in  the  area. 

“Our  goal  is  that  every  high  school 
will  be  mentioned  or  featured  at  least 
once  during  the  30  weeks,”  said  Inquir¬ 
er  promotion  director  Gari  Brindle. 

The  show  is  hosted  by  Bob  Rainey, 
who  is  also  sportscaster  for  Inquirer 
News  Tonight,  the  paper’s  WPHL  news 
show,  which  also  debuted  this  month. 

The  Sportshow  is  produced  by  Ross 
Productions,  which  put  together  a  sim¬ 
ilar  program  in  Pittsburgh. 


Ga.  conservative 
paper  growing 

A  BIWEEKLY  NEWSPAPER  that  takes 
it  editorial  lead  from  conservative  talk 
show  host  Rush  Limbaugh  has  found  a 
niche  in  northern  Georgia. 

After  a  year  of  operation,  the  14,000- 
circulation  Family  News  is  scheduled  to 
jump  to  weekly  publication  and  switch 
from  a  tabloid  format  to  full-sized 
broadsheet  format,  publisher  Keith 
Platt  said. 

Platt  also  wants  to  expand  the  free 
paper’s  coverage  of  “news  and  views  af¬ 
fecting  family,  faith  and  freedom”  to 
surrounding  communities.  He  said  the 
News  already  is  making  a  profit  from 
advertising. 

The  paper  is  not  a  “foaming  at  the 
mouth”  conservative  publication,  the 
publisher  said.  Opinions  are  kept  out  of 
news  stories  but  dominate  the  editorial 
pages,  which  carry  “Rush  Reflections.” 

A  poster  of  Limbaugh  decorates  the 
paper’s  newsroom  and  copies  of  the 
conservative  American  Spectator  maga¬ 
zine  are  kept  for  reference.  —  AP 

lAPA  condemns 
Haiti  action 
against  journalists 

THE  INTER  AMERICAN  Press  Asso¬ 
ciation  has  condemned  Haiti’s  barring 
of  foreign  journalists  from  entering  the 
country.  Several  charter  flights  carrying 
newspeople  were  denied  permission  to 
land  in  the  military-controlled  country 
last  month.  One  plane  was  chartered  by 
the  NBC  television  affiliate  in  Miami; 
the  other  was  a  CNN  plane. 

Eduardo  Ulibarri,  president  of  the 
IAEA  Committee  on  Freedom  of  the 
Press  and  Information,  said  in  a  letter 
to  Gen.  Raoul  Cedras,  “We  strongly  be¬ 
lieve  and  support  the  idea  that  restric¬ 
tions  on  the  movement  of  journalists  or 
dissemination  of  their  reports,  arbitrary 
management  of  information  and  the 
imposition  of  obstacles  to  the  free  flow 
of  news  directly  violate  freedom  of  the 
press.” 

On  behalf  of  IAEA’s  1,300  member 
papers  in  the  Western  Hemisphere, 
Ulibarri,  who  is  editor  of  La  Nacion, 
Costa  Rica,  urged  Cedras  to  “halt  these 
actions  against  foreign  journalists  and 
allow  them  to  enter  your  country,  giving 
them  full  guarantees  for  pursuit  of  their 
professional  work.”  BE^P 
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Problems 
Within  The 
Catholic  Press 

Survey  shows  ‘white  paper’  on  freedom  and  responsibility 
has  fallen  on  deaf  ears  within  the  church  hierarchy 


by  Renee  K.  Qadoua 
and  Jim  Murphy 

LESS  THAN  TWO  years  ago,  David 
Fortier  was  editor  of  the  Catholic  Tran¬ 
script,  a  weekly  newspaper  in  Hartford. 
Now  he  works  out  of  his  home,  editing 
the  fledgling  American  Catholic  North' 
east,  an  independent  monthly  paper. 

Despite  affection  and  enthusiasm  for 
his  career,  Fortier  chose  to  start  his 
own  publication  rather  than  endure 
what  he  considered  excessive  interfer¬ 
ence  from  officials  in  the  Roman 
Catholic  Archdiocese  of  Hartford. 

Frustrated  by  changes  that  included 
the  appointment  of  a  priest  as  execu¬ 
tive  director  to  “review  Catholic  con¬ 


tent,”  Fortier  left  the  paper  in  March 
1993.  The  news  editor,  two  priests  and 
a  laywoman  who  comprised  the  edito¬ 
rial  board  of  the  diocesan  paper  soon 
followed  him. 

“A  paragraph  was  being  moved  from 
one  position  to  another,”  Fortier  re¬ 
counted. 

“We  couldn’t  use  a  quote  because  it 
didn’t  speak  favorably  of  the  church.  I 
didn’t  think  those  changes  were  hon¬ 
est.” 

Fortier’s  conflict  over  content  re¬ 
flects  one  problem  journalists  face  at 
Catholic  newspapers.  Controversies 

Gadoua  is  a  copy  editor  and  reporter 
and  Murphy  is  a  reporter  at  the 
Syracuse  (N.Y.)  Newspapers. 


such  as  this  grab  headlines  and  spot¬ 
light  a  fundamental  difference  between 
the  Catholic  press  and  its  secular 
counterparts. 

But  for  all  the  apparent  differences, 
experts  within  the  Catholic  press  de¬ 
scribe  a  challenge  strikingly  similar  to 
that  of  daily  newspapers:  declining  cir¬ 
culation  and  an  aging  readership. 

These  struggles  to  survive  the  rapid¬ 
ly  changing  media  world  come  at  a 
time  when  the  Roman  Catholic 
Church  faces  its  own  credibility  crisis, 
shrinking  numbers  of  ordained  priests 
and  challenges  to  the  church’s  tradi¬ 
tional  teachings  on  such  issues  as  sex¬ 
uality,  birth  control  and  women’s  roles. 

The  unique  structure  of  Catholic 


newspapers  creates  some  of  the  prob¬ 
lems  —  in  most  cases,  a  bishop  is  pub¬ 
lisher  and  circulation  is  officially  man¬ 
dated  by  the  local  church,  although 
most  pastors  ignore  the  mandate. 

As  the  financial  viability  of  Catholic 
papers  weakened  in  recent  decades, 
most  shifted  from  private  ownership  to 
nonprofit  status,  operated  by  local  dio¬ 
ceses.  This  change  blurted  the  rela¬ 
tionship  between  the  institution  and 
the  press. 

The  newspapers,  fluctuating  be¬ 
tween  representing  the  church’s  view 
as  house  organs  and  reporting  for  the 
public  interest,  are  caught  between 
bishop-publishers  who  often  want  to 
control  information  and  readers  and 
staff  members  who  expect  the  hierar¬ 


chy  to  account  for  its  actions. 

While  acknowledging  the  signifi¬ 
cance  of  structural  and  content  con¬ 
cerns,  Bill  Thorn,  a  journalism  profes¬ 
sor  at  Marquette  University,  sees  the 
major  issue  for  Catholic  papers  as  a 
lack  of  a  marketing  strategy. 

“Many  people  tell  you  that  they 
don’t  have  enough  time  to  read  a 
Catholic  newspaper,”  he  said.  “But  if 
you  probe  that  response,  you  find  that 
what  they  are  really  telling  you  is,  ‘You 
are  not  meeting  my  needs.’  ” 

According  to  Thorn,  who  also  di¬ 
rects  the  Institute  on  Catholic  Media 
at  Marquette,  the  163  local  Catholic 
newspapers  are  long  overdue  in  defin¬ 
ing  and  reacting  to  the  needs  of  their 
readers. 

“Editors  have  been  reluctant  to  give 
the  people  what  they  want,”  he  said. 

Thorn  discussed  some  of  the  obsta¬ 
cles  for  Catholic  newspapers  this 
spring  during  a  meeting  with  40  edi¬ 
tors,  circulation  managers  and  general 
managers  from  around  the  country 
during  the  annual  convention  of  the 
Catholic  Press  Association  of  the 
United  States  and  Canada,  which  also 
serves  262  magazines,  137  newsletters 
and  29  foreign-language  publications. 

Before  presenting  a  nine-hour  CPA 
workshop  in  May,  Thorn  surveyed  re¬ 
cent  circulation  figures  for  22  partici¬ 
pating  Catholic  papers  and  found  that 
18  had  lost  an  average  of  8.4%  of  read¬ 
ership  between  1991  and  1993. 

Of  the  remaining  four  papers,  three 
had  modest  two-year  gains  but  were 
significantly  below  mid-1980s  figures. 
Although  reported  figures  suggest 
much  more  moderate  changes  for  the 
Catholic  press  as  a  whole,  the  success¬ 
es  of  a  few  and  the  expansion  and  ad¬ 
dition  of  several  newspapers  offset  sig- 


“He  said  the  stories  should  educate  readers  about 
the  church,  so  when  a  young  girl  puts  down  that 
paper,  she  wants  to  be  a  nun.” 
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nificant  losses  at  others. 

For  Catholic  newspapers,  circulation 
dramatically  affects  the  bottom  line.  A 
survey  of  Catholic  journalists  who  met 
with  Thorn  in  May  revealed  that  circu¬ 
lation  comprises  about  70%  of  those 
publications’  revenues. 

Secular  weekly  papers,  on  the  other 
hand,  might  earn  20%  to  25%  of  their 
revenues  from  circulation.  While  secu¬ 
lar  newspapers  might  be  able  to  absorb 
a  slight  decrease  in  circulation,  for 
Catholic  papers,  that  decline  could 
cost  a  staff  person’s  job. 

Clearly,  the  financial  health  of 
Catholic  papers  is  tied  to  keeping  and 
adding  new  readers.  But  a  1991  CPA 
survey  conducted  by  Simmons  Market 
Research  forecasts  an  impending  circu¬ 
lation  crisis. 

According  to  the  survey,  the  average 
age  for  Catholic  press  readers  was  61.6 
—  an  astounding  21  years  older  than 
that  of  the  general  population. 

But  if  the  atmosphere  at  professional 
meetings  is  any  indication.  Catholic 
journalists  have  been  slow  to  recognize 
the  significance  of  these  statistics. 

This  fall,  the  CPA  is  conducting  a 
survey  and  regional  programs  to  begin 
addressing  these  and  other  issues.  If  fi¬ 
nances  and  circulation  top  the  list  of 
concerns  cited,  the  board  of  directors 
will  develop  a  strategy  in  December  to 
help  members  turn  the  tide  at  their 
publications. 

Although  the  professional  organiza¬ 
tion  is  beginning  to  turn  its  attention 
to  more  fundamental  media  concerns, 
the  CPA  has  focused  much  of  its  ener¬ 
gy  in  recent  years  on  content  and  cen¬ 
sorship  issues. 

For  many  Catholic  newspeople,  that 
issue  highlights  a  significant  effort  to 
maintain  credibility  as  journalists  as 
well  as  within  the  church. 

Numerous  accounts  in  Catholic 
publications  suggest  that  Fortier’s  ex¬ 
perience,  while  extreme,  is  not  unusu¬ 
al.  Since  1986,  at  least  10  Catholic  edi¬ 
tors  have  left  publications  and  similar 
highly  publicized  controversies. 

A  1991  CPA  survey  found  that  near¬ 
ly  40%  of  respondents  said  they  had 
experienced  censorship  in  the 
Catholic  press.  Although  they  dis¬ 
agreed  on  the  definition  of  censorship, 
more  than  74%  of  respondents  said 
they  had  “learned  of  instances  of  cen¬ 
sorship  in  other  publications.” 

Ironically,  the  exodus  from  Hart¬ 
ford’s  Transcript  came  within  months 
of  the  CPA’s  publication  of  a  docu¬ 
ment,  “Freedom  and  Responsibility  in 


the  Catholic  Press.” 

The  so-called  “white  paper”  defines 
censorship,  outlines  official  church 
statements  on  the  role  of  the  press  and 
provides  recommendations  for  a  good 
working  relationship  between  editor 
and  publisher.  The  purpose,  several 
Catholic  journalists  said  in  interviews, 
was  to  prevent  situations  such  as  that 
of  Fortier. 

In  a  statement  drafted  as  the  CPA 
began  writing  the  paper,  the  profes¬ 
sional  organization  published  a  state¬ 
ment  expressing  concern  over  how 


church  censorship  damages  the  news¬ 
papers’  credibility. 

“We  believe  there  is  no  inherent 
contradiction  in  our  mission  as 
Catholic  Christians  and  our  calling  as 
journalists,”  the  document  says.  “We 
believe  that  openness  is  preferable  to 
secrecy,  that  accountability  is  required 
at  all  levels  of  the  church,  and  that 
members  of  the  church  have  a  right  to 
information  regarding  the  activities  of 
the  church.” 


(See  Catholic  on  page  32) 
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NewsDeode  in  the  News 


Compiled  by  Ian  E.  Anderson 


Joe  Antle 


KatH\  Lambeth 


Hunter  Qeorge 


Skip  Esch 


Jo*  Anti*,  advertising  director  at  the 
Greensboro  (N.C.)  News  &  Record, 
has  been  named  advertising  director  at 
the  VirginiarX'Pilot  and  Ledger^Star  in 
Norfolk,  Va. 

Kathy  Lambeth,  retail/national 
sales  manager  at  the  News  &  Record, 
succeeds  Antle  as  advertising  director. 

Sarah  Baker,  benefits  manager  for 
Landmark  Communications  Inc.,  Nor¬ 
folk,  has  been  appointed  business  man¬ 
ager  in  Greensboro. 

Kathy  Themas,  assistant  con¬ 
troller  at  the  Virginian-Pilot,  becomes 
benefits  manager. 

Nancy  Duncan,  human  resources 
assistant  at  Landmark,  has  been 
named  human  resources  coordinator. 

Den  Nicesen,  business  editor  the 
Arizona  Republic  in  Phoenix,  has  been 
named  news  editor. 

Pamela  Reasner,  graphics  editor  at 
the  San  Francisco  Chronicle,  has  been 
named  assistant  managing  editor/page 
one. 

Tim  Neagle,  who  has  worked  on 
the  news  copy  desk,  was  appointed  na¬ 
tional/world  editor. 

Jamie  Beckett,  who  covers  trans¬ 
portation  issues  at  the  Chronicle,  was 
named  San  Jose  bureau  chief. 

Dean  Wakefield,  editor  of  the 
Los  Angeles  Times’  Voices  section,  was 
appointed  op-ed  editor. 

Susanne  Hepkins,  special  projects 
editor  at  the  Los  Angeles  Daily  News, 
has  been  appointed  travel  editor. 

William  Holstein,  editor  of  Business 
Week’s  international  edition,  has  been 
elected  president  of  the  Overseas  Press 
Club  of  America. 
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Alan  Borsuk,  Wisconsin  Magazine 
editor  at  the  Milwaukee  Journal,  has 
been  named  a  special  reporter  for  the 
metro  section. 

Ed  Brud,  assistant  news  editor,  was 
appointed  Waukesha  Journal  editor. 

Carol  Guensburg,  food  editor, 
takes  over  as  Wisconsin  Magazine  edi¬ 
tor. 

Deris  Hafewski,  Waukesha  East 
editor,  returns  to  reporting. 

Tom  Helnen,  Waukesha  Journal 
editor,  becomes  a  reporter  covering 
major  suburban  issues. 

Eugene  Kane,  a  reporter  at  the 
Journal,  was  named  a  Metro  columnist. 

Marilyn  Krause,  Waukesha  re¬ 
porter,  was  appointed  assistant  Wauke¬ 
sha  editor. 

Mark  Maley,  executive  editor  at 
Community  Newspapers  Inc.,  was 
named  suburban  editor. 

Neil  Rosenberg,  a  reporter,  be¬ 
comes  an  assistant  features  editor. 

Jeanne  Weintraub,  metro/state 
reporter,  transfers  to  the  features  de¬ 
partment  full  time. 

Gerald  LaBelle,  a  veteran  Middle 
East  correspondent  for  the  Associated 
Press,  has  been  appointed  Cairo  bu¬ 
reau  chief. 

Kevin  Walsh,  news  editor  in  Bal¬ 
timore,  was  named  Phoenix  bureau 
chief. 

Christopher  Wills,  a  newsman  in 
the  Springfield,  111.,  bureau,  becomes  a 
correspondent  in  Peoria,  111. 

Ed  Plaisled,  sports  editor  at  the  Citi¬ 
zen  in  Auburn,  N.Y.,  has  been  named 
executive  sports  editor/columnist  of 
the  two  West  Volusia  editions  of  the 
Daytona  Beach  (Fla.)  News-Journal. 


Hunter  George,  director  of  editorial 
development  for  Toronto-based  Thom¬ 
son  Newspapers,  has  been  named 
managing  editor  at  the  Lakeland,  Fla., 
Ledger. 

Skip  Esch,  classified  advertising  man¬ 
ager  at  the  Register-Pajaronian,  Wat¬ 
sonville,  Calif.,  has  been  appointed 
classified  advertising  manager  at  the 
Times  Advocate,  Escondido,  Calif. 

Marla  Mann,  photo  director  for  the 
Americas  of  Agence  France-Presse  in 
Washington,  has  been  appointed  inter¬ 
national  photo  editor  in  chief,  in 
charge  of  AFP’s  world-wide  photo  op¬ 
eration.  The  change  is  effective  Oct. 
10  and  she  will  be  based  in  Paris. 

Gillian  Tucker,  photo  director  for 
the  Asia-Pacific  region,  succeeds 
Mann. 

Pete  Leffler,  Washington  correspon¬ 
dent  of  the  Allentown  (Pa.)  Morning 
Call,  has  been  elected  president  of  the 
Washington-based  Regional  Reporters 
Association. 

Other  officers  elected  were  Sylvia 
Smith,  Fort  Wayne  (Ind.)  Journal- 
Gazette  —  vice  president;  Lee 
Davidsen,  Salt  Lake  City  Deseret 
News  correspondent  —  treasurer;  and 
Randy  Wynn,  news  editor  at  Thom¬ 
son  News  Service’s  Washington  bureau 
—  secretary. 

Jehn  Geddes,  a  former  national 
news  editor  at  the  Wall  Street  Journal, 
has  been  named  business  editor  at  the 
New  York  Times. 

Mark  Mulholland,  ad  marketing  di¬ 
rector  at  the  Chicago  Sun-Times,  was 
promoted  to  marketing  director. 
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Book  Reviews  by  Hiley  Ward 


N«ws  and  th*  Cultura  of  Lying. 

Paul  H.  Weaver.  (New  York:  The  Free 
Press,  866  Third  Ave.,  New  York,  N.  Y. 
10022),  243  pages,  $22.95. 

If  you  cherish  the  ideas  of  profes¬ 
sionalism  in  journalism,  objectivity  in 
reporting  and  editing,  and  pay  respect 
at  the  shrine  of  Joseph  Pulitzer  and  the 
modern  heroes.  Bob  Woodward  and 
Carl  Bernstein  —  if  indeed  you  can 
conceive  anything  good  about  how  the 
media  functions  —  then  beware  that 
Paul  Weaver  is  on  deck  to  shatter  all  of 
your  icons. 

At  first  the  book  is  likely  to  turn  off 
the  reader  with  its  overkill  and  over¬ 
statement  approach  and  pithy  quips. 
The  book  also  breaks  little  new  ground 
as  it  notes  that  journalism  as  practiced 
is  really  writing  plotted  short  stories 
with  conflict  and  mayhem  at  the  cen¬ 
ter  of  most  reports. 

Also  it’s  not  new  to  note  that  objec¬ 
tivity  is  an  ideal  and  not  a  reality.  And 
Weaver’s  employment  of  the  first  per¬ 
son  point  of  view  tends  to  make  his  ar¬ 
guments  too  subjective,  if  not  self-serv¬ 
ing. 

Weaver  misleads  the  reader  in  giving 
new  definitions  to  “lying.”  Here  lying  is 
not  necessarily  conscious  deliberate 
deception  but  at  times  mere  existence 
in  an  imperfect  world  and  acquiescing 
in  inherited  standards  of  journalism 
and  doing  the  bidding  of  a  boss  who  is 
linked  to  a  corporate  entity. 

But  maybe  this  book  is  needed  to 
underscore  in  its  abrasive  style  just 
how  imperfect  the  craft  of  reporting 
and  editing  is. 

His  quarrel  with  objectivity  is  not 
only  that  it  does  not  exist  as  individu¬ 
als  interject  their  or  management’s  per¬ 
sonal  bias,  but  that  reporters/editors 
are  lying  when  they  say  they  are  objec¬ 
tive. 

Pulitzer,  most  damnable,  in  Weaver’s 
mind,  is  faulted  for  encouraging  the  in¬ 
verted  pyramid,  ranking  facts  in  a  de¬ 
scending  order.  It’s  a  classic  speech¬ 
giving  technique,  he  says,  to  select  and 
“amplify  according  to  his  purpose.” 

“Pulitzer’s  front  page  was  a  giant  am¬ 
plifier,”  he  says,  and  Pulitzer’s  new  jour¬ 
nalism  turned  news  into  a  structure  of 
crises  ....  The  old  journalism  had 
spoken  to  readers  as  citizens  . .  .  .  ” 

The  old  journalism  “engaged  read¬ 
ers’  sociability  with  information  that 
reminded  them  they  were  citizens  of  a 


constitutional  society  and  members  of 
a  political  party  and  that  enabled  them 
to  follow  and  participate  in  its  formal 
affairs.” 

Weaver  faults  celebrated  adversarial, 
expose  reporting  such  as  the  revelation 
of  the  My  Lai  massacre,  publication  of 
the  Pentagon  Papers  and  the  Water¬ 
gate  scandal  as  nothing  extraordinary. 

“In  these  adversarial  efforts  to  ex¬ 
pose  old  errors  and  get  the  truth  out, 
journalists  remained  in  their  old,  de¬ 
pendent,  submissive,  narcissistic, 
courtier’s  roles  vis-a-vis  official 
sources.” 

On  Woodward  and  Bernstein’s  Wa¬ 
tergate  efforts,  he  says,  “The  Post's  sto¬ 
ries  essentially  retailed  the  investiga¬ 
tors’  version  of  the  story.” 

The  first  step  journalists  can  do  to 
clean  up  their  murky  business,  he  says, 
is  to  “put  the  dysfunctional  heritage  of 
Joseph  Pulitzer  behind  it”  and  “rede¬ 
fine  news.” 

He  suggests  the  press  “cover  crises 
and  disasters  less,”  “cover  normal,  for¬ 
mal,  political,  social,  and  economic 
events  more,”  “cut  back  formats  imply¬ 
ing  that  the  whole  world  is  watching,” 
“deregulate,  desubsidize,  and  demo¬ 
nopolize  the  news  industries,”  “re-ori¬ 
ent  media-firm  business  strategy  to¬ 
ward  readers  and  away  from  advertis¬ 
ers,”  and  “journalists  should  define 
themselves  as  citizens,  not  profession¬ 
als.” 

Weaver,  a  former  writer  and  editor 
for  Fortune  Magazine,  has  taught  polit¬ 
ical  science  at  Harvard  and  worked  in 
communications  for  Ford  Motor  Co. 

A  Kind  of  Gracot  A  Treasury  of 
Sportswriting  by  Women.  Ron 

Rapoport.  (Berkeley,  Calif.:  Zenobia 
Press,  1994),  385  pages,  $14.95. 

These  73  columns  and  articles  over 
recent  decades  from  50  publications  in 
the  U.S,  Canada  and  England  aim  to 
“capture  the  evolution  of  women  as 
athletes,  coaches  and  executives 
through  the  years.” 

Entries  range  from  how  one  sports- 
writer  remembered  competing  with  her 
mother  in  swimming  to  achievement 
stories  of  women  in  sports  to  a  requiem 
for  a  fallen  hero  to  an  attack  on  a 
sports  magazine  for  alleged  sexism  as 
staff  members  by  their  titles  are  ac¬ 
cused. 

As  interesting  as  the  book  is,  sever¬ 


al  shortcomings  persist.  There  is  a 
sense  of  lack  of  style  in  many  of  the 
entries,  due  perhaps  largely  to  the  fact 
that  anthologies  of  columns  and  short 
pieces  diminish  the  effect  of  a  work 
compared  to  when  it  stood  by  itself. 
And  the  reader  is  likely  to  want  to  see 
more  of  the  reality  and  drama  of  sports 
through  women’s  eyes,  and  less  of  the 
advocacy  columns. 

Rapoport  is  a  syndicated  sports 
columnist  and  a  sports  commentator 
for  National  Public  Radio’s  Weeknd 
Edition.. 


National  Diroctory  of  Nowspa- 
por  Op-id  Pagos.  Marilyn  Ross. 
(Communication  Creativity,  P.  O.  Box 
909,  Buena  Vista,  Colo.  81211),  157 
pages,  $19.95,  plus  $3  shipping. 

Free-lance  writers  ever  on  the  prowl 
for  new  markets  and  public  relations 
personnel  trying  to  get  a  client’s  name 
before  the  public  can  find  comfort 


(See  Reviews  on  page  37) 


Setting  the  Standard 
for  Publishing 
Executive  Placement 

GORDON  WAHLS 
EXECUTIVE  SEARCH 

Now  in  our  fourth  successful 
decode,  we've  become  the  pre¬ 
mier  name  in  the  newspaper 
executive  placement  industry. 
Our  dedication  and  persistence  is 
shown  by  successfully  completing 
over  400  searches  annually 
for  people  and  companies 
nationwide. 

Our  fully  qualified  recruiters  are 
ready  to  complete  YOUR  search, 
efficiently  and  confidentially.  Call 
us  today. 

Walter  Lynn 
Search  Consultant 

(215)  565-0800 
(800)  523-7112 


610  East 
Baltimore  Pike 
Media.  PA  19063 

All  Position^  Fee  Paid 
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Marketing  execs 
see  benefit  in 
INMA  alliance 


Man)/  Newspaper  Association  of  America  market 
development  and  promotion  council  members  want 
to  be  permitted  to  have  a  formal  relationship  with 
the  International  Newspaper  Marketing  Association 


by  Dorothy  Qiobbe 

CHANGES  COULD  BE  in  store  for 
the  Newspaper  Association  of  Ameri¬ 
ca’s  market  development  and  promo¬ 
tion  council  if  suggestions  made  during 
the  group’s  recent  visioning  session  are 
adopted. 

According  to  a  confidential  report 
of  the  June  29  session  obtained  by 


However,  that  policy  has  left  some 
NAA  members  cut  off  and  excluded 
from  valuable  resources  and  network¬ 
ing  contacts,  they  say. 

“Market  development  and  promo¬ 
tions  participants  urge  NAA  to  estab¬ 
lish  a  relationship  with  INMA  in  order 
to  build  on  the  strengths  of  each  asso¬ 
ciation  for  the  benefit  of  the  industry,” 
the  report  said.  “The  success  of  this  re¬ 


“There  is  a  strong  feeling  that  a  coordination  of 
activities  would  benefit  both  organizations  because 
INMA  is  a  viable  and  successful  organization,  and 
we  don^t  get  to  see  our  colleagues  as  often  as  we 
would  like  to.” 


E&P,  many  council  members  want  a 
“formal  relationship”  with  the  Interna¬ 
tional  Newspaper  Marketing  Associa¬ 
tion  and  “feel  more  aligned  with 
INMA  and  see  more  benefit  in  INMA 
membership.” 

Those  council  members  are  calling 
for  a  “lifting  of  the  trade  embargo”  that 
will  allow  them  to  participate  in 
INMA  conferences  and  develop  joint 
projects,  said  the  report,  prepared  by 
Linda  Fisher  &  Associates. 

The  INMA  was  one  of  the  newspa¬ 
per  associations  that  did  not  go  along 
with  the  merger  that  formed  the  NAA. 
In  many  instances,  because  of  cost 
constraints  and  competition  for  mem¬ 
bership,  personnel  at  NAA-member 
newspapers  have  been  discouraged  by 
their  publishers  from  joining  INMA. 


lationship  would  hinge  on  NAA  mem¬ 
ber  publishers’  support  of  their  em¬ 
ployees’  participation  in  both  groups.” 

“Most  of  us  are  strongly  in  favor  of 
reaching  out  and  bridging  the  gap,” 
said  Allan  Murphy,  personnel  and 
community  service  director  for  the 
Bloomington,  Ind.,  Herald-Times. 

Murphy,  a  council  member,  added, 
“There  is  a  strong  feeling  that  a  coor¬ 
dination  of  activities  would  benefit 
both  organizations  because  INMA  is  a 
viable  and  successful  organization,  and 
we  don’t  get  to  see  our  colleagues  as  of¬ 
ten  as  we  would  like  to.” 

He  said,  “I  don’t  know  that  we’re 
getting  as  much  member-driven  devel¬ 
opment  at  the  conferences  as  INMA  is 
getting.”  The  strong  regional  structure 
of  INMA  is  “the  thing  that  NAA 


members  miss  most.” 

The  INMA’s  regional  strength  allows 
for  broader  participation  and  input, 
said  an  employee  of  a  large  newspaper 
chain  who  was  present  at  the  visioning 
session. 

“Most  of  the  people  who  attend  the 
NAA  conferences  are  department 
heads.  Second-  and  third-level  people 
can  attend  the  regional  INMA  confer¬ 
ences,  but  the  NAA  can’t  do  that,”  said 
the  employee,  who  wished  not  to  be 
identified. 

“It’s  serious  now.  Most  people  realize 
that  by  dividing  us,  we’re  losing  a  lot  of 
talent.” 

John  Palumbo,  director  of  marketing 
and  communications  at  the  Providence 
Journal'Bulletin,  said,  “The  sense  that 
I  got . .  .  was  that  it  can’t  hurt  to  inves¬ 
tigate  further  collaboration.” 

Palumbo,  a  council  member  who  was 
present  at  the  visioning  session,  won¬ 
dered,  “Does  it  really  have  to  be  an  ei¬ 
ther/or  membership  question?  Can’t  it 
be  both?” 

He  added  that  each  organization  has 
its  respective  strengths. 

The  INMA  has  “longevity,  network¬ 
ing  opportunities  and  a  more  interna¬ 
tional  flavor,”  while  the  NAA  offers 
coordination  and  cooperation  with 
members  from  other  councils. 

Jim  Regan,  Boston  Globe  sales  pro¬ 
motion  and  public  affairs  director,  is 
on  the  market  development  and  pro¬ 
motion  council  and  is  also  a  longtime 
INMA  member.  Regan  didn’t  attend 
the  visioning  session,  but  said  he  hopes 
the  two  organizations  can  develop  a 
working  relationship. 

“I  think  it’s  important  for  the  indus¬ 
try,  because  of  the  various  strengths 
that  each  organization  has,”  he  said. 

Joycelyn  Marek,  Houston  Chronicle 
marketing  director  and  chair  of  the 
market  development  and  promotion 
council,  said,  “There  is  renewed  under¬ 
standing  that  we  need  to  be  aware  that 
certain  groups  can  be  of  benefit  to 
marketing  people  ....  I  think  it  is  now 
understood  that  INMA  is  one  of  those 
groups.” 

Adding  “it  remains  to  be  seen  how 
the  cards  will  play  out,”  Marek  said 
that  while  individual  members  might 
benefit  from  a  dual  NAA/INMA  mem¬ 
bership,  “when  you  look  at  organiza¬ 
tions,  the  mutual  benefit  might  not  be 
there  because  it’s  more  of  a  business 
structure.” 
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Big  market  papers 
using  ‘branded^ 
audiotex  service 

Gives  callers  the  selling  prices  of  homes 
and  condominiums  in  cities  around  the  country 


by  Dorothy  Qiobbe 

INPHO  INC.,  A  Cambridge,  Mass.- 
based  company,  is  offering  newspapers 
a  “branded”  audiotex  service  that  gives 
callers  the  selling  prices  of  homes  and 
condominiums  in  major  markets 
around  the  country. 

The  Home  Sales  Line  is  a  pay-per- 
call  service  that  maintains  a  five-year 
database  of  home  sales  prices  in  the 
top  22  metro  markets.  By  year’s  end, 
the  service  will  be  expanded  to  the  top 
30  markets. 

Homeowners  can  use  the  service  to 
check  the  current  market  value  of  their 
homes,  and  buyers  can  scout  potential 
neighborhoods  and  desired  areas. 

Sales  information  is  collected  by  real 
estate  data  providers  around  the  coun¬ 
try  and  is  updated  weekly.  Using  a 
push-button  phone,  callers  can  search 
according  to  town  names,  streets  or 
price  range. 

The  service  is  backed  up  by  a  24- 
hour,  toll-free  help  line.  Calls  run 
$5.00  for  five  minutes  of  use,  which 
typically  gives  information  on  about  a 
dozen  properties.  There  are  no  start-up 
fees  for  newspapers,  and  Inpho  pays 
the  papers  royalties  based  on  call  vol¬ 
ume. 

Newspapers  “brand”  the  service  by 
agreeing  to  promote  it  in  the  paper, 
usually  in  the  real  estate  section.  In  ex¬ 
change,  a  newspaper’s  name  is  put  on 
the  line  as  the  sponsor. 

California  users  can  opt  to  have  the 
data  faxed  to  them  for  an  additional 
$2.00. 

The  fax  service  will  be  available  in 
all  other  markets  by  the  end  of  the 
year,  Inpho  said. 

Newspapers  that  are  installing  or 
currently  using  the  system  include  the 
Boston  Globe,  Detroit  Free  Press,  Den¬ 
ver  Rocky  Mountain  News,  San  Fran¬ 
cisco  Examiner,  San  Francisco  Chroni¬ 
cle,  Washington  Times,  Baltimore  Sun 
and  Providence  Journal. 


John  Smyntek,  director  of  Free  Press 
Plus  and  the  Free  Press  library,  said  the 
paper  has  offered  the  Home  Sales  Line 
for  nearly  two  years  and  it  is  “one  of 
our  more  satisfying  relationships.” 

“We’re  pleased  with  the  line,”  he 
said.  “It’s  a  quality  product  with  good 
customer  service.” 

The  Free  Press  promotes  the  line 


daily  in  the  paper,  and  while  Smyntek 
wouldn’t  disclose  call  volume,  he  said  it 
is  “our  second-most  profitable  audiotex 
service  besides  horoscopes.” 

Last  year,  when  Michigan  home- 
owners  were  given  a  limited  time  peri¬ 
od  to  challenge  their  home  assess¬ 
ments,  call  volume  rose  substantially, 
he  said. 

The  Washington  Times  has  used  the 
Home  Sales  Line  for  almost  a  year  and 
a  half,  said  special  sections  editor  Peter 
Vandevanter. 

He  said  the  service  is  well-received 
by  readers,  and  while  it  “doesn’t  get  a 


high  number  of  calls,  the  volume  is 
consistent.” 

Vandevanter  observed,  “Most  peo¬ 
ple  spend  their  time  looking  in  prepa¬ 
ration  for  buying.  This  is  a  looking 
tool,  and  1  saw  it  as  a  service  that  we 
could  bring  to  our  readers  to  find  com¬ 
parable  bids  on  streets  and  houses.” 

While  some  real  estate  agents  might 
have  competitive  concerns,  Vandevan¬ 
ter  said,  “I’ve  told  Realtors  that  this  ac¬ 
tually  brings  people  into  the  market, 
and  it’s  targeted  toward  a  group  of  peo¬ 
ple  that  aren’t  ready  yet  for  a  Realtor.” 

The  line  is  promoted  in  the  Times' 
Friday  real  estate  section,  he  noted, 
adding,  “We  haven’t  done  a  lot  of  pro¬ 
motion,  but  it’s  done  in  the  right 
place.” 

The  Examiner  and  Chronicle  will 
use  the  service,  according  to  San  Fran¬ 
cisco  Newspaper  Agency  director  of 
electronic  information  services  Jan 
Calvert. 


The  line  was  installed  recently,  but 
the  idea  is  “to  offer  more  services  to 
readers  in  both  newspapers,”  Calvert 
said. 

Rich  Masotta,  senior  manager  for 
advertising  operations  for  the  Boston 
Globe,  said  that  the  line  was  “a  great 
way  for  us  to  get  into  audiotex.” 

He  added  that  there  are  350  to  400 
calls  to  the  line  per  week. 

The  Globe  runs  20  inches  per  week 
of  advertising  for  the  line  and  includes 
the  number  in  its  Sunday  Sampler,  a 
section  that  profiles  towns  around  the 
area.  BE^P 


to  develop  the  next  generation  of 
newspaper  readers 


Rich  Masotta,  senior  manager  for  advertising 
operations  for  the  Boston  Glohe,  said  that  the  line 
was  “a  great  way  for  us  to  get  into  audiotex.” 
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July  1994 

ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1994 

1993 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

ALBANY,  N.Y. 

Times  Union-a/d 

ROP  Local . 

.  21,336 

21,827 

Preprint  Local . 

.  22,210 

24,060 

ROP  National . 

6,115 

4,215 

Preprint  National . 

110 

Classified. 

29,395 

30,380 

Totaf . . 

.  79,056 

80,592 

Times  Union-S 

ROP  Locai . 

12,898 

11,072 

Preprint  Local . 

53,370 

40,350 

ROP  National . 

2,417 

1,965 

Preprint  Nationai 

12,050 

10,340 

Classified 

13,984 

13,424 

Total . 

94,719 

77,151 

GRAND  TOTAL.., 

,  173,775 

157,743 

YEAR  TO  DATE... 

.  1,461,483 

1,395,045 

ALBANY, 

ORE. 

Democrat-Herald-e 

ROP  Local . 

18,903 

20,531 

ROP  National . 

57 

683 

Classified . 

22,326 

19,174 

GRAND  TOTAL... 

41,286 

40,388 

YEAR  TO  DATE... 

324,589 

311,913 

BANGOR,  MAINE 

Daily  News-m 

ROP  Local . 

11,862 

2,789 

13,240 

6,496 

Preprint  Local . 

762 

18,281 

3,149 

21,407 

ROP  National . 

914 

622 

Preprint  National . 

81 

Classified . 

14,422 

11,787 

133 

Total . 

28,041 

21,070 

28,798 

28,036 

Daily  News-S 

ROP  Local . 

5,661 

794 

6,296 

1,254 

Preprint  Local . 

600 

21,307 

562 

23,065 

ROP  National . 

170 

449 

Preprint  National . 

9,558 

8,951 

Classified . 

13,503 

12,460 

Total . 

29,492 

22,101 

28,718 

24,319 

GRAND  TOTAL... 

57,533 

43,171 

57,516 

52,355 

YEAR  TO  DATE...  448,123  341,703  421,620  404,271 

BENNINGTON,  VT. 


Banner-m 


ROP  Local . 

8,979 

7,910 

Preprint  Local . 

1,874 

1,816 

ROP  National . 

489 

190 

Preprint  National . 

177 

150 

Classified . 

7,670 

7,796 

GRAND  TOTAL... 

19,189 

17,862 

YEAR  TO  DATE... 

121,530 

123,825 

BINGHAMTON,  N.Y. 

Press  &  Sun-Bulletln-m 


ROP  Local . 

...  26,560 

29,188 

Preprint  Local . 

...  22,903 

7,577 

24,381 

4,601 

ROP  National . 

421 

1,281 

Preprint  National . 

32 

1,032 

23 

Classified 

29,643 

25,199 

Total . 

..  79,527 

7,609 

81,081 

4,624 

*  Indicates  newspapers  reporting  figures  in  lines. 


1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Press  &  Sun-Bulletin-S 

ROP  Local . 

12,523 

11,098 

Preprinl  Local . 

19,172 

21,038 

31,212 

19,118 

ROP  National . 

446 

379 

Preprint  National . 

8,767 

8,115 

Classified 

9,407 

8,268 

Total . 

50,315 

21,038 

59,072 

19,118 

GRAND  TOTAL... 

129,842 

28,647 

140,153 

23,742 

YEAR  TO  DATE... 

908,358 

182,575 

999,370 

148,779 

BLOOMINGTON,  IND. 


Herald-Times-mS 


ROP  Local . 

28,313 

26,536 

Preprint  Local . 

68,042 

60,997 

ROP  National . 

334 

26 

Preprint  National . 

4,233 

2,915 

Classified . 

36,379 

32,969 

GRAND  TOTAL... 

137,301 

123,443 

YEAR  TO  DATE... 

925,688 

932,789 

BUFFALO 

,  N.Y. 

News-a/d 

ROP  Local . 

28,576 

27,760 

Preprinl  Local . 

2,826 

3,768 

2,463 

3,855 

ROP  National . 

3,340 

3,590 

Classified . 

38,206 

35,430 

Total . 

72,948 

3,768 

69,243 

3,855 

News-S 

ROP  Local . 

14,694 

11,101 

Preprinl  Local . 

2,784 

11,164 

1,032 

11,248 

ROP  National . 

3,975 

2,471 

Preprinl  National . 

62 

3,569 

3,667 

Classified . 

12,670 

9,601 

Total . 

34,185 

14,733 

24,205 

14,915 

GRAND  TOTAL... 

107,133 

18,501 

93,448 

18,770 

YEAR  TO  DATE... 

738,121 

136,896 

700,120 

159,280 

CASA  GRANDE,  ARIZ. 


DIspatch-e 


ROP  Local . 

13,840 

13,449 

ROP  National . 

534 

757 

Classified . 

13,171 

11,123 

GRAND  TOTAL... 

27,545 

25,329 

YEAR  TO  DATE... 

185,454 

174,220 

CHAMPAIGN,  ILL. 

News-Gazette-eS 


ROP  Local . 

29,361 

469 

27,921 

147 

Preprint  Local . 

81,786 

29,025 

61,662 

26,316 

ROP  National . 

1,318 

1,387 

Preprinl  National . 

14,964 

9,933 

Classilied . 

38,604 

32,755 

GRAND  TOTAL.., 

.  166,033 

29,494 

133,658 

26,463 

YEAR  TO  DATE.., 

,  1,178,997 

227,230  1,100,094 

232,482 

CONWAY,  ARK. 

Log  Cabin  Democrat-eS 


ROP  Local . 

22,779 

21,722 

Preprint  Local . 

15,134 

9,462 

ROP  National . 

21 

21 

Classified 

10,441 

9,679 

GRAND  TOTAL... 

48,375 

40,884 

YEAR  TO  DATE... 

350,589 

312,625 

DETROIT, 

MICH 

• 

News/Free  Press-meS 

ROP  Local . 

89,695 

53,000 

94,601 

47,310 

Preprint  Local . 

54,083 

71,192 

31,767 

62,301 

ROP  National . 

7,900 

275 

8,670 

322 

Preprint  National . 

5,358 

3,055 

6,863 

2,841 

Classified . 

98,384 

80,772 

GRAND  TOTAL... 

255,420 

127,522 

222,673 

112,774 

YEAR  TO  DATE... 

1,873,460 

916,484  1,588,592 

884,573 

DULUTH,  MINN. 

News-Tribune-mS 


ROP  Local .  31,122  6,125  25,425  6,791 

Preprint  Local .  27,808  48,628  24,516  47,628 

ROP  National .  814  12  1,170  2 

Preprint  National .  12,250  125  10,250 

Classified .  52,932  51,036 


GRAND  TOTAL...  124,926  54,890  112,397  54,421 
YEAR  TO  DATE...  845,757  343,032  755,476  350,673 


1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

DURHAM,  N.C 

Herald-Sun-mS 

ROP  Local . 

35,750 

34,159 

Preprinl  Local . 

48 

34 

ROP  National . 

1,194 

356 

Preprint  National . 

11 

10 

Classilied . 

44,643 

50,684 

GRAND  TOTAL... 

81,646 

85,243 

YEAR  TO  DATE... 

600,038 

608,100 

ERIE, 

PA. 

Daily  Times-e 

ROP  Local . 

21,593 

25,383 

Preprinl  Local . 

19,337 

29,286 

ROP  National . 

1,329 

680 

Preprinl  National . 

170 

Classilied . 

35,741 

34,719 

Total . 

78,170 

90,068 

Times-News-S 

ROP  Local . 

11,562 

9,259 

Preprinl  Local . 

59,477 

46,817 

ROP  National . 

1,042 

286 

Preprint  National . 

8,934 

5,824 

Classified . 

20,702 

16,984 

Total . 

.  101,717 

79,170 

GRAND  TOTAL.. 

.  179,887 

169,238 

YEAR  TO  DATE.. 

.  1,263,249 

1,183,819 

FORT  LAUDEI 

IDALI 

1,  FLA. 

Sun-SentInel-mS 

ROP  Local.... 

119,440 

182,151 

106,068 

169,032 

Preprint  Local . 

51,866 

52,184 

55,542 

51,762 

ROP  National 

18,721 

8,805 

15,821 

6,322 

Preprint  National . 

13,288 

2,325 

13,156 

1,755 

Classified . 

198,681 

63,543 

202,865 

65,499 

GRAND  TOTAL.. 

.  401,996 

309,008 

393,452 

294,370 

YEAR  TO  DATE...  2,776,477  2,161,220  2,617,429  2,067,208 

FORT  WAYNE,  IND. 


Journal-Gazette-m 


ROP  Locai . 

...  29,084 

4,175 

26,586 

5,244 

Preprint  Local . 

18,940 

75,042 

22,036 

47,843 

ROP  National . 

1,281 

1,324 

Preprint  National . 

780 

Classified . 

46,903 

2,105 

46,103 

1,835 

Total . 

..  96,208 

82,102 

96,049 

54,922 

News-Sentinel-e 


ROP  Local . 

...  29,033 

4,175 

25,580 

5,244 

Preprinl  Local . 

18,852 

73,928 

22,036 

75,638 

ROP  National . 

1,656 

1,430 

Preprinl  National . 

780 

Classified.... 

46,592 

2,105 

45,506 

1,835 

Total . 

..  %,133 

80,988 

94,552 

82,717 

Journal-Gazette-S 


ROP  Local . 

12,557 

2,036 

12,448 

1,844 

Preprinl  Local . 

22,859 

41,857 

21,610 

24,900 

ROP  National . 

883 

24 

736 

32 

Preprint  National . 

11,144 

9,654 

726 

Classified . 

26,655 

780 

21,273 

700 

Total . 

74,098 

44,697 

65,721 

28,202 

GRAND  TOTAL... 

266,439 

207,787 

256,322 

165,841 

YEAR  TO  DATE... 

1,669,791  1 

,053,356  1 

.642,603  1 

,044,473 

FREDERICK,  MD. 

Post  &  News-m/e 


ROP  Local . 

38,753 

42,498 

Preprint  Local . 

85,637 

88,725 

ROP  National . 

377 

338 

Classilied . 

44,486 

41,889 

GRAND  TOTAL.. 

.  169,253 

173,450 

YEAR  TO  DATE.. 

.  1,220,631 

1,190,164 

GRAND  FORKS,  N.D. 


Herald-m 

ROP  Local . 

24,341 

22,441 

Preprinl  Local . 

62,262 

59,064 

ROP  National . 

855 

1,139 

Preprint  National . 

9,068 

8,118 

Classified.. 

21,849 

21,173 

GRAND  TOTAL... 

118,375 

111,935 

YEAR  TO  DATE... 

785,904 

768,490 

26 
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RUN 

GRAND  ISLAND, 

NEB. 

Independent-mS 

ROP  Local . 

29,948 

30.865 

Preprint  Local . 

32,875 

11,841 

23,422 

5,264 

ROPNational . 

765 

455 

Preprint  National . 

591 

254 

Classitied . 

19,151 

17,842 

GRAND  TOTAL... 

83,330 

11,841 

72,838 

5,264 

YEAR  TO  DATE... 

587,523 

93,248 

547,370 

67,875 

GREENSBURG,  PA. 


Tribune-Review-m 

ROP  Local . 

21,278 

21,448 

Preprint  Local . 

6,085 

17,989  11,805 

16,606 

ROP  National . 

583 

412 

Classified.. 

42,318 

38,329 

Total . 

70,264 

17,989  71,994 

16,606 

Tribune-Review-S 

ROP  Local . 

26,229 

13.%1 

Preprint  Local 

16,992 

31,094  13,615 

14,538 

ROPNational . 

489 

465 

Preprint  National . 

13,910 

12,480 

Classified.. 

29,677 

16,772 

Total . 

.  87,297 

31,094  57,293 

14,538 

GRAND  TOTAL.. 

.  157,561 

49,083  129,287 

31,144 

YEAR  TO  DATE.. 

.  1,064,837 

352,856  1,107,266 

264,929 

GREENWICH,  CONN. 

News-a/dS 

ROP  Local . 

20,088 

23,199 

ROP  National . 

3,534 

3,783 

Classified . 

27,416 

26,115 

GRAND  TOTAL.. 

.  51,038 

53,097 

YEAR  TO  DATE.. 

.  413,107 

401,650 

HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

22,477 

18,456 

Preprint  Local . 

19,230 

82,261 

14,164 

84,142 

ROP  National . 

238 

486 

Preprint  National . 

18,340 

4,524 

Classitied . 

26,221 

20,457 

GRAND  TOTAL... 

86,506 

82,261 

58,087 

84,142 

YEAR  TO  DATE... 

610,922 

564,244 

442,186 

549,2% 

JACKSONVILUE,  FLA. 

Florida  Times-Union-mS 


ROP  Local .  60,791  33,381  67,630  29,078 

Preprint  Local .  103,329  84,882 

ROP  National .  8,046  6,255 

Preprint  National .  17,157  12,126 

Classified .  91,332  79,971 


GRAND  TOTAL...  280,655  33,381  250,864  29,078 

YEAR  TO  DATE...  1,934,634  230,192  1,839,206  228,233 


LINCOLN, 

Journal  Star-meS 

NEB. 

ROP  Local . 

37,727 

37,167 

ROPNational . 

1,274 

1,378 

Classified . 

42,696 

41,058 

GRAND  TOTAL... 

81,697 

79,603 

YEAR  TO  DATE... 

902,440 

875,301 

LOGANSPORT, 

Pharos-Tribune-eS 

IND. 

ROP  Local . 

12,114 

17,466 

PreprinI  Local . 

26,959 

23,145 

ROPNational . 

170 

274 

PreprinI  National . 

732 

256 

Classitied . 

5,766 

12,100 

GRAND  TOTAL... 

45,741 

53,241 

YEAR  TO  DATE... 

357,407 

415,948 

LOUISVILLE,  KY. 

Courier-Journal-a/d 


ROP  Local .  38,060  22,918  41,678  16,471 

Preprint  Local .  49,453  60,556 

ROPNational .  1,107  478 

Classified .  28,691  16,518  28,677  13,797 

Total .  67,858  88,889  70,833  90,824 


*  Indicates  newspapers  reporting  figures  in  lines. 


1994  1993 
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RUN 
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RUN 

RUN 

Courier-Joumal-S 

ROP  Local... . 

23.164 

285 

20,582 

275 

Preprint  Local . 

55,032 

29,083 

ROP  National . 

1,586 

971 

Preprint  National . 

10,846 

7,587 

Classified 

19,534 

13,678 

Total . 

44,284 

66,163 

35,231 

36,945 

GRAND  TOTAL... 

112,142 

155,052 

106,064 

127,769 

YEAR  TO  DATE... 

749,067  1,118,593 

729,363  1,141,708 

MANCHESTER,  N.H. 


Union  Leader-m 


ROP  Local . 

33,585 

40,816 

ROPNational . 

731 

574 

Classified . 

33,189 

32,857 

Total . 

67,505 

74,247 

N.H,  Sunday  News-S 

ROP  Local . 

15,969 

12,064 

ROPNational . 

294 

308 

Classified . 

21,682 

16,395 

Total . 

37,945 

28,767 

GRAND  TOTAL... 

105,450 

103,014 

YEAR  TO  DATE... 

735,072 

739,793 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 


ROP  Local .  58,955  17,618  70,750 

Preprint  Local .  71,523  117,318  45,729  93,186 

ROPNational .  192  450 

Preprint  National .  15,480  11,340 

Classitied .  71,145  65,055 


GRAND  TOTAL...  217,295  134,936  193,324  93,186 

YEAR  TO  DATE...  1,488,077  1,040,313  1,507,578  913,404 

MUNCIE,  IND. 


Star-m 


ROP  Local . 

13,278 

15,390 

Preprint  Local . 

4,167 

3,860 

ROPNational . 

324 

317 

PreprinI  Natronal . 

42 

Ctoified . 

11,829 

12,113 

Total . 

29,598 

31,722 

Press-e 

ROP  Local . 

19.963 

20,640 

PreprinI  Local . 

5,295 

5,972 

ROPNational . 

324 

317 

PreprinI  National . 

42 

Classified . 

13,847 

13,628 

Total . 

39,429 

40,599 

Star-S 

ROP  Local . 

5,851 

4,486 

Preprint  Local . 

4,262 

5,600 

ROPNational . 

165 

54 

PreprinI  National . 

493 

594 

Classified . 

4,561 

4,199 

Total . 

15,332 

14,933 

GRAND  TDTAL... 

84,359 

87,254 

YEAR  TD  DATE... 

642,906 

653,746 

NASHVILLE,  TENN. 


Tennessean-m 


ROP  Local . 

.  38,690 

35,814 

Preprint  Local . 

.  20,405 

22,148 

ROP  National . 

1,232 

1,857 

Classified . 

.  50,180 

45,697 

Total . . 

.  110,507 

105,516 

Banner-e 


ROP  Local . 

.  34,060 

32,650 

Preprint  Local . 

.  20,390 

21,155 

ROP  National . 

1,175 

1,819 

Classilied 

39,986 

34,832 

Total . 

....  95,611 

90,456 

Tennessean-S 


ROP  Local . 

19,564 

20,068 

PreprinI  Local . 

33,498 

36,425 

ROPNational . 

1,508 

1,607 

PreprinI  National . 

9,772 

11,455 

Classitied . 

27,749 

25,101 

Total . 

92,091 

94,656 

GRAND  TOTAL.. 

.  298,209 

290,628 

YEAR  TO  DATE.. 

.  1,958,275 

1,874,198 

1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

NORTH  BAY,  ONTARIO 

Nugget-m 


ROP  Local . 

16,217 

17,601 

Preprint  Local . 

45,144 

41,356 

ROPNational . 

4,165 

3.397 

Preprint  National . 

1,167 

2,635 

Classified . 

17,022 

18.584 

GRAND  TOTAL... 

83,715 

83,573 

YEAR  TO  DATE... 

676,718 

656,726 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 


ROP  Local . 

29,156 

30,351 

PreprinI  Local . 

23,487 

17,802 

24,252 

11,610 

ROP  National . 

178 

146 

Classified . 

15,159 

16,607 

GRAND  TOTAL... 

67,980 

17,802 

71,356 

11,610 

YEAR  TO  DATE... 

504,322 

138,804 

528,078 

136,482 

OLYMPIA,  WASH. 

Olympian-mS 


ROP  Local .  41,616  39,198 

Preprint  Local .  137,408  99,937 

ROPNational .  1,058  1.382 

Classitied .  50.072  42,498 


GRAND  TOTAL...  230,154  183.015 

YEAR  TO  DATE...  1,418,105  1,185,169 


OTTAWA, 

,  ILL. 

Daily  Times-e 

ROP  Local . 

...  15,034 

16,905 

Preprint  Local . 

...  33,277 

1.901 

32,633 

2,098 

ROPNational . 

130 

295 

PreprinI  National . 

284 

390 

Classified . 

7,460 

6,185 

GRAND  TOTAL. 

56,185 

1,901 

56,408 

2,098 

YEAR  TO  DATE 

..  415,639 

11,192 

422,456 

13,869 

PITTSBURGH,  PA. 


Post-Gazette-m 


ROP  Local . 

.  18,490 

5,578 

19,691 

8,458 

ROP  National . 

6,724 

127 

4,372 

434 

Classified . 

.  42,504 

16,891 

33.902 

19,493 

Total . 

....  67.718 

22,5% 

57,%5 

28,385 

Post-Gazette-S 


ROP  Local . 

12,544 

4,051 

8,756 

1,375 

ROPNational . 

4.945 

29 

3,069 

Classified . 

31,880 

5,234 

23,909 

2,436 

Total . 

49,369 

9,314 

35,734 

3,811 

GRAND  TOTAL... 

117,087 

31,910 

93,699 

32,1% 

YEAR  TO  DATE... 

792,299 

236,451 

695,282 

219,241 

PORTLAND,  MAINE 


Press  Herald-m 


ROP  Local . 

31,707 

2,638 

25,236 

2,301 

Preprint  Local . 

13,601 

17,368 

ROPNational . 

1,405 

950 

PreprinI  National . 

500 

Classrtred 

13,575 

13 

15.880 

25 

Total . 

60,288 

2,651 

59,934 

2,326 

Telegram-S 

ROP  Local . 

24,109 

15214 

Preprint  Local 

37,700 

29,009 

ROP  National 

617 

659 

Preprint  National . 

4,548 

4,863 

Classified . 

28.666 

23,892 

Total . 

95,640 

73,637 

GRAND  TOTAL... 

155,928 

2,651 

133,571 

2,326 

YEAR  TO  DATE... 

953,850 

17,372 

859,960 

16,743 

PROVIDENCE,  R.I. 

Journal  Bulletin-a/d 


ROP  Local .  28,412  11,852  37.560  12,515 

Preprint  Local  8,831  68.484  9,857  93,606 

ROPNational  3,988  47  3,004  47 

Preprint  National  1,222  3.823 

Classified .  29.559  1,105  32,968  1,068 

Total .  70,790  82,710  83,389  111,059 
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Joumal-S 

ROP  Local . 

...  22,615 

1,647 

24,846 

1,377 

Preprint  Local . 

...  57,186 

89,819 

43,740 

80,590 

ROP  National . 

2,726 

3,336 

Preprint  National . 

11,029 

448 

10,853 

204 

Classitied . 

14,834 

148 

14,264 

188 

Total . 

..  108,390 

92,062 

97,039 

82,359 

GRAND  TOTAL. 

..  179,180 

174,772 

180,428 

193,418 

YEAR  TO  DATE. 

..  1,363,105  1,408,536  1,240,918  1,212,600 

READING,  RA. 

Eagle/TImes-e 

ROP  Local . 

....  27,850 

35,444 

Preprint  Local . 

19,325 

17,740 

ROP  National . 

557 

682 

Classified... 

37,168 

39,270 

Total . 

...  84,900 

93,136 

Eagle-S 

ROP  Local . 

....  23,708 

16,622 

Preprint  Local . 

8,550 

50,905 

4,570 

27,955 

ROP  National . 

353 

674 

Preprint  National . 

8,730 

6,570 

Classitied . 

....  24,922 

19,057 

Total . 

...  66,263 

50,905 

47,493 

27,955 

GRAND  TOTAL 

...  151,163 

50,905 

140,629 

27,955 

YEAR  TO  DATE 

...  1,063,239 

318,222  1,086,025 

251,435 

Gazette-Journal-m 

RENO, 

NEV. 

ROP  Local . 

..  81,720 

82,075 

Preprint  Local . 

128,144 

121,168 

ROP  National . 

1,593 

3,238 

Preprint  National . . 

9,416 

9,088 

Classified... 

78,445 

75,606 

GRAND  TOTAL. 

..  299,318 

291,175 

YEAR  TO  DATE. 

..  1,883,671 

1,855,574 

RICHMOND,  VA 

Times-Dispatch-m 

ROP  Local . 

43,611 

9,340 

42,683 

8,567 

Preprint  Local . 

15,299 

1,717 

22,622 

1,520 

ROP  National . 

5,204 

188 

3,981 

96 

Preprint  National . 

98 

733 

693 

Classified... 

45,829 

41,889 

Total . . 

,  110,041 

11,978 

111,175 

10,876 

Times-Dispatch-S 

ROP  Local . 

16,119 

18,502 

Preprint  Local . 

22,858 

1,669 

22,526 

2,144 

ROP  National . 

2,032 

1,541 

Preprint  National . 

7,831 

8,546 

Classitied.. 

25,751 

23,796 

Total . 

.  74,591 

1,669 

74,911 

2,144 

GRAND  TOTAL.. 

.  184,632 

13,647 

186,086 

13,020 

YEAR  TO  DATE.. 

.  1,244,456 

97,187  1,259,308 

92,349 

RIVERSIDE 

,  CALIF. 

Press-Enterprise-mS 
ROP  Local . 

60,700 

20,851 

53,005 

22,433 

ROP  National . 

8,835 

31 

5,854 

67 

Classified . 

98,363 

65,489 

309 

GRAND  TOTAL... 

167,898 

20,882 

124,348 

22,809 

YEAR  TO  DATE... 

1,002,824 

149,138 

826,473 

152,310 

ST. 

.  LOUIS,  MO. 

Post-Dispatch-m 

ROP  Local . 

38,799 

29,003  43,112 

24,095 

Preprint  Local . 

49,035 

43,481 

ROP  National . 

2,093 

1,644  2,363 

1,022 

Preprint  National . 

127 

Classitied . 

52,266 

7,814  49,615 

7,169 

Total . 

142,320 

38,461  138,571 

32,286 

Post-Dispatch-S 

ROP  Local . 

26,673 

21,659 

Preprint  Local . 

45,554 

29,475 

ROP  National . 

2,138 

2,069 

Preprint  National . 

12,257 

7,818 

Classified. 

45,331 

33,787 

Total . 

131,953 

94,808 

GRAND  TOTAL... 

274,273 

38,461  233,379 

32,286 

YEAR  TO  DATE... 

1,935,051 

318,782  1,782,209 

230,469 

1994  1993 
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SAN  DIEGO,  CALIF. 

Union  Tribune-mS 
ROP  Local . 

.  132,837 

20,889 

125,375 

20,525 

ROP  National . 

.  17,555 

2,469 

19,876 

2,408 

Classified . 

,.  120,183 

18,748 

122,104 

17,123 

GRAND  TOTAL.. 

.  270,575 

42,106 

267,355 

40,056 

YEAR  TO  DATE.. 

.  1,710,135 

275,906  1,667,573 

217,026 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 


ROP  Local . 

34,251 

12,286 

37,796 

13,331 

Preprint  Local . 

37,566 

39,760 

ROP  National . 

12,762 

1,031 

15,384 

474 

Preprint  National . 

390 

1,032 

Classitied . 

36,759 

38,630 

Total . 

121,728 

13,317 

132,602 

13,805 

Examiner-e 

ROP  Local . 

31,385 

11,893 

35,545 

11,924 

Preprint  local 

37,566 

39,760 

ROP  National . 

12,117 

683 

14,517 

461 

Preprint  National . 

390 

1,032 

Classitied 

36,995 

38,113 

Total . 

118,453 

12,576 

128,967 

12,385 

Examiner/Chronicle-S 

ROP  Local . 

20,329 

2,106 

15,867 

1,679 

Preprint  Local . 

45,890 

43,290 

ROP  National . 

6,917 

344 

6,654 

377 

Preprint  National . 

12,610 

14,560 

Classified . 

19,061 

19,104 

Total . 

104,807 

2,450 

99,475 

2,056 

GRAND  TOTAL... 

344,988 

28,343 

361,044 

28,246 

YEAR  TO  DATE... 

2,858,296 

188,289  2,878,695 

197,904 

SITKA,  ALASKA 

Daily  Sentinel-e 


ROP  Local . 

3,361 

3,988 

ROP  National . 

827 

189 

Classified . 

1,213 

1,350 

GRAND  TOTAL... 

5,401 

5,527 

YEAR  TO  DATE... 

34,819 

41,483 

SPOKANE, 

WASH. 

Spokesman-Review-m 

ROP  Local . 

36,766 

34,337 

Preprint  Local . 

5,856 

7,756 

ROP  National . 

2,840 

2,782 

Classitied . 

53,723 

49,076 

Total . 

99,185 

93,951 

Spokesman-Review-S 

ROP  Local . 

12,028 

6,995 

Preprint  Local . 

6,247 

5,821 

ROP  National . 

1,632 

1,223 

Preprint  National . 

1,016 

1,048 

Classified . 

27,892 

17,741 

Total . 

48,815 

32,828 

GRAND  TOTAL... 

148,000 

126,779 

YEAR  TO  DATE... 

951,970 

853,345 

STAMFORD, 

Advocate-a/d-S 

CONN. 

ROP  Local . 

27,171 

29,746 

ROP  National . 

3,597 

3,783 

Classitied . 

26,283 

25,081 

GRAND  TOTAL... 

57,051 

58,610 

YEAR  TO  DATE... 

455,018 

442,808 

SYRACUSE,  N.Y. 

Post-Standard-m 


ROP  Local . 

21,967 

14,593 

23,364 

15,232 

Preprint  Local . 

18,836 

34,213 

ROP  National . 

1,285 

1,863 

Preprint  National . 

1,056 

82 

Classified . 

24,371 

21,146 

Total . . 

67,515 

14,593 

80,668 

15,232 

Herald-Journal-e 

ROP  Local . 

20,880 

7,739 

22,911 

7,427 

Preprint  Local . 

20,747 

36,721 

ROP  National . 

961 

1,331 

Preprint  National . 

1,056 

82 

Classified . 

19,524 

19,433 

Total . 

.  63,168 

7,739 

80,478 

7,427 

1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Herald  American-S 

ROP  Local . 

18,730 

814 

12,779 

292 

Preprint  Local . 

145,560 

92,244 

ROP  National . 

1,453 

1,430 

Preprint  National . 

11,065 

7,327 

Classitied . 

18,841 

14,126 

Total . 

195,649 

814 

127,906 

292 

GRAND  TOTAL... 

326,332 

23,146 

289,052 

22,951 

YEAR  TO  DATE... 

2,251,679 

168,664  2,613,565 

150,490 

TACOMA, 

WASH. 

News  Tribune-m 

ROP  Local . 

54,827 

2,481 

49,730 

1,931 

Preprint  Local . 

65,583 

10,308 

57,033 

8,463 

ROP  National . 

5,121 

5,957 

Preprint  National . 

13,788 

276 

10,439 

57 

Classitied . 

50,741 

46,888 

1,316 

GRAND  TOTAL... 

190,060 

13,065 

170,047 

11,767 

YEAR  TO  DATE... 

1,333,140 

95,746  1,284,705 

102,802 

TOLEDO, 

OHIO 

Blade-m 

ROP  Local . 

30,759 

5,826 

27,569 

6,024 

Preprint  Local . 

17,703 

19,467 

ROP  National . 

1,827 

168 

1,425 

243 

Classitied . 

18,099 

858 

16,748 

957 

Total . 

68,388 

6,852 

65,209 

7,224 

Blade-S 

ROP  Local . 

18,981 

15,312 

Preprint  Local . 

55,692 

42,084 

ROP  National . 

1,293 

1,003 

Preprint  National . 

16,254 

10,458 

Classified . 

14,762 

11,116 

Total . 

106,982 

79,973 

GRAND  TOTAL... 

175,370 

6,852 

145,182 

7,224 

YEAR  TO  DATE... 

1,295,003 

44,802  1,198,921 

40,941 

TOPEKA 

KAN 

Capital-Journal-m 

ROP  Local . 

41,542 

40,443 

Preprint  Local . 

23,304 

55,037 

19,008 

44,553 

ROP  National . 

904 

373 

Preprint  National . 

6,688 

5,318 

Classified . 

38,654 

32,517 

GRAND  TOTAL.. 

104,404 

61,725 

92,341 

49,871 

YEAR  TO  DATE.. 

702,849 

478,120 

654,816 

448,416 

TULSA, 

OKLA 

World-m 

ROP  Local . 

29,441 

5,801 

39,981 

3,153 

Preprint  Local . 

8,976 

32,808 

12,164 

32,177 

ROP  National . 

2,256 

398 

Preprint  National . 

320 

84 

Classified . 

38,316 

39,873 

Total . 

78,989 

38,609 

92,736 

35,414 

World-S 

ROP  Local . 

20,563 

15,031 

Preprint  Local . 

46,433 

26,727 

ROP  National . 

1,075 

742 

Preprint  National . 

10,951 

7,824 

Classitied . 

27,818 

21,484 

Total . 

106,840 

71,808 

GRAND  TOTAL.. 

185,829 

38,609 

164,544 

35,414 

YEAR  TO  DATE.. 

1,339,182 

231,231  1,218,385 

136,743 

WASHINGTON, 

PA. 

Observer-Reporter*m 

ROP  Local . 

14,214 

18,733 

Preprint  Local . 

18,396 

21,231 

ROP  National . 

450 

105 

Preprint  National . 

126 

504 

Classitied . 

29,525 

31,136 

Total . 

62,711 

71,709 

Observer-Reporter-S 

ROP  Local . 

4,953 

4,749 

Preprint  Local . 

19,152 

20,664 

ROP  National . 

139 

140 

Preprint  National . 

4,284 

252 

Classified . 

11,090 

9,111 

Total . 

39,618 

34,916 

GRAND  TOTAL. 

102,329 

106,625 

YEAR  TO  DATE. 

768,339 

845,353 

♦Indicates  newspapers  reporting  figures  in  lines. 
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1994  1993 


FULL 

PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

WINDSOR, 

ONTARIO 

Star-e* 

ROP  Local . 

.  360,352 

404,464 

Preprint  Local . 

682,581 

562,460 

ROP  National . 

135.150 

156,337 

Preprint  National . 

148,415 

55,788 

Classitierl... 

310,582 

316,702 

GRAND  TOTAL.. 

.  1,637,080 

1,495,751 

YEAR  TO  DATE.. 

.  13,942,643 

12,949,620 

Note:  Figures  given  in  modular  agate  lines. 

WINSTON-SALEM,  N.C. 

Journal-m 

ROP  Local . 

40,243 

6,258  45,168 

11,338 

Preprint  Local . 

9,229 

33,483  10,508 

35,958 

ROP  National 

2,329 

974 

Preprint  National . 

88 

1,088  312 

352 

Classified.. 

57,677 

54,403 

Total . 

.  109,566 

40,829  111,365 

47,648 

Joumal-S 

ROP  Local . 

12,757 

1,342  15,221 

2,261 

Preprint  Local . 

9,511 

25,544  5,034 

19,982 

ROP  National . 

1,243 

1,124 

Preprint  National . 

11,081 

9,424 

Classified.. 

26,195 

23,411 

Total . 

.  60,787 

26,886  54,214 

22,243 

GRAND  TOTAL.. 

.  170,353 

67,715  165,579 

69,891 

YEAR  TO  DATE.. 

.  1,106,979 

429,721  1,052,005 

437,302 

YAKIMA, 

WASH. 

Herald-Republic-m 

ROP  Local . 

28,647 

27,358 

ROP  National . 

1,471 

1,180 

Classified . 

58,473 

51,118 

GRAND  TOTAL.. 

,.  88,591 

79,656 

YEAR  TO  DATE. 

..  593,229 

541,302 

♦Indicates  newspapers  reporting  figures 

in  lines. 

Southam  selling 
Coles  book  stores 

AS  PART  OF  its  strategy  to  refocus  on 
newspapers,  Southam  Inc.  has  tenta¬ 
tively  agreed  to  sell  its  troubled  Coles 
Book  Stores  subsidiary  to  FICG  Inc., 
the  owner  of  another  large  Canadian 
bookseller,  SmithBooks. 

The  transaction  calls  for  Southam  to 
receive  a  minority  share  in  FICG. 

The  deal  is  subject  to  final  terms  and 
regulatory  approvals  and  is  expected  to 
close  early  next  year. 

Because  Coles  is  Canada’s  largest 
book  retailer,  with  258  stores,  and 
Smith  has  176,  the  merger  is  subject  to 
review  by  the  Competition  Bureau. 

Southam  said  in  a  statement  that  the 
merger  will  create  a  bookseller  that  can 
develop  superstores  and  better  compete 
with  discounters  such  as  Wal-Mart  and 
the  Price  Club. 

It  said  the  merger  would  have  “little 
or  no  impact  on  the  store  operations  of 
either  chain,”  and  business  would  con¬ 
tinue  as  usual. 

Southam  reported  that  Coles  lost  $8 
million  in  the  first  six  months  of  this 
year  on  revenues  of  $85  million,  but 
earned  $6.1  million  in  operating  profit 
last  year. 
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uals,  the  same  people  who  plunk  down 
a  quarter  or  two  (or  three)  to  read  the 
newspaper. 

No  wonder  newspaper  people  have 
had  such  a  tough  time  preaching  the 
faith  inside  the  building.  Database 
marketing  is  hard  to  describe  and  al¬ 
most  impossible  to  explain.  You  can’t 
see  it,  touch  it,  or  feel  it. 

“Relationship  marketing”  is  a  much 
better  phrase,  though  it  too  fails  to 
convey  the  full  range  of  activity  need¬ 
ed  to  build  and  maintain  the  database 
that  supports  it. 

I  personally  like  Gannett’s  idea  of 
the  “Person’s  Database.” 

The  only  thing  more  difficult  than 
defining  database  marketing  is  building 
and  maintaining  the  actual  database. 
Database  marketing  is  not  for  newspa¬ 
per  people  looking  for  a  quick  technol¬ 
ogy  hit.  It  is  the  opposite  of  a  no-main- 
tenance  900  number  on  the  sports 
page  that  produces  a  trickle  of  infor¬ 
mation  —  and  minimal  revenue. 
Nothing  short  of  a  newspaper-wide 
commitment  to  the  database  market¬ 
ing  faith  will  get  the  job  done. 

Newspapers  are  notoriously  frugal, 
and  that  makes  the  commitment  all 
the  more  difficult. 

It’s  one  thing  for  a  publisher  to  com¬ 
mit  to  a  new-fangled,  full-color  print¬ 
ing  press,  but  another  matter  entirely 
to  embrace  the  intangible  benefits  of 
database  marketing. 

When  the  presses  start  to  run,  you 
can  feel  the  rumble  on  up  through  your 
feet:  It’s  a  physical  sensation.  Database 
marketing  is  more  like  the  weather  — 
nothing  seems  to  happen  until  it 
pours. 

But  that  is  exactly  the  level  and 
scale  of  commitment  that  newspapers 
need  to  contemplate.  A  great  database 


marketing  system  is  every  bit  as  valu¬ 
able  as  a  spanking  new  press. 

Those  who  still  remain  unconvinced 
also  have  the  option  of  hiding  behind 
privacy  concerns.  There  is  no  doubt 
that  database  and/or  direct  marketing 
can  be  an  invasion  of  privacy.  To  stop 
these  fears  before  they  spread,  news¬ 
papers  should  craft  their  own  fair  usage 
guidelines  before  privacy  concerns  be¬ 
come  even  more  onerous. 

Such  a  move  by  the  newspaper  in¬ 
dustry  would  literally  preempt  co’' 
cerns  from  Capital  Hill  and  govern¬ 
ment  watchdogs. 

Such  a  document  could  take  stan¬ 
dard  Direct  Marketing  Association 
guidelines  as  a  starting  point,  and 
might  include  varying  forms  of  permis¬ 
sion  from  the  consumer  —  and  more 
easy  ways  for  individuals  to  decide  to 
what  degree  they  want  to  be  contact¬ 
ed.  Database  marketing  could  be  the 
pathway  for  newspapers  to  an  increas¬ 
ingly  personal  world  —  a  world  wel¬ 
comed  by  most  newspaper  reactors. 

The  temptation  to  copy  the  recent 
Business  Week  cover  story  and  circu¬ 
late  it  among  newspaper  people  might 
become  nearly  irresistible  —  but  you 
should  resist  the  temptation. 

A  kiss  of  death  is  still  a  kiss,  and  you 
wouldn’t  want  to  kill  a  great  idea  be¬ 
fore  it’s  time  has  come. 

Sawyer  adds 
new  clients 

NEWSPAPER  REPRESENTATIVE 
firm  Sawyer  Ferguson  Walker  an¬ 
nounced  that  it  will  represent  the  Jack¬ 
sonville  Florida  TimeS'Union  St.  Au¬ 
gustine  (Fla.)  Record,  and  the  Albu¬ 
querque  (N.M)  Journal  and  Tribune. 

The  additions  bring  Sawyer’s  client 
list  to  approximately  50  newspapers. 


News  Tech 

Orders  and 
installations 


Cascade  Systems  Inc. 

Andover,  Mass. 

Pagination  software,  integration  ser¬ 
vices  and  project  management  for 
Newsday,  Melville,  N.Y. 

As  liaison  to  all  subcontractors. 
Cascade  will  provide  its  own  and  oth¬ 
ers’  software  for  use  with  existing  edi¬ 
torial  and  classified  systems  to  achieve 
full  pagination  by  spring. 

From  Cascade,  Newsday  bought 
DataFlow  relational  database  for  work- 
flow  control  and  delivery  of  ad  and  ed¬ 
itorial  page  components,  PC-based 
ViewFlow  for  a  graphical  view  of  pages 
and  editions  in  progress,  ImageFlow 
output  management  with  OPl  service 
(including  page  pairer  modules  and 
Adobe  Systems’  Acrobat  Distiller 
software)  and  soft  proofing  using  Acro¬ 
bat’s  Portable  Document  Format. 

In  what  Cascade  calls  Acrobat’s  first 
large-scale  production  implementation 
for  on-screen  proofing,  DataFlow  will 
automatically  distill  Atex  pages  into 
PDF  as  they  are  received  and  pass 
them  back  to  editorial  for  previewing. 

The  new  subsystems  will  be  integrat¬ 
ed  with  Neu/sday’s  Scitex  color  sys¬ 
tems,  the  Macintosh  networks  in  the 
advertising  and  photo  departments  and 
PC  News  Layout,  PC  Preference  work¬ 
stations  and  Full-Page  Output  from 
Atax  Publishing  Systems  Carp., 
Bedford,  Mass. 

Part  of  a  $250,000  sale  that  includes 
installation  consulting,  the  four  Atex 
FPO  servers  and  software  that  will  in¬ 
terface  to  the  OPI  servers  will  permit 
assembly  of  text,  black-and-white  and 
color  images  and  graphics,  including 
ads  from  third-party  ad  terminals  and 
scanned  ads,  into  complete  pages  for 
PostScript  output. 

Autologic  Inc. 

Thousand  Oaks,  Calif. 

The  nationally  distributed  Dallas- 
based  Methodist  Reporter  purchased 
the  first  EnviroSafe  dry  silver  laser 
imaging  system  (E&P,  July  2,  pp.  24, 


26).  The  APS-7/3850  ES  will  be  driven 
by  a  SoftPIP/NT  Alpha  RIP.  Proof 
pages  will  be  sent  to  an  APS-Broad- 
sheet  laser  printer. 

Output  systems  orders  from  10  other 
U.S.  newspaper  customers  include  Cal¬ 
ifornia  Community  Newspapers  (two 
APS-SoftPIP/Mac  RIPs,  APS-Broad- 
sheet  and  APS-6600  laser  printers), 
California  Delta  Newspapers  (two 
SoftPIP/PC  RIPs,  APS-6/108FC  laser 
imager,  APS-TypeScriber  font  CD), 
Duluth  (Minn.)  NewS'Tribune  (Soft¬ 
PIP/NT  RIP,  APS-Multiplexer),  Penn¬ 
sylvania’s  J.H.  Zerbey  Newspapers 
(SoftPIP/PC,  APS-6/84  ACS,  Multi¬ 
plexer),  Kennebec  (Maine)  Journal 
(two  SoftPIP/NT  Alpha  RIPs,  Multi¬ 
plexer,  APS-CAL  calibration  soft¬ 
ware),  State  Record  Co.,  Columbia, 
S.C.  (SoftPIP/NT,  APS-6/3850), 
Nashville  Tennessean  (SoftPIP/NT  Al¬ 
pha),  Fremont,  Ohio  News-Messenger 
(SoftPIP/Mac,  APS-6/84  ACS), 
Springfield  (Ohio)  News  Sun  (two 
SoftPIP/PCs,  APS-6108  VR)  and  the 
Monroe,  La.  News  Star  (APS-1560 
laser  printer). 

Also,  26  U.S.  papers  upgraded  their 
systems.  Among  the  orders  were  the 
Cincinnati  Enquirer’s  Pentium-based 
SoftPIP/NT  RIP;  the  Jackson,  Miss. 
Clarion-Ledger’s  SoftPIP  pair,  laser  im¬ 
agers,  broadsheet  printer,  APS-lOO 
Graphics  Integrator  with  parallel  dis¬ 
tributed  processing,  color  calibration 
software,  multiplexer  and  APS-Col- 
orScan  drum  scanner;  a  similar  order 
from  the  Bridgeport  Connecticut  Post 
that  includes  two  APS-lOOs,  the  Los 
Angeles  Daily  News’  two  3850  imagers, 
APS-Scan  2540S  scanner  and  APS- 
FAX  facsimile  system;  and  an  order 
from  the  La  Crosse  (Wise.)  Tribune  for 
three  SoftPIPs,  two  APS-6/108FC 
Lightning  laser  imagers,  an  APS-1560 
laser  printer,  two  APS-lOOs,  color  cali¬ 
bration  software  and  a  multiplexer. 

Overseas,  systems  went  to  The  Age 
and  Herald  &  Weekly  Times  Ltd.,  both 
in  Melbourne,  Australia,  Mirror  Group 


Newspapers  in  the  U.K.  and  publica¬ 
tions  in  Mexico,  and  10  European 
countries. 

Hyphen  Inc. 

Wilmington,  Mass. 

Output  systems  for  Pioneer  and 
Gannett  dailies.  Pioneer  Newspapers’ 
Skagit  Valley  Herald,  Mt.  Vernon, 
Wash.,  upgraded  from  MacRIPs  to 
PcRIPs,  the  Bozeman  (Mont.)  Daily 
Chronicle  and  Klamath  Falls,  Ore. 
Herald  and  News  replaced  MacRIPs 
and  Spectraset  2200s  with  PcRIPs  and 
Spectraset  2400s  —  a  combination 
also  chosen  by  Pioneer’s  Idaho  Press- 
Tribune,  Nampa,  Idaho  State  Journal, 
Pocatello,  and  the  Logan,  Utah  Herald 
Journal.  The  choice  switched  the  latter 
three  from  infrared  to  less-expensive 
visual  red  media. 

Gannett’s  St.  Cloud  (Minn.)  Times 
installed  a  Spectraserver/OPI  and  a 
pair  of  486-based  PcRIPs,  which  drive 
two  new  ECRM  Pelbox  3850  imageset¬ 
ters,  moving  output  from  galleys  to  full 
pages  and  a  gradual  increase  in  OPI 
use  and  four-color  work.  At  Gannett’s 
Record,  Stockton,  Calif.,  a  Sun  Sparc- 
station-based  Spectraserver/OPI  was 
installed  to  serve  the  five  PcRIPs 
(which  replace  original  MacRIPs)  that 
drive  Dash  600  plain-paper  printers,  a 
Graphic  Entarprisas  of  Ohio 
PageScan  3,  QMS  ColorScript  100 
and  two  Information  Inlornalion* 
al  3850  Grafix  color  imagers. 

Other  recent  installations  included 
equipment  for  the  Seattle  Times,  Mo¬ 
line,  Ill.  Daily  Dispatch,  Santa  Fe  New 
Mexican  and  the  Daily  Herald,  Plain- 
view,  Texas. 

Xitron  Inc. 

Ann  Arbor,  Mich. 

First  Xitron  Navigator  RIP  con¬ 
troller  upgrade  of  a  Monotype  Laser- 
comp  imagesetter  at  the  Daily  Okla¬ 
homan,  Oklahoma  City.  The  upgrade 
installs  on  or  can  be  supplied  with  a 
486-based  PC.  In  addition  to  speeding 
and  prolonging  the  life  of  existing 
recorders,  the  Navigator  offers  simulta¬ 
neous  processing  and  imaging  of  differ¬ 
ent  files.  Harlequin  Precision  Screen¬ 
ing  of  color  separations  and  multiple 
setups  for  supporting  up  to  16  output 
parameters,  drives  up  to  four  devices, 
previews  jobs  and  automatically  rotates 
images  on  a  page  to  save  space  and  re¬ 
duce  costs. 
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Videojet  gets  NAA 
award  at  Nexpo 

VIDEOJET  SYSTEMS  International 
Inc.,  which  joined  the  Newspaper  Asso¬ 
ciation  of  America  in  sponsoring  the 
April  “Targeted  Newspaper  Technolo¬ 
gy”  roundtable  discussion  at  Quebecor’s 
Dallas  plant,  received  the  NAA’s  Win¬ 
ning  Strategies  and  New  Ideas  award  at 
Nexpo’94  in  late  June. 

Chosen  from  among  almost  400  ex¬ 
hibitors,  the  Wood  Dale,  III.,  firm  was 
recognized  for  its  vision  for  the  newspa¬ 
per  industry,  exemplified  by  its  variable 
ink  jet  text  and  graphic  imaging  sys¬ 
tems,  large  character  coders  for  bundle 
wrappers  and  VIP-NICS  technology. 

Built  on  Videojet  technology  devel¬ 
oped  for  the  magazine  publishing  indus¬ 
try,  VIP-NICS  enables  newspapers  to 
exploit  their  databases  by  offering  ad¬ 
vertisers  highly  selective  targeting  by 
controlling  inserters  and  gripper  con¬ 
veyors. 

Pointing  to  operational  similarities  of 
saddle  stitch  binders  and  newspaper  in¬ 
serters,  Videojet  said  the  April  round¬ 
table  discussed  bindery  line  control  in 
commercial  printing  and  how,  by  apply¬ 
ing  the  same  technology,  newspapers 
can  target  according  to  readership-spe¬ 
cific  factors.  In  this  respect,  the  compa¬ 
ny  noted  newspapers’  advantage  in  be¬ 
ing  both  publisher  and  printer. 

Survey:  Recycled 
fibers  in  57%  of 
Kentucky  newsprint 

MORE  THAN  57%  of  all  the  newsprint 
used  last  year  by  Kentucky’s  152  daily 
and  community  newspapers  contained 
recycled  fibers,  the  Kentucky  Press  As¬ 
sociation  reported  to  the  state. 

KPA  surveyed  all  43  plants  in  the 
state  where  newspapers  are  printed  and 
found  that  of  the  85,816  tons  of  news¬ 
print  used  in  1993,  49,220  tons  (57.3%) 
contained  recycled  fibers. 

The  figure  represents  remarkably 
quick  progress,  the  KPA  said. 

It  noted  that  five  years  ago  a  similar 
KPA  survey  found  just  18.2%  of  all 
newsprint  used  in  Kentucky  contained 
recycled  fibers. 

The  report  is  the  first  required  under 
a  state  law  passed  this  year  that  legis¬ 


lates  recycled  newsprint  use.  KPA  exec¬ 
utive  director  David  Thompson  recently 
delivered  the  results  to  Phil  Shepherd, 
Kentucky’s  Secretary  for  Natural  Re¬ 
sources  and  Environmental  Protection. 

“We’ve  told  the  legislature  and  we’ve 
told  the  Cabinet  for  Natural  Resources 
that  Kentucky  newspapers  have  been 
doing  everything  possible  to  use  recy¬ 
cled  products,  especially  newsprint.  It’s 
been  a  ‘practice  what  we  preach’  situa¬ 
tion,”  Thompson  said. 

PAGE  posts  gains, 
elects  officers 

PAGE,  THE  MEMBER-OWNED  non¬ 
profit  purchasing  cooperative  serving 
small  to  mid-size  independent  news¬ 
papers  and  groups,  now  counts  99  cor¬ 
porate  members,  including  177  dailies 
and  a  total  of  269  publishing  facilities 
in  41  states.  Members’  total  circulation 
now  exceeds  three  million  daily  and 
550,000  one  to  three  times  per  week. 

Fiscal  year  purchases  by  the  Wayne, 
Pa.-based  co-op  rose  by  almost  19%, 
surpassing  $68  million,  while  patronage 
dividends  and  supplier  rebates  amount¬ 
ed  to  more  than  $2.6  million,  not 
counting  volume-based  discounts. 

Concord  Monitor  publisher  Tom 
Brown  was  elected  president  of  PAGE. 
Before  moving  seven  years  ago  to  New 
Hampshire  (where  he  is  also  a  director 
of  his  paper’s  parent  company.  News¬ 
papers  of  New  England),  Brown  worked 
at  Lee  Enterprises  dailies  in  the  North¬ 
west,  including  six  years  as  publisher  in 
Missoula,  Mont.  He  served  as  vice  pres¬ 
ident  of  the  Pacific  Northwest  News¬ 
papers  Association  and  president  of  the 
Montana  Press  Association. 

PAGE  treasurer  Ned  Bradley,  presi¬ 
dent  of  Home  News  Enterprises, 
Columbus,  Ind.,  and  former  president 
of  the  Inland  Press  Association,  was 
elected  vice  president  of  the  buyers’  co¬ 
operative,  where  he  was  a  Newsprint 
Committee  member  for  nine  years. 

Succeeding  Bradley  as  treasurer  is 
Bill  Brehm  Jr.,  vice  president  of  Brehm 
Communications,  San  Diego.  He  serves 
on  page’s  Newsprint,  Supplier  Evalua¬ 
tion  and  Audit  committees. 

Pete  Eyerly,  immediate  past  president 
at  PAGE,  was  elected  chairperson.  The 
publisher  of  the  Press-Enterprise, 
Bloomsburg,  Pa.,  is  a  PAGE  founder. 


board  member  and  former  vice  presi¬ 
dent  and  treasurer. 

General  manager  Chuck  Berky  re¬ 
mains  PAGE  secretary,  assisted  by  oper¬ 
ations  manager  John  Snyder.  Meriden 
(Conn.)  Record-Journal  senior  vice 
president  David  Lucey  was  added  to  the 
board  of  directors,  where  Bradley, 
Brown  and  Peru,  Ind. -based  Nixon 
Newspapers’  vice  president  Kenneth 
Bronson  were  re-elected  to  three-year 
terms. 

Avenor  to 
cut  discounts 

AVENOR  AMERICA  INC.’S  News¬ 
print  Group  announced  price  changes 
effective  Dec.  1. 

Discounts  on  all  grades,  colors  and 
basis  weights  of  standard  newsprint,  re- 
cycled-content  newsprint  and  ground- 
wood  products  will  be  reduced  by  seven 
percentage  points  of  the  list  prices. 

The  White  Plains,  N.Y.,  company 
also  said  that  as  of  the  same  date  the  list 
price  of  its  Grade  220  Smoothnews  will 
rise  by  $40  to  $725  per  metric  ton. 

Newsprint 
in  June 

us.  DAILY  NEWSPAPERS  consumed 
774,000  metric  tons  of  newsprint  in 
June,  6.5%  more  than  a  year  earlier,  ac¬ 
cording  to  revised  figures  released  by 
the  Newspaper  Association  of  America. 

Including  preliminary  data  for  July, 
year-to-date  totals  show  a  5.5%  increase 
in  consumption  compared  with  the  first 
six  months  of  1993. 

Publishers’  stocks  in  June  declined  by 
22.3%  from  levels  in  June  1993,  accord¬ 
ing  to  the  NAA,  which  showed  inven¬ 
tories  fell  to  a  35 -day  supply  from  48 
days  the  year  before. 

Higher  speed 
Business  Wire 

BUSINESS  WIRE  ANNOUNCED  it 
will  commence  9600-baud  transmis¬ 
sions  in  early  fall.  The  New  York-based 
service  electronically  distributes  full- 
text  press  releases  to  the  news  media, 
on-line  services,  databases  and  the  in¬ 
vestment  community  worldwide. 
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Catholic 

Continued  from  page  2 1 

Now,  less  than  18  months  after  it 
was  ratified,  published  and  distributed, 
there  is  evidence  the  document  fell  on 
deaf  ears. 

“Two  of  the  people  who  were  on  the 
[drafting]  committee  were  fired  within 
a  year,”  reported  Barbara  Beckwith, 
managing  editor  of  the  national  St. 
Anthony  Messenger  magazine  and  a 
former  CPA  president. 

“These  are  people  who  wanted  to 
clarify  the  situation  and  were  trying  to 
make  sense  of  the  situation  and  then 
found  themselves  kicked  out,”  Beck¬ 
with  said.  “1  find  it  a  very  discouraging 
sign  that  they  were  both  let  go.” 

Although  Beckwith  sees  the  docu¬ 
ment  as  an  important  tool  for  commu¬ 
nication  between  Catholic  editors  and 
publishers,  she  sees  a  downside  too. 

“1  think  it  can  be  used  as  a  wedge,” 
she  said.  “We  don’t  want  them  to  say, 
‘Read  this,  you  ignorant  so-and-so.’  ” 

Fortier  said  that’s  what  happened  in 
his  case. 

“After  it  was  drafted,  1  gave  the 
archbishop  a  copy,”  he  recounted.  “1 


went  to  talk  to  him  about  it  and  he 
threw  it  across  the  room.  He  said,  ‘You 
know  what  this  says?  It  tells  me  1  can 
do  anything  1  want.’  He  missed  the 
point.” 

The  real  point  is  a  lack  of  consensus 
on  the  role  of  the  Catholic  press. 

Fortier’s  publisher,  the  archbishop, 
shared  the  view  of  many  in  the  hierar¬ 
chy.  “He  said  a  Catholic  paper  puts  the 
pope  in  the  best  light  possible  and  puts 
the  bishops  and  priests  in  a  good  light,” 
Fortier  recalled.  “He  said  the  stories 
should  educate  readers  about  the 
church,  so  when  a  young  girl  puts 
down  that  paper,  she  wants  to  be  a 
nun.” 

Many  journalists  scoff  at  the  notion 
that  Catholic  papers  should  steer  clear 
of  controversial  issues. 

Tom  Boll,  former  religion  editor  for 
the  Syracuse  Post  Standard  and  an  ad¬ 
vocate  for  better  religion  coverage  at 
daily  newspapers,  thinks  any  issue 
should  be  fair  game  for  a  Catholic  pub¬ 
lication. 


“If  it’s  part  of  our  world,  a  Catholic 
is  going  to  run  into  it,”  he  said.  “To  dis¬ 
cuss  it  as  a  Catholic  among  Catholics 
makes  you  better  prepared.  Whether 
it’s  homosexuality  or  incest,  that  hap¬ 
pens  to  people  regardless  of  their  faith. 
The  better  informed  you  are,  the  better 
armed  you  are.  It’s  in  the  readers’  inter¬ 
est  to  discuss  controversial  issues  in  a 
Catholic  context.” 

Numerous  documents  produced  by 
the  Catholic  Church  underscore  that 
view.  According  to  the  Vatican  11  doc¬ 
ument  on  social  communications.  Inter 
Mirifica,  the  Catholic  press  is  charged 
with  “bringing  a  knowledge  of  the 
Church  to  the  world  and  a  knowledge 
of  the  world  to  the  Church.”  The  doc¬ 
ument  urges  “a  free  expression  of  opin¬ 
ion  and  a  wide  variety  of  points  of 
view.” 

The  task  of  the  Catholic  press,  the 
document  continues,  is  “to  balance,  to 
complete  and,  if  necessary,  to  correct 
the  news  and  comments  about  religion 
and  the  Christian  life.  At  one  and  the 
same  time  it  will  be  a  glass  that  reflects 
the  world  and  a  light  to  show  it  the 
way. 

A  1971  Vatican  document,  Commu- 


nio  et  Progresso,  went  further,  support¬ 
ing  responsible  editorial  freedom  and 
condemning  the  notion  that  biased  or 
suppressed  views  is  appropriate. 

More  recently,  a  1990  document 
called  Ten  Principles  of  the  Catholic 
Church  Press,  adopted  by  the  Interna¬ 
tional  Union  of  the  Catholic  Press, 
highlights  the  role  of  journalists. 

“The  basic  role  of  the  Catholic 
Church  Press  is  to  help  Catholics  to 
understand  the  world  and  to  fulfill 
their  role  in  it,”  it  says. 

The  document  stresses  the  impor¬ 
tance  of  “spreading  the  faith  according 
to  the  teachings  of  the  Church”  but 
also  calls  for  coverage  that  “reflects . .  . 
the  diversity  and  unity  in  the  Church 
and  in  the  world.” 

But  Art  McKenna,  former  CPA 
president  and  general  manager  of 
Catholic  New  York  points  out  that  the 
secular  and  Catholic  press  do  have  dif¬ 
ferent  agendas. 

“The  goal  of  people  who  graduate 
from  journalism  school  is  to  protect 


the  press  from  unwarranted  pressure 
from  the  government,”  he  said.  “It’s  a 
wonderful  image  —  to  balance  the 
scales  of  justice,  to  right  the  wrongs  of 
society.  They’re  walking  around  with 
spotlights  trying  to  ferret  out  evil. 

“If  the  Catholic  press  took  that  ad¬ 
versarial  stand,  1  can’t  believe  it  would 
last  five  minutes.” 

Despite  ongoing  conflicts  between 
some  editors  and  publishers,  McKenna 
sees  improvements  in  the  Catholic 
press.  “We’re  moving  in  a  direction  of 
tolerance  and  encouraging  of  topics 
that  never  would  have  seen  the  light  of 
day,”  he  said,  citing  priest  sex  abuse  as 
one  example. 

Karen  Franz,  editor  of  the  Catholic 
Courier  in  Rochester,  N.Y.,  points  out 
that  secular  journalists  also  must  follow 
the  boundaries  set  by  their  publishers. 

“1  don’t  have  the  freedom  of  the 
press,”  she  said.  “I’m  an  editor.  That 
[freedom]  is  the  right  of  the  publisher. 
To  rail  against  the  publisher  is  point¬ 
less.  As  long  as  you’re  on  the  payroll 
the  publisher  is  the  boss.” 

Ultimately,  content  and  circulation 
issues  may  be  settled  by  readers. 

A  1980  Gallup  poll  found  that  52% 
of  Catholic  press  readers  want  cover¬ 
age  of  more  controversial  issues. 
Thorn’s  research  confirms  that,  and 
suggests  readers  want  the  same  kinds 
of  stories  in  their  Catholic  papers  as 
daily  newspapers:  stories  on  family  is¬ 
sues  and  topics  that  affect  them  as  well 
as  those  that  create  community. 

Thorn  said  many  older  Catholic 
press  readers  are  “institutional  loyal¬ 
ists”  who  allow  the  church  “to  define 
their  moral  and  religious  outlook  on 
life  ....  They  have  a  high  level  of  trust 
of  the  church  and  the  Catholic  news¬ 
paper.” 

But  to  expand  readership.  Thorn 
said.  Catholic  newspapers  must  target 
those  “next  closest  to  the  core  reader- 
ship,  those  in  their  early  and  mid-40s.” 

Many  of  these  readers.  Thorn  said, 
have  a  different  understanding  of  the 
church,  are  parish-oriented  and  are 
suspicious  of  the  hierarchy  and 
Catholic  newspapers. 

If  Thorn’s  research  is  on  target,  del¬ 
icate  negotiations  lie  ahead  in  order 
for  Catholic  newspapers  to  survive. 

His  advice  is  to  begin  shaping  a  mar¬ 
keting  strategy  that  targets  the  chang¬ 
ing  readership. 

“Catholic  newspapers  have  to  sharp¬ 
en  their  image,  define  what  they  mean 
to  their  audience,  how  the  product  fits 
into  their  readers’  lives,”  he  said. 
“Don’t  wait  for  a  new  bishop;  it’ll  be 
too  late.” 


“We  couldn’t  use  a  quote  because  it  didn’t  speak 
favorably  of  the  church.  I  didn’t  think  those 
changes  were  honest.” 
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In  Brief 


Chicago  Jewish  Star 
newsbox  vandalized 

A  POWERFUL  FIREWORKS  device 
destroyed  a  Chicago  Jewish  Star  news- 
box  in  front  of  a  Jewish  temple  in  the 
West  Rogers  Park  neighborhood  Sept. 

2. 

The  vandalism  is  not  believed  to  be 
related  to  the  newspaper’s  ongoing  dis¬ 
pute  with  the  city  of  Chicago  over 
placement  of  its  boxes  in  the  downtown 
business  district. 

Police  said  the  explosion  was  one  of 
several  recent  similar  acts  of  vandalism 
in  the  traditionally  Jewish  neighbor¬ 
hood.  I 

Biweekly  goes 
weekly  in  S.C, 

FREE  TIMES,  A  seven-year-old  bi¬ 
weekly  in  Columbia,  S.C.,  went  weekly 
Sept.  14. 

Founder  Amy  Singmaster  said  the 
paper  has  met  its  goal  of  strengthening 
the  local  music  scene,  and  weekly  fre¬ 
quency  will  provide  fresher  news  for 
readers  and  greater  flexibility  for  adver¬ 
tisers. 

The  free  paper  boasts  30,000  readers 
between  18  and  45  years  old.  It  features 
arts  criticism,  an  entertainment  calen¬ 
dar  and  personal  ads. 

Indiana  paper 
advertises  nationally 
for  workers 

THE  ELKHART  (IND.)  Truth  is  plac¬ 
ing  advertising  in  10  cities  across  the 
country  in  a  campaign  to  attract  work¬ 
ers  to  area  companies  having  trouble 
finding  employees. 

The  effort  that  began  last  month  has 
had  phones  ringing  madly  at  the  paper’s 
classified  department. 

Each  caller  to  a  toll-free  number  is 
sent  a  recent  copy  of  the  paper’s  classi¬ 
fied  section,  along  with  a  general  appli¬ 
cation  and  information  about  the  area. 
About  100  packages  were  mailed  the 
first  two  days. 

The  ads  are  appearing  in  papers  in 
Indiana,  Illinois,  Michigan,  Texas, 
Pennsylvania,  Virginia,  Georgia  and 
Massachusetts. 


“Employers  just  can’t  get  their  jobs 
filled,”  said  publisher  Anthony  Biggs.  “A 
lot  of  the  manufacturing  folks  on  two 
shifts  want  to  go  to  three  shifts  because 
they  have  orders,  but  they  can’t  because 
they  don’t  have  workers  and  the  orders 
can’t  be  filled.” 

Elkhart  County,  dominated  by  the 
recreational  vehicle  industry,  has  about 
160,000  residents.  The  county  had  an 
estimated  unemployment  rate  of  3.5% 
in  June,  the  last  month  for  which  data 
was  available. 

That  compared  with  4.6%  statewide, 
6.2%  across  the  country  and  12.3%  in 
Danville,  Va.,  one  of  the  target  cities. 

Dygert  Seating  Inc.,  an  Elkhart  com¬ 
pany  that  makes  upholstered  seats  for 
the  van  conversion  industry,  easily 
could  add  50  new  workers  to  the  240  it 
already  employs,  said  purchasing  direc¬ 
tor  Gregg  Gaskill. 

Most  of  the  jobs  available  in  the 
county  are  general  labor  positions  that 
pay  $6.50  to  $10  an  hour. 

Some  companies  are  offering  hiring 
bonuses  as  well.  —  AP 

Theater  manager 
sues  Florida  paper 

A  FORMER  ASSISTANT  movie  the¬ 
ater  manager  has  sued  the  Fort  Laud¬ 
erdale  Sun-Sentinel  over  a  column  criti¬ 
cizing  his  handling  of  a  complaint  that 
the  movie  Schindler's  List  was  shown 
out  of  focus. 

Sun-Sentinel  film  writer  Candice 
Russell’s  July  8  column  accused  James 
Dugan  of  refusing  to  act  on  the  com¬ 
plaint  by  moviegoers  at  the  Fox  Theater 
in  Sunrise. 

Dugan’s  suit,  filed  in  state  court  in 
Broward  County,  says  he  was  fired  from 
his  job  because  of  the  column  and  asks 
for  over  $15,000  for  “personal  and  pub¬ 
lic  humiliation”  and  other  damages. 

The  suit  says  the  moviegoers  who 
complained  are  friends  of  Russell’s  and 
accuses  the  paper  and  the  writer  of 
making  false  statements  and  disregard¬ 
ing  the  truth. 

Weeklies,  TV  stations 
do  back  scratching 

THISWEEK,  PUBLISHER  OF  21 
community  weeklies  around  Columbus, 


Ohio,  is  going  multimedia,  in  a  manner 
of  speaking,  by  forging  mutually  benefi¬ 
cial  arrangements  with  two  local  TV 
stations. 

The  relationships  are  based  on  the 
theory  of  content  in  exchange  for  cross 
promotion:  The  TV  stations  get  more 
coverage  of  suburban  communities  and 
the  papers  get  on-air  exposure. 

“The  television  media  in  Columbus 
have  rediscovered  the  inherent  value  of 
local  community  news,”  said  Ben  Ca¬ 
son,  ThisWeek  executive  editor.  “The 
driving  force  behind  these  partnerships 
is  that  the  broadcast  affiliates  realize 
just  how  much  interest  their  viewers 
have  in  the  stories  about  their  local 
schools,  their  neighborhoods,  their  civic 
leaders  and  their  children.” 

In  one,  Fox28,  Sinclair  Broadcasting’s 
Fox  affiliate,  created  a  weekly  30- 
minute  TV  news  show,  ThisWeek  in 
Your  Community,  in  which  ThisWeek 
journalists  direct  the  TV  station’s  re¬ 
porters  to  the  top  stories  of  the  week. 
The  station  produces  the  show  but  pro¬ 
motes  ThisWeek’s  21  papers  by  name. 

Another  feature,  ThisWeek  TV 
News,  carries  in-depth  news  reports 
and  headlines  from  the  community  pa¬ 
pers.  It  airs  Sunday  and  directs  readers 
to  their  ThisWeek  paper  coming  out  the 
next  day. 

The  papers  also  took  over  printing  of 
Fox  28’s  Kids  Club  newsletter  by  incor¬ 
porating  it  into  the  papers. 

The  other  relationship,  involving 
CBS  affiliate  WBNS,  is  a  more  tradi¬ 
tional  news-for-promotion  deal.  The 
TV  station  broadcasts  headline  news 
from  ThisWeek  papers  on  its  6  p.m. 
news  show. 

The  deal  also  puts  columns  by  TV 
personalities  in  the  papers. 

Valassis  pact 

VALASSIS  COMMUNICATIONS 
Inc.  has  entered  into  an  agreement  with 
Research  Conclusions  Inc.,  based  in 
Norwalk,  Conn.,  to  provide  their 
TACTest  free-standing  insert  pretesting 
services  exclusively  through  Valassis  FSI 
programs. 

The  TACTest,  will  allow  Valassis 
clients  to  test  FSI  promotion  variables 
such  as  coupon  values,  expiration  dates, 
advertising  messages,  etc.,  before  com¬ 
mitting  to  them  for  future  broad-scale 
FSI  promotions. 
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Vocational  experts 
with  two  vocations 

Don  and  Dave  Runyan  are  high  school  teachers 
who  also  write  a  do-it-yourself  feature  for  U-bild 


by  David  As  tor 

DON  AND  DAVE  Runyan  have  been 
crafting  projects  for  U-bild  Newspa¬ 
per  Features  since  1976.  Now  they’re 
crafting  words  as  well. 

This  spring,  the  identical  twins  took 
over  the  writing  of  U-bild’s  “Project  of 
the  Week”  column,  which  had  been 
handled  for  several  decades  by  the  late 
Steve  Ellingson. 

Meanwhile,  the  Runyans  continue 
to  design  more  than  75%  of  the  col¬ 
umn’s  projects,  which  include  every¬ 
thing  from  furniture  to  play  structures. 
Readers  see  a  description  and  photo  of 
each  project  in  their  newspaper,  and 
then  send  away  for  a  step-by  step  plan 
to  build  it. 

The  47-year-old  brothers  were  al¬ 
ready  plenty  busy  when  they  took  on 
the  additional  writing  responsibilities, 
but  they’re  glad  they  did. 

“It’s  interesting  to  be  able  to  com¬ 
ment  on  the  projects,”  said  Don. 

“It  gives  us  more  of  a  feel  for  what’s 
going  on,”  said  Dave. 

In  the  future,  Dave  added,  he  would 
like  the  do-it-yourself  column  to  also 
include  some  general  discussion  about 
the  importance  of  woodworking  and 
other  hands-on  tasks. 

“People  gain  an  awful  lot  of  satisfac¬ 
tion  and  self-worth  when  they  work 
with  their  brain  and  hands  together,” 
said  Don. 

The  Runyans  know  this  firsthand 
from  watching  the  progress  of  their  vo¬ 
cational-education  students.  Both  are 
Southern  California  high  school 
teachers  who  have  won  awards,  re¬ 
ceived  media  coverage,  taught  other 
teachers  and  seen  their  classroom  ap¬ 
proaches  duplicated  elsewhere  in  the 
state  and  country. 

Specifically,  the  Runyans’  tech¬ 
niques  include  having  students  help 
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run  their  classes  and  having  former 
students  return  as  teaching  assistants 
or  mentors.  More  generally,  their  tech¬ 
niques  involve  treating  their  students 
with  respect  and  caring  about  them  as 
people. 

The  Runyans,  who  were  interviewed 
separately  by  phone  on  Aug.  30,  both 
mentioned  that  they  couldn’t  wait  to 
begin  their  22nd  year  as  teachers. 

Dave  and  Don  said  vocational  edu¬ 
cation  can  be  helpful  for  all  students 
but  especially  important  for  “at-risk” 
youths.  So  they  are  not  pleased  that 
these  classes  have  been  cut  back  in 
many  places,  although  some  districts 
are  reinstating  them. 

Don,  a  1992  teacher  of  the  year  in 
California,  said  vocational  education 
enables  students  to  see  the  “applica¬ 
tion”  of  academic  knowledge. 

“It’s  all  woven  together,”  he  com¬ 
mented.  “Nothing  is  manufactured  or 
made  without  the  academic  back¬ 
ground.  The  beauty  of  vocational  edu¬ 


cation  is  that  it’s  the  application  of  the 
academics.” 

Don  noted,  by  way  of  example,  that 
many  students  tell  him  they  learn  more 
about  math  in  his  architecture  class 
than  in  math  class  because  they  use  it 
in  a  practical  way. 

One  of  Don’s  most  successful  stu¬ 
dents  was  a  gang  member  from  down¬ 
town  Los  Angeles.  The  teen  started  to 
thrive  in  Don’s  class,  and  went  on  to 
win  a  national  Vocational  Industrial 
Clubs  of  America  (VICA)  competi¬ 
tion.  He  is  now  studying  architecture 
at  the  University  of  Utah. 

“A  lot  of  people  say  you  can’t  change 
the  world,  but  I  strongly  believe  you 
can,”  said  Don,  who  teaches  at  Cleve¬ 
land  High  School  in  Los  Angeles.  “It 
just  doesn’t  happen  overnight.” 

Dave,  who  is  at  Oxnard  High 
School,  added,  “I  got  into  teaching  be¬ 
cause  I  wanted  to  make  a  difference. 
I’ve  seen  high-risk  students  change 
their  attitudes  remarkably.” 

The  Runyans  both  work  or  have 
worked  as  VICA  advisors,  department 
chairs  at  their  high  schools,  junior  col¬ 
lege  and  adult  education  teachers,  and 
more.  Also,  Don  is  the  president-elect 
of  the  California  Industrial  Technolo¬ 
gy  Education  Association. 

Don  and  Dave  stressed  that  all  this 
educational  experience  helps  them  do 
a  better  job  crafting  plans  for  the  ama¬ 
teur  do-it-yourselfers  who  read  “Project 
of  the  Week.” 

“Doing  a  column  is  like  teaching  in 
a  way,”  said  Dave.  “In  doing  the  col¬ 
umn,  and  especially  the  project  plan, 
you  have  to  have  a  feel  for  how  people 
are  going  to  think.  You  have  to  antici¬ 
pate  and  answer  any  questions  people 
might  have.” 

Don  added  that  the  column’s  read¬ 
ers,  like  high  school  students,  might 
want  to  put  their  own  stamp  on  a  pro¬ 
ject.  So  he  and  Dave  try  to  put  options 
in  their  designs  that  enable  people  to 
build  something  a  little  different  if 
they  so  desire. 

The  Runyans,  who  make  some  of 
their  U-bild  plans  available  to  their 
students,  mostly  work  independently 
on  project  designs.  Don  did  note  that 
they  exchange  ideas,  and  Dave  said 
they  might  do  a  joint  plan  at  least  once 
a  year. 

Dave  said  he  particularly  enjoys  de¬ 
signing  projects  that  combine  wood 
with  another  material,  such  as  brass  or 
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marble.  “It  really  brings  out  the  beauty 
in  the  wood,”  he  observed. 

Both  Dave  and  Don  receive  help 
from  their  families  in  creating  projects. 
Don  is  the  husband  of  Ra  Jeanna  and 
Dave  is  the  husband  of  Anne  and  the 
father  of  Jennifer,  21,  and  Lauren,  18. 

The  Runyan  brothers,  who  traveled 
together  to  Chile  this  summer,  have 
more  than  200  newspaper  clients  for 
“Project  of  the  Week.” 

U'bild  features  editor  Kevin  Taylor 
gives  the  Runyans  a  lot  of  credit  for  the 
column’s  continuing  popularity. 
“They’ve  really  been  fantastic  project 
designers,”  he  said.  “And  they’re  very 
nice  guys.” 

Taylor  noted  that  the  column  first 
became  popular  under  Ellingson,  who 
developed  a  process  enabling  do-it- 
yourselfers  to  trace  parts  directly  from 
the  plan  to  the  wood. 

“It  made  it  possible  for  amateurs  to 
come  up  with  surprisingly  professional 
results,”  he  said. 

The  46-year-old  U-bild  —  which 
shares  revenues  from  project  plan  sales 
with  its  newspapers  clients  —  is  based 
at  P.O.  Box  2383,  Van  Nuys,  Calif. 
91409. 

Cartoon  stamps  are 
expected  next  year 

THE  U.S.  POSTAL  Service  is  expect¬ 
ed  to  announce  in  November  that 
characters  from  20  comics  will  appear 
on  stamps  next  year. 

This  philatelic  series  will  commem¬ 
orate  the  100th  anniversary  of  newspa¬ 
per  comics,  which  began  on  May  5, 
1895  with  “The  Yellow  Kid.” 

The  Washington  Post  reported  Sept. 
8  that  the  other  19  comics  honored 
will  include  “Blondie,”  “Bringing  Up 
Father,”  “Dick  Tracy,”  “Gasoline  Alley,” 
“Krazy  Kat,”  “Li’l  Abner,”  “Nancy,” 
“Popeye,”  “Prince  Valiant”  and  “Terry 
and  the  Pirates,”  among  others. 

But  a  Postal  Service  spokesperson 
said  the  list  has  not  yet  received  final 
approval. 

While  some  comics  on  the  list  are 
still  in  syndication,  all  date  back  to  the 
1940s  or  earlier.  Apparently,  “Peanuts,” 
“Garfield,”  “Calvin  and  Hobbes,”  “Bee¬ 
tle  Bailey,”  “For  Better  or  For  Worse” 
and  other  newer  powerhouses  still  be¬ 
ing  done  by  their  original  creators  were 
not  eligible  to  make  the  final  cut. 

Sources  indicated  that  this  caused  a 
great  deal  of  debate  inside  the  Postal 
Service,  with  some  officials  angry  that 
the  contemporary  comics  suggested  by 


the  cartoon  community  were  left  out. 

The  campaign  for  the  cartoon 
stamps  was  spearheaded  by  the  Inter¬ 
national  Museum  of  Cartoon  Art,  Car¬ 
toon  Art  Museum  of  San  Francisco, 
National  Cartoonists  Society,  Newspa¬ 
per  Features  Council  and  Ohio  State 
University’s  Cartoon,  Graphic  and 
Photographic  Arts  Research  Library. 

Also,  a  number  of  individual  car¬ 
toonists  from  various  syndicates  raised 
awareness  for  the  effort  by  mentioning 
stamps  in  their  April  5,  1993  comics 
(E&P,  April  17,  1993,  p.  38). 

The  Postal  Service  receives  thou¬ 
sands  of  requests  each  year  for  special 
commemorative  stamps. 

Two  feature  groups 
will  meet  in  Seattle 

THE  NEWSPAPER  FEATURES 
Council  and  American  Association  of 
Sunday  and  Feature  Editors  will  meet 
back-to-back  next  month  in  Seattle’s 
Edgewater  Hotel. 

The  keynote  speaker  at  the  Oct.  5 
NFC  gathering  will  be  Los  Angeles 
Times  Syndicate  columnist  Jeane 
Kirkpatrick,  who  served  as  U.S.  Am¬ 
bassador  to  the  United  Nations  under 
President  Reagan. 

Also  speaking  and  drawing  will  be 
“Non  Sequitur”  creator  Wiley  of  the 
Washington  Post  Writers  Group. 

In  addition,  an  NFC  panel  will  dis¬ 
cuss  issues  —  including  pricing,  copy¬ 
rights  and  piracy  —  connected  with 
the  electronic  posting  of  syndicated 
material  on  the  “information  highway.” 

The  Oct.  5-8  AASFE  convention 
will  feature  speakers  such  as  Los  Ange¬ 
les  Times  media  critic  David  Shaw,  Mi¬ 
crosoft  founder  Bill  Gates  and  author 
Robert  Fulghum. 

For  more  information,  contact: 
Mary  Nahan,  administrative  secretary, 
AASFE,  The  Newspaper  Center,  11600 
Sunrise  Valley  Dr.,  Reston,  Va.  22091 
and  Corinta  Kotula,  executive  director, 
NFC,  37  Arch  St.,  Greenwich,  Conn. 
06830. 

More  funds  coming 
for  cartoon  building 

THE  INTERNATIONAL  MUSEUM 
of  Cartoon  Art  has  raised  about  $3.5 
million  in  cash  and  pledges  for  its  new 
building,  on  which  construction  is  ex¬ 
pected  to  begin  this  December  in  Boca 
Raton,  Fla. 

The  biggest  donor,  at  $1  million,  is 


“Peanuts”  creator  Charles  Schulz  of 
United  Feature  Syndicate. 

Among  the  $250,000  givers  are 
“Beetle  Bailey”  creator  Mort  Walker  of 
King  Features  Syndicate,  “Garfield” 
creator  Jim  Davis  of  Universal  Press 
Syndicate,  the  Hearst  Foundation  and 
the  Knight  Foundation. 

Contributors  also  include  dozens  of 
other  cartoonists  as  well  as  syndicates, 
individual  syndicate  executives,  news¬ 
papers,  philanthropists,  etc. 

Walker  is  the  founder  of  the  museum, 
which  turned  20  last  month. 

Four  entertainment 
features  are  offered 

FOUR  WEEKLY  COLUMNS  are  be¬ 
ing  offered  by  TSC  Entertainment 
News. 

They  include  “New  Music  This 
Week,”  which  features  reviews  of  rock, 
alternative,  country,  r&b,  dance,  jazz, 
new  age,  world  beat,  soundtrack,  chil¬ 
dren’s  and  other  releases;  “Classical 
Music  This  Week,”  which  surveys  bal¬ 
let,  chamber,  opera  and  symphony 
recordings;  “Spiritual  Music  This 
Week,”  which  looks  at  gospel,  Christ- 


FROM  NEWTS  TO 
NEW-AGE  NEUROSES 

Our  new  humor  columnist,  Dan 
Borengasser,  offers  a  down-home 
view  of  the  idiosyncrasies 
of  modern 
living. 

Every  week, 

he  writes  about  > 

the  issues  and  \ 
people  that  ■ 
matter  most  to 
readers:  C.l.  Joe's  : 

30th  birthday,  j? 
newts  on  the  X,  W 
space  shuttle,  /"  /  i  / 

psychic  ^ 

not  lines,  4  /  i- 
Socks 

Clinton,  Fabio.  ;; 

Dan  Borengasserf 
is  available  via 
AP  DataFeatures 
high-speed 
wire  or 

camera  ready  ' 
by  mail. 

Call  collecf^  ' 
today  for  a  ' , " 

sample,  (619)  293-1818,  or 
fax  this  ad  with  your  name,  address 
and  phone  number  to  (619) 
297-0537. 
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ian  and  other  recordings;  and  “New 
Video  This  Week.” 

The  columns  provide  previews  in  ad¬ 
vance  of  store  release  dates. 

There  are  also  upcoming  special  sup¬ 
plements  that  will  cover  Christmas 
music  and  videos,  Hanukkah  music 
and  videos,  video  games  for  children 
and  adults,  books  on  tape  and  the  best 
releases  of  the  year. 

TSC  —  located  at  10996  Torreyana 
Rd.,  San  Diego,  Calif.  92121  —  is  from 
the  63-year-old  Trade  Service  Corpo¬ 
ration.  That  company  has  produced 
the  Phonolog  music  reference  guide 
since  1948  and  the  Videolog  video  ref¬ 
erence  guide  since  1984. 

More  than  12,000  music  and  video 
stores  subscribe  to  the  guides,  accord¬ 
ing  to  TSC  executive  editor  Ken  Guil¬ 
ford. 

Syndicate  offers  an 
Asian  news  service 

THE  NEW  ASIA  News  Service  is 
now  available  through  the  New  York 
Times  Syndicate. 

It  offers  eight  to  12  articles  in  Eng¬ 
lish  each  day,  five  days  a  week,  from 
the  South  China  Morning  Post  and 
other  Asian  news  sources. 

The  91-year-old  Post  is  produced  in 
Hong  Kong. 

Crain  is  syndicating 
new  car  information 

AN  AUTOMOTIVE  NEWS  package 
about  new  1995  cars,  trucks  and  vans  is 
being  offered  by  Crain  News  Service. 

Crain,  which  is  based  in  New  York 
City  and  Chicago,  said  the  package  in¬ 
cludes  vehicle  descriptions  and  photos. 

Hispanic  material  in 
syndicated  package 

A  PACKAGE  OF  six  features  is  being 
offered  by  the  New  York  Times  Syn¬ 
dicate  to  mark  Hispanic  Heritage 
Month,  Sept.  15  to  Oct.  15. 

The  features,  four  of  which  come 
with  art,  are:  ‘“Too  White’  in  America” 
by  talk-show  host  Cristina  Saralegui, 
“Can  We  Afford  the  Hispanic  Male 
Dropout  Rate?”  by  educational  admin¬ 
istrator  Joseph  Fernandez,  ‘“La  Cocina 
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Hispana’  Has  Arrived”  by  Goya  Foods 
president  Joseph  Unanue  and  pieces 
on  immigration,  actress  Rosie  Perez 
and  the  top-earning  Hispanic  enter¬ 
tainers. 

Sweeney  succeeds 
56''year  Copley  vet 

JAMES  SWEENEY  IS  the  new  chief  of 
Copley  News  Service’s  Sacramento 
bureau. 

The  39-year-old  Sweeney  has  been 
with  the  bureau  since  1985,  covering 
all  branches  of  state  government.  Be¬ 
fore  that,  he  was  assistant  city  editor  at 
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the  Copley-owned  Torrance,  Calif., 
Daily  Breeze. 

Sweeney  succeeds  Robert  Studer, 
who  retired  at  the  age  of  75. 

Studer  became  head  of  the  Sacra¬ 
mento  bureau  in  1974  after  serving  as 
executive  editor  of  the  San  Gabriel 
Valley  Copley  Newspapers.  He  was  a 
56-year  Copley  veteran. 

IPS,  cartoon  group 
and  writer  honored 

INTER  PRESS  SERVICE  has  re¬ 
ceived  a  Global  Media  Award  from  the 
Population  Institute. 

IPS,  which  is  distributed  in  the  U.S. 
by  Global  Information  Network,  was 
cited  as  the  “most  conscientious  news 
service”  for  its  coverage  of  population 
problems  in  developing  nations. 

In  other  honors  news,  the  Southern 
California  Cartoonists  Society  has 
been  selected  to  receive  an  Award  of 
Merit  for  outstanding  community  ser¬ 
vice  from  the  American  Association  of 
Blood  Banks. 

The  sees  has  been  active  in  re¬ 
cruiting  blood  donors  in  San  Diego 
County.  Among  the  cartoonists  who 
have  participated  in  the  effort  are 
sees  president  Jim  Whiting,  “Luann” 
creator  Greg  Evans  of  North  America 
Syndicate  and  “Marmaduke”  creator 
Brad  Anderson  of  United  Feature 
Syndicate. 

Also,  “In  Your  Prime”  columnist 
Bard  Lindeman  of  Tribune  Media 
Services  has  won  two  Mature  Media 
National  Awards. 

Spillane  comic  strip 
features  private  eye 

“MICKEY  SPILLANE’S  MIKE  Dan¬ 
ger”  is  being  offered  by  Big  Entertain¬ 
ment. 

The  weekly  color  comic,  which  is 
premiering  Sept.  18  in  the  Asbury  Park 
(N.J.)  Press,  stars  a  1950s  private  inves¬ 
tigator  transported  to  the  year  2045. 

Spillane  is  the  best-selling  author 
perhaps  best  known  for  his  Mike  Ham¬ 
mer  character. 

Big  said  “Mike  Danger”  will  also  be 
available  via  electronic  media. 

For  more  information,  contact 
Kathy  Slavin  of  Pamela  Giddon  &  Co., 
850  Seventh  Ave.,  New  York,  N.Y. 
10019. 
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Continued  from  page  13 

pie  to  the  logical  consequences.” 

According  to  Davidson,  shortly  after 
Foster’s  body  was  found,  he  heard  from 
one  of  his  sources  that  the  word  in  the 
intelligence  community  was  that  the 
White  House  aide  had  been  murdered. 

At  the  time,  Davidson  had  no  real 
proof  and  did  not  publish  it,  but  after 
he  saw  the  stories  in  the  Post,  he  real¬ 
ized  he  “blew  it”  and  went  back  to  the 
source. 

The  source  pointed  Davidson  to 
Ruddy,  and  the  newsletter  obtained  a 
copy  of  his  report.  Davidson  said  he 
looked  into  Ruddy’s  reporting  creden¬ 
tials  and  the  facts  of  the  report  and  was 
satisfied  with  both. 

Other  reporters,  Davidson  said,  have 
not  followed  up  on  the  story  because 
they  “honest  to  goodness  are  afraid  for 
their  lives,”  because  of  “pure  laziness,” 
and  because  they  do  not  want  to  look 
like  they  are  in  bed  with  the  anti-Clin¬ 
ton  Christian  right. 

A  lot  of  information  has  been 
passed  through  the  talk  radio  circuit 
and  on  the  Internet,  Davidson  added, 
noting,  “That  is  why,  ultimately,  we  felt 
we  had  an  obligation  to  tell  this  tale.” 

The  newsletter  also  felt  an  obliga¬ 
tion  to  give  its  readers  the  opportunity 
to  read  the  entire  report  and  offered  it 
for  sale  to  them.  Only  several  hundred 
ordered  copies,  he  said,  noting,  “We 
told  them  most  of  what  was  in  it.” 

The  issue,  he  said,  “comes  down  to 
the  basic  essence  of  freedom  of  the 
press  and  publishing  ....  We  feel  there 
is  an  element  of  intimidation  that  has 
been  discouraging  people  from  raising 
these  questions.” 

Davidson  pointed  out  that  Forn- 
shill’s  name  is  not  even  mentioned  in 
Strategic  Investment,  and  he  is  named 
in  the  Ruddy  report  only  to  note  he 
was  at  the  scene. 

“Fornshill  is  a  pimple  on  the  face  of 
the  story,”  Davidson  said  of  the  officer’s 
small  role.  “I  do  not  mean  that  as  a 
criticism  of  him.  I’m  sure  he’s  done  ex¬ 
actly  what  he  was  told  to  do.  This  sto¬ 
ry  is  not  about  Fornshill.  It  is  about  the 
mishandled  investigation  of  a  top  gov¬ 
ernment  official  who  died  under  mys¬ 
terious  circumstances.” 

Michael  Geltner,  attorney  for  Strate^ 
gic  Investment,  said  he  believes  Forn¬ 
shill  is  a  public  figure  and  will  have  to 
meet  the  more  difficult  libel  standard 
of  actual  malice. 

“My  first  impression  is,  it  doesn’t  re¬ 
ally  pass  the  constitutional  standards,” 


Geltner  said.  “I  don’t  think  the  com¬ 
plaint  or  the  lawsuit  can  be  reconciled 
with  New  York  Times  v.  Sullivan.” 

But  Fornshill’s  attorney,  Stinson, 
said  his  client  is  a  private  figure  who 
was  inadvertently  thrust  into  the  lime¬ 
light,  which  protects  his  private  status. 

Even  if  the  court  were  to  rule  Forn¬ 
shill  a  public  figure,  Stinson  said  the 
Fiske  report  and  congressional  findings 
for  suicide  create  a  reasonable  doubt, 
and  Ruddy’s  continued  circulation  of 
his  report  “gets  us  to  actual  malice.” 

Further,  Stinson  notes  that  Fornshill 
is  mentioned  by  name  in  the  Ruddy  re¬ 
port,  specifically  after  allegations  that 
the  body  was  moved. 

“It’s  obvious  they’re  talking  about 
Kevin  Fornshill  [in  the  report],”  Stin¬ 
son  said,  noting  that  looking  at  the 
body  of  work  as  a  whole  leads  to  that 
conclusion. 

He  agreed  that  Strategic  Investment 
did  not  name  Fornshill,  but  said  the 
newsletter  furthered  the  libel  by  selling 
the  report. 

Stinson  also  said  the  allegation  by 
Davidson  that  there  was  a  drop  gun  “is 
scandalous  at  best.” 

A  drop  gun  is  an  extra  gun  carried 
by  an  officer  and  placed  in  the  hand  of 
a  shooting  victim  to  back  an  officer’s 
claim  that  the  victim  had  a  gun. 

Of  Ruddy’s  charges  of  Park  Police 
misconduct,  Stinson  said,  “If  he’s  got 
some  proof ...  I’d  like  to  see  it.” 

Joseph  Farah,  executive  director  of 
the  Western  journalism  Center,  said 
the  suit  seems  “frivolous  to  us.  Officer 
Fornshill  is  barely  mentioned  in  the  re¬ 
port  that  we  are  distributing  by  Mr. 
Ruddy.  There  certainly  is  no  effort  to 
defame  him  in  any  way,  shape  or  form. 
Essentially,  the  report  says  somebody  is 
lying  about  Foster.  Mr.  Fornshill  be¬ 
lieves  it’s  him  [who  is  being  referred 
to]. 

“There’s  just  nothing  there.  No  hint 
of  libel,”  he  added.  “It  says  nothing 
about  Mr.  Fornshill.  It  makes  no  judg¬ 
ments.  When  his  name  is  mentioned, 
it’s  as  a  matter  of  fact  that  he  was 
there.  Period. 

“We  do  make  some  conclusions 
about  the  Park  Police  role.  He  has  tak¬ 
en  it  personally,”  said  Farah,  a  former 
editor  at  the  Sacramento  Union  and 
Los  Angeles  Herald  Examiner. 

Farah  said  he  did  not  know  how 
many  requests  for  copies  of  the  report 
had  come  in  from  the  Times  ad  and 
subsequent  radio  interviews,  but  esti¬ 
mated  it  was  “in  the  thousands.” 

The  WJC,  also  known  as  the  West¬ 
ern  Center  for  Journalism,  received  a 


copy  of  Ruddy’s  report  in  the  mail, 
Farah  said,  adding  that  he  had  been 
following  the  earlier  Post  reports. 

The  Times  ad,  he  said,  “was  the  first 
real  formal  connection  with  him  and 
his  work.  It  was  intended  to  announce 
to  the  public  we  were  behind  this  re¬ 
porter  and  his  work  and  that  we  would 
continue  to  sponsor  him  since  he  left 
the  Post.” 

Reviews 

Continued  from  page  23 

here.  Ross  has  tapped  an  area  over¬ 
looked  by  most  writer  directories,  the 
op-ed  page  (the  page  opposite  the  edi¬ 
torial  page),  which  in  most  newspapers 
features  contributed  material  on  events 
and  concerns  of  the  day. 

Some  170  newspapers  with  circula¬ 
tion  over  40,000  are  listed  here  with 
information  on  word  length  desired, 
pay  scale,  copyright  policies  and  an  in¬ 
dication  whether  the  would-be  con¬ 
tributor  should  live  in  the  area.  Op-ed 
editors’  comments  are  included. 

An  introductory  section  gives  a  his¬ 
tory  of  op-ed  pages,  started  apparently 
by  Herbert  Bayard  Swope  of  the  New 
York  World  in  1921. 

Ross,  co-founder  of  a  public  rela¬ 
tions  firm  serving  small  businesses,  is 
author  or  co-author  of  11  books. 

lAPA  demands 
probes  into 
murder,  bombing 

THE  INTER  AMERICAN  Press  Asso¬ 
ciation  has  demanded  an  investigation 
into  the  murder  of  Colombian  journal¬ 
ist  Martin  Eduardo  Munera,  a  radio  an¬ 
nouncer  and  union  official. 

IAEA  said  he  was  the  sixth  journalist 
killed  in  the  nation  in  11  months.  In 
the  same  period,  13  journalists  were 
killed  in  all  of  Latin  America. 

lAPA,  in  a  letter  to  Colombian  presi¬ 
dent  Ernesto  Samper  Pizano,  conveyed 
“grave  concern  that  the  impunity  with 
which  these  criminals  act  will  harm 
freedom  of  expression.” 

Closer  to  its  Miami  home,  IAEA 
write  Miami  Mayor  Steve  Clark  to  urge 
a  careful  investigation  of  the  bombing 
of  the  offices  of  the  magazine  Replica. 
IAEA  said  it  was  the  third  l.^.S.  journal 
to  be  hit  with  Molotov  cocktails  this 
year,  presumably  because  of  editorial 
policies. 

IAEA  also  issued  a  protest  over  the 
closing  of  the  Haitian  newspaper  Libete. 
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Forecast 

Continued  from  page  16 

over  the  last  five  years. 

Total  spending  by  advertisers  and 
readers  on  weeklies  will  rise  an  average 
of  6.8%  a  year,  lifting  weeklies  from  a 
$3.9  billion  segment  in  1993  to  $5.4  bil¬ 
lion  in  1998. 

Newspapers  as  a  whole  will  remain  a 
local  medium,  the  forecast  projects. 
Local  advertising  content  will  increase 
to  89.4%  in  1998,  from  87.9%  last  year. 
And  although  national  advertisers  will 
spend  more  in  newspapers  over  five 
years,  the  share  of  revenues  news¬ 
papers  get  from  national  advertising 
will  decline,  forecasters  say. 

The  forecast  projects  the  average 
American  will  spend  less  time  with 
newspapers. 

From  178  hours  in  1988  to  170  hours 
last  year,  the  time  spent  reading  a 
newspaper  is  projected  to  slip  to  162 
hours  a  year  by  1998. 

Last  year,  the  time  spent  reading 
newspapers  was  more  than  was  spent 
with  books,  magazines  or  home  video 
but  a  fraction  of  the  1,529  hours  spent 
watching  TV  or  1,082  hours  listening 
to  the  radio. 

All  told,  the  average  American 
spent  3,304  hours  last  year  consuming 
media. 

That  includes  two  hours  using  com¬ 
puter  and  digital  information  services, 
though  that  number  is  projected  to 
triple  by  1998  as  computer  penetration 
nears  critical  mass. 

As  a  medium,  interactive  digital  me-  | 
dia —  from  CD-ROM  to  computer  in¬ 
formation  services  to  video  games  — 
will  generate  more  money  as  spending 
more  than  doubles  by  1998  to  $22.3 
billion,  from  $12.8  billion  in  1993,  the 
forecast  says. 

However,  the  newspaper  classified 
category  will  not  feel  the  impact  of  in¬ 
teractive  media  until  the  turn  of  the 
century,  it  projects. 

Projections  assume  real  gross  domes¬ 
tic  product  to  grow  3.3%  a  year  from 
1993  through  1998  and  consumer 
prices  to  grow  3.6%  a  year. 

The  authors  project  more  modest 
growth  rates  for  direct  mail  advertising. 
Following  the  mid-1980s  double-digit 
annual  growth,  which  cooled  to  5.2% 
in  the  last  five  years,  the  outlook  calls 
for  spending  on  direct  mail  to  average 
7.7%  a  year  in  the  next  five  years. 

Although  the  industry  lost  38 
evening  papers  last  year,  continuing  a 
long  trend  but  at  a  slower  pace,  PMs 
still  make  up  a  majority,  with  956  titles. 


But  the  621  morning  papers  account 
for  72%  of  daily  circulation. 

Total  weekday  newspaper  circulation 
declined  0.6%  last  year  to  59.8  million, 
the  sixth  consecutive  annual  drop,  and 
Sunday  circulation  grew  0.8%  to  62.6 
million,  leaving  overall  aggregate  cir¬ 
culation  down  0.2%  to  60.6  million  for 
the  year. 

Forecasters  call  for  weekday  circula¬ 
tion  to  decline  marginally  every  year 
until  leveling  off  in  1997  and  growing 
slightly  in  1998. 

On  Sunday,  the  forecast  is  for  mar¬ 
ginal  growth  every  year,  but  slowing, 
through  1998. 

Morning  papers  will  grow  0.8%  a 
year  through  1998,  down  from  an  aver¬ 
age  1.3%  growth  for  the  five  previous 
years,  and  evening  circulation  loss  will 
slow  to  3%  a  year,  from  5.5%  in  the 
previous  five  years. 

Forecasters  anticipate  publishers  will 
increase  prices  faster  on  Sunday  pa¬ 
pers,  5.1%  a  year  over  the  next  five 
years,  compared  with  2.2%  over  the 
previous  five,  as  weekday  prices  inch 
up  5.4%  a  year,  compared  with  5.2% 
the  five  earlier  years. 

Shop  Talk 

Continued  from  page  48 

able  attorney’s  fees  if  a  plaintiff  pre¬ 
vails. 

E&P  published  in  its  March  26  edi¬ 
tion  the  story  of  a  similar  police  raid 
with  a  search  warrant  on  KOMU-TV 
in  Columbia,  Mo. 

On  Feb.  2,  police  confiscated  an  au¬ 
diotape  of  a  phone  call  made  from 
prison  by  a  man  accused  of  murdering 
his  mother. 

The  TV  station,  which  is  licensed  to 
the  University  of  Missouri  and  whose 
news  operation  is  run  by  the  school  of 
journalism,  decided  not  to  sue. 

Suits  under  the  Privacy  Protection 
Act  have  been  few,  but  the  threat  to 
authorities  who  thwart  its  require¬ 
ments  is  quite  real. 

The  paying  of  attorney’s  fees  to  suc¬ 
cessful  plaintiffs  can  be  particularly 
onerous. 

For  instance,  the  U.S.  government 
was  ordered  to  pay  attorney’s  fees  and 
court  costs  of  $48,246.93  to  the  Min¬ 
neapolis  Star  and  Tribune  Co.  and  its 
journalists,  and  $31,996.44  to  WCCO 
Television  Inc.  and  its  journalists. 

The  awards  arose  out  of  the  follow¬ 
ing  incident; 

On  Dec.  22,  1986,  one  journalist  was 
taking  photographs  and  another  was 


making  a  videotape  from  the  sidewalk 
and  parking  lot  in  front  of  a  Min¬ 
neapolis  convenience  store  while  an 
arrest  for  narcotics  was  taking  place  in¬ 
side. 

An  agent  from  the  Federal  Bureau  of 
Investigation  who  was  at  the  scene 
then  demanded  the  film  and  tape  and 
threatened  to  incarcerate  the  journal¬ 
ists  if  they  didn’t  comply.  He  also  said 
that  undercover  agents  were  making 
the  arrest. 

In  response,  the  journalist  doing  the 
videotaping  said  he  could  just  edit  the 
tape. 

But  the  agent  said  that  he  could  not 
reveal  his  colleagues’  identities,  then 
he  confiscated  the  tape  and  equip¬ 
ment. 

Three  hours  later,  the  journalists’ 
property  was  returned  to  them.  The 
TV  station  met  its  deadline  to  air  the 
tape  on  its  nightly  news,  and  the  paper 
ultimately  decided  that  the  pho¬ 
tographs  were  not  newsworthy  enough 
to  publish. 

In  short,  the  news  organizations  did 
not  sustain  provable  damages.  But  they 
were  awarded  the  minimum  liquidated 
damages  and,  ultimately,  a  total  of 
$80,243.37  in  attorney’s  fees  and  court 
costs. 

Perhaps  it  is  too  cynical  to  think 
that  authorities  must  be  hit  in  the 
pocketbook  in  order  to  start  paying  ap¬ 
propriate  attention  to  the  Privacy  Pro¬ 
tection  Act. 

On  the  other  hand,  paying  out  mon¬ 
ey  arguably  might  get  the  attention  of 
authorities. 

Surely  many  prosecuting  attorneys 
just  do  not  know  about  the  federal  law 
protecting  newsrooms.  Although  every 
prosecutor’s  job  is  to  uphold  the  law 
and  they  are  presumed  to  know  the 
law,  they  continue  to  get  those  illegal 
search  warrants. 

If  WDAF  attorney  Colville  hits 
prosecutor  McCaskill  in  the  pocket- 
book,  perhaps  other  prosecutors  in 
Missouri  will  take  note. 

If,  six  months  earlier  and  120  miles 
away,  Columbia’s  KOMU  had  mounted 
a  court  challenge  to  the  illegal  search 
of  its  newsroom  and  recovered  dam¬ 
ages  or  attorney’s  fees,  would  the 
Kansas  City  prosecutor  have  noticed? 
Would  the  WDAF  newsroom  have 
been  spared?  No  one  will  ever  know,  of 
course. 

All  newsrooms  should  wish  Colville 
an  impressive,  definitive  win.  When  it 
comes  to  searches  of  newsrooms,  no 
journalist  should  want  to  hear,  “Play  it 
again,  Sam.” 
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Clean  air,  safe  streets,  good  schools, 
friendly  pe^le  and  no  state  sales  or 
income  tax.  Great  place  to  grow  a  busi¬ 
ness  and  a  family.  Threeliours  from 
Boston  or  Montreal.  Contact  Owen  Van 
Essen,  Dirks,  Van  Essen  &  Associates, 
185  Oakland,  Suite  210,  Birmingham, 
Ml  48009.  Telephone  810-646-4230. 
Serious  and  financially  qualified  princi¬ 
pals  only. 


NEWSPAPERS  FOR  SALE 

REAL  STEAL-For  quick  sale.  Rural  Texas 
weekly.  Owner  nets  $35,000.  Includes 
building,  all  equipment  for  $60,000. 
Bill  Berger,  ATN,  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (51 2)  476-3950. 

NEWSPAPERS  WANTED 

AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  or  5,000  or 
greater.  APC  is  owner/operalor  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact; 
KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


FAMILY  OWNED/OPERATED  NEWS¬ 
PAPER  GROUP  aggressively  seeking 
acquisitions  of  daily/weekly  newspa¬ 
pers/shoppers  in  U.S.  All  correspon¬ 
dences  and  discussions  are  confiden¬ 
tial.  Contact; 

EDWARDS  PUBUCATIONS 
c/o  Jerry  Edwards 
PO  Box  1193 
Seneca,  SC  29679 
(803)  882-3272 


Looking  to  buy  small  daily  in  or  around 
New  York  City  Metro  area  or  southern 
New  England.  Box  07066,  Editor  & 
Publisher. 


No  one  is  expected  to  achieve  the 
impossibie. 

French  proverb 


American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info;  (510)  935- 
2026,  FAX  (510)  906-0922  or  write; 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


NOW  ON  SALE 

1994 

Editor  &  Publisher 

Market  Guide 

To  order  your  copy,  contact 
E&P’s  Circulation 
Department  at 
(212)  675-4380. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Carlbom 
CKOpHcal  (310)  372-0372. 


CONVEYORS 


VYE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-521 8  Fax  (407)  273-901 1 


MAILROOM 


•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program 
Provided.  JIAW1Y  R.  FOX,  MAIL  ROOM 
CONSULTANT  71 3/468-5827. 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


MULLER  MARTINI  227  E  Newspaper 
Inserters.  AVAILABLE  IMMEDIATELY 
Also;  grippers  for  FERAG  STR  Con¬ 
veyor  (01.11.1003.03)  complete.  50 
new  @  $15.00,  many  us^  @  $10.00 
Call  Jerry  at  (508)  453-3797 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 
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MAILROOM 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  or  (800)  741  -1937 


MISCELLANEOUS 


JOURNALIST  T-SHIRTS--"When 
journalists  do  it,  it  makes  The  Front 
Page."  Great  gift.  Black  on  white,  S,  M, 
L,  XL.  Send  $14.95;  Who's,  What  And 
Where,  1998  S.  Sleepy  Hollow,  Sleepy 
Hollow,  IL  601 18. 


PRE-OV^ED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  820-9669 


NEWSPAPER  RACKS 


270  TK  Totalizers  (most  w/pawls,  some 
w/$3  wheels)  $45  each,  320  K  Style 
mechs  $20  each. 

Call  Glenn  (406)657-1295 


PRESSES 


AVAILABLE  IMMEDIATELY 
1 6  UNITS  OF  HARRIS  V25  22  3/4" 
CUTOFF 

2-  JF  25  FOLDERS 
2-  150HP  DRIVES 
WEBEQ  INTERNATIONAL,  INC. 
708-459-9700  FAX;  708-459-9707 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED;  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE;  4/o  1973  HARRIS  VI 5A; 
4/u  1975  COMMUNITY  w/SC  folder; 
4/u  1976,  6/u  1974  stacked  NEWS 
KINGS;  8/u  1975  COMMUNITY  with 
2  SC  folders;  6/u  HARRIS  VI 5A 

Tel(913)  362-8888  Fox(91 3)362-8901 


GOSS  URBANITE  23  9/1 6"  X  38"  COM¬ 
PLETE  WITH  8  PRINTING  UNITS,  ONE 
FOLDER  PRODUCING  BOTH  TABLOID 
AND  BROADSHEET.  THREE  110HP 
DRIVES,  PLATEBENDER  AND  ALL  CON¬ 
NECTING  PARTS. 

WEBEQ  INTERNATIONAL,  INC. 
708-459-9700  FAX;  708-459-9707 


PRESSES 


ATTENTION 

PRESSES  AVAILABLE  FOR  IMMEDIATE 
SALE 

GOSS  1 2  Unit  Heat  Set  Community 
Press 

HEIDELBERG  Type  GTOZP-52 
MIEHLE  NO  38TC  Series  318 

ALSO  AVAILABLE 

After  Burner  Tech  Systems  Phoenix 
6000 

EXTENSIVE  UST  OF  ADDITIONAL 
EQUIPMENT 

Call  NOW  for  additional  information 
Bill  Farmer 
(602)  225-2413 
2645  East  Washington  St. 
Phoenix,  AZ,  85034 

SUN  WORLD  CORPORATION 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


SINGLE-WIDTH 

10-unit  Goss  Urbanite,  1982/68  with  5 
stacked  sets  of  units,  22  3/4". 

7-unit  Goss  Urbanite,  1 986  vintage. 
2-unit  Community  w/SC  folder  &  SSC 
quarter  folder. 

Goss  SC  folder  w/upper  former. 

5- unit  Web  Leader,  late  1 970's  vintage 
Web  Leader  mono  unit,  Quadrocolor 
unit  &  Web  Leader  folders. 

6- unit  News  King,  (3  stacked  sets), 
1977. 

2-unit  News  King  press. 

Add-on  News  King  units  &  folders. 
DOUBLE-WIDTH 

2  Goss  160-page  double  3;2  folders, 
22  3/4"  each  w/double  upper  formers. 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Fax  (913)  492-6217 


SCANNING  EQUIPMENT 


FOR  SALE;  646IE  CROSSFIELD  SCAN 
NER,  GOOD  CONDITION.  MAIN 
TENANCE  &  UPGRADES  PERFORMED 
BY  SCANTRONIC.  CONTACT  MR 
GRAY,  PRODUaiON  MGR  805-392- 
5753,  OR  MR.  BIRKS,  TECHNICAL 
SUPT.  805-392-5756,  THE 
BAKERSFIELD  CAUFORNIAN. 


FAX  YOUR  AD  TO  (212)  929-1259 


PRESSES 


2  letterpress  Goss  Mark  1  Headlin¬ 
er,  22  3/4"  cut-off,  1964  and  1969 
vintage,  roll  diam.  40",  web  width 
55"  i.e.  4  wide. 

Each  press  consists  of; 

a)  8  black  units  capable  of  producing 
64  broadsheet  pages  straight  or  1 28 
pages  in  collect  mode 

b)  6  double  half  decks  capable  of  pro¬ 
ducing; 

6  pages  in  4  colors  or 
8  pages  in  4  and  24  in  1  or 
8  pages  in  4  and  8  in  2  plus  8  in  1  or 
48  pages  in  1 

c)  2/3;  2  folders  along  with  2  upper  and 
lower  formers. 

d)  M.E.G.  splicers 

Reply  to;  Jean-Claude  Desforges 
Director  of  Corporate  Purchasing 
Tel;  (514)284-1510 
Fox;  (514)  284-0473 


WANTED  TO  BUY 


CALLUS-  WE  BUY 
Used  press  and  mailroom  equipment 
Call;  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fox  (816)  887-2762. 


NOW  ON  SALE 

1994 

Editor  &  Publisher 
International 
Year  Book 
To  order  your  copy 
contact  E&P's 
Circulation  Department 
at  (212)  675-4380 


EditorfifPublisher  •  September  17,  1994 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Soles 
Nationwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


Convert  to  private  delivery  and  new  dis¬ 
tribution  start-up.  TMC/saturation  pro¬ 
ducts.  Call  Midwest  Independent  Postal 
(616)  324-1008 


J.  BLENKARN  HOLDINGS 
Circulotian  Telemarketing  Experts 
JeFFBlenkarn  (616)  458-6611 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER* 
TELEMARKETING 
1  (800)929-1845 
our  26th  Year 


THB  CUSTOMER 
CONNECTION 

1-800-327-8463 


Pain  is  never  permanent. 

Teresa  of  Avila 


CONTROLLER 

One  of  the  fastest  growing  newspapers 
in  the  Chicagoland  area  is  offerina  an 
excellent  opportunity  for  a  qualified, 
experiencecl  Controller. 

The  successful  candidate  will  direct  the 
accounting,  budgeting  and  financial 
analysis  functions.  The  person  we  seek 
should  have  a  record  of  achievements 
in  all  areas  of  accounting  and  possess 
strong  leadership  skills. 

Send  resume  lo:  Human  Resources 
Northwest  Herald 
P.O.  Box  250 
Crystal  Lake,  IL  60039 


CIRCULATION  SERVICES 


POPULAR  WORD  CONTESTS 
BOOST  CIRCULATION,  CREATE 
NEW  STREAMS  OF  AD 
REVENUE.  OVER  600  SATISFIED 
NEWSPAPER  CUENTS! 

SCRAMBL-GRAM,  INC. 
(216)  923-2397 
Our  25th  Year 


PRO  ‘TTART*? 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SPEORUM  MARKETING  SERVICES 
-QUALITY- 

CREW  AELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Pramotions  Inc., 
(216)  225-7440. 


LEM  MARKETING 
Crews...  Turn-Key  &  Seminars 
(609)  822-3701 


TUBE  ALTERNATIVE 
Built-in  hook.  Low  cost,  fast  installation 
and  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 


CONSULTANTS 


48  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)272-6173. 


GENERAL  MANAGER  needed  far  a 
small  Midwestern  weekly,  lacated  in 
Zone  7.  This  profitable  twice  weekly  is 
searching  for  a  General  Manager  who 
has  revenue  generation  experience, 
preferably  Advertising.  It  is  imperative 
that  the  candidate  hove  solid  manage¬ 
ment  and  demonstrated  people  skills 
are  necessary.  Knawledge  or  experi¬ 
ence  in  other  departments  would  be  an 
added  plus.  Competitive  base  salary 
plus  incentive  plans  and  excellent  bene¬ 
fits.  If  interested,  please  forward  a 
cover  letter  and  resume  to  Rob't 
Greene,  Good  News,  Alpine  Centre, 
Suite  245  N,  2435  Kimberly  Rood,  Bet¬ 
tendorf,  lA  52722  or  (319)  359-4877 
FAX:  (319)  359-8539. 


CONSULTANTS 


FIRST  CLASS  CONSULTANTS.  We 
have  many  recommendations.  We 
increase  circulation  and  decrease  cost. 
Albert  Von  Entress  (708)  71 7-6030. 

DATABASE  SERVICES 

FREE  DATABASE  FOR  XXJRNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-8918. 

DISTRIBUTION  SERVICES 

"CAN  DO"  "Delivery  of  the  Best  Papers  in 
Tawn'  From  Portland  to  Ashland. 
Newsstands,  Vending  and  Hand 
Delivery.  Good  Morning  News  Service, 
PO  Box  52,  Eugene,  OR  97440. 
PHONE/FAX  (503)  683-1441 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (National) 

INDUSTRY  SERVICES 

LET  COLUMNIST  spice  up  your  paper 
with  humor,  commentary.  Media  Ser¬ 
vices,  1 77  Friedline  Dr,  Latrobe,  PA 
15650 


LAPTOP  SERVICES 

TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onivl) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fox. 


ADMINISTRATIVE 


PUBUSHER 

Zone  2  AM  DAILY  seeks  seasoned  pub¬ 
lisher/general  manager;  preferably  one 
with  competitive  market  and  labor 
negotiation  experience.  This  is  a  unique 
situation  that  presents  a  real  challen^. 
Send  cavering  letter,  complete  resume 
with  references  and  salary  history  to 
Box  07099,  Editor  &  Publisher. 

ADVERTISING 

RETAIL  ADVERTISING  MANAGER 
WACO  TRIBUNE-HERALD 
WACO,  TEXAS 

Responsible  for  maximizing  Retail 
odvertising  revenues  and  meeting  com¬ 
pany  goals  in  a  department  of  eleven 
salespeople,  a  Retail  Sales  Manager, 
two  artists,  and  three  clerks.  Must  be 
able  to  develop  and  maintain  solid 
working  relations  with  customers. 


PRESSROOM  SERViaS 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  arid  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  (505)  842-1357 
24-Hoor  UnePO  Box  1952 
Albuquerque,  NM  871 03 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (31 3)  953-0780. 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  hondling  systems, 
duct>wrk? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  1  (800)  657-21 1 0 


Run  your  ad  for  12,  26  or 
52  issues  to  increase 
awareness  while  benefitting 
from  our  low  contract  rates. 
Call  (212)  675-4380 


_ ADVERTISING _ 

ADVERTISING  DIREOOR 

HERE'S  YOUR  CHANCE  to  live  in  Col¬ 
orado.  Our  24k  daily  is  30  miles  from 
the  foothills  in  a  family  town.  Our  firsF 
rate  sales  team  only  needs  a  little  leod- 
ership  and  polish  to  boost  our  sales  into 
the  stratosphere.  You'll  need  good 
coaching,  presentation  and  budmting 
skills.  Responsibilities  will  include  ad 
production.  Otherwise,  everything  is  in 
place:  outstanding  assistance,  a  good 
privately  owned  company  which 
encourages  independent  thinking,  and 
a  great  place  to  live. 

Send  a  letter  of  introduction  and 
resume  to  John  Walker,  assistant  pub¬ 
lisher,  The  Greeley  Tribune,  P.O.  Box 
11 38,  Greeley,  CO  80632. 

ADVERTISING  MANAGER 


HELP  WANTED 


ACCOUNTING 


ADMINISTRATIVE 


(EOE) 


ADMINISTRATIVE 

GENERAL  MANAGER 

Dynamic  leader  needed  for  a  small 
daily  and  weekly  located  in  a  com¬ 
petitive  market  in  Zone  6.  Must  be  goal 
oriented  with  sales  management  expe¬ 
rience.  Ability  to  provide  leadership  so 
advertising  and  editorial  teams  will 
excel.  The  successful  candidate  will 
have  a  history  of  increasing  sales 
through  innovative  thinking.  Salary  com¬ 
mensurate  with  ability  plus  excellent 
benefits.  Send  resume,  references  and 
salary  requirements  to  Box  07082, 
Editor  &  Publisher. 


PUBLISHER  WANTED.  Seasoned  and 
imaginative  professional  with  sales 
background  wanted  for  established 
weekly  in  booming  suburban  Zone  6 
market.  Supervise  editorial,  advertising, 
composition,  business.  Excellent  bonus 
potential.  Reply  to  Box  07088,  Editor  & 
Publisher. 


PUBLISHER,  Zone  9  daily.  Reguired:  Pro¬ 
ven  management  financial  skills,  famil¬ 
iarity  with  leadership  skills  and  printing. 
Equity  possible.  Hard  work,  but  fun  for 
innovator.  Box  07098,  Editor  &  Pub¬ 
lisher. 


Responsible  for  recruiting,  training,  and 
motivating  a  high  caliber  sales  staff. 
Strong  verbol,  written  analytical,  pres¬ 
entation,  and  computer  skills  required. 
Newspaper  advertising  sales  manage¬ 
ment  also  required. 

If  you  are  interested  in  working  for  a 
Cox  newspaper  in  beautiful  Central 
Texas,  please  send  your  resume  to:  Box 
07084,  Editor  &  Publisher. 


SUBURBAN  DAILY  NEWSPAPER  is  seek¬ 
ing  an  experienced  Retail  Ad  Manager 
with  at  least  five  years  experience  in  a 
competitive  market.  We  hove  a  strong 
and  loyal  subscriber  base  and  are  look¬ 
ing  to  increase  od  revenues  thirty  per- 
cent!  Compensation  package  weighted 
toward  growth.  Pension  and  other 
benefits  available.  Zone  2,  Box  07085, 
Editor  &  Publisher. 


Call  us  about  our  low  contract  rates! 
(212)  675-4380 


When  faxing  your  ad,  please  remember  to  include  the 
billing  address,  category  under  which  the  ad  is  to  be 
placed,  as  well  as  the  amount  of  times  the  ad  is  to 
appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  REPRESENTATIVE 


A  leading  publisher  of  24  weekly  and 
specialty  publications  based  on  the 
beautiful  Eastern  shore  region  of 
Maryland,  Virginia  and  Delaware  is 
seeking  an  experienced  advertising 
sales  representative  who  is  an 
aggressive  team  player.  An  established 
and  quantifiable  track  record  selling 
national  and  regional  inserts  and  ROP 
into  a  network  of  weekly  regional 
newspapers  is  required.  Your  current 
sales  level  in  experience  in  the  range  of 
$800k-$1m  will  position  you  for  suc¬ 
cess  in  our  fast-paced  entrepreneurial 
culture.  Salary  plus  commission.  Please 
send  letter  of  interest  and  resume  to:  Jef¬ 
frey  Roberts/Director  of  Marketing, 
Atlantic  Publications,  Inc.,  P.O.  Box 
306,  Ocean  City,  MD  21 842 


ADVERTISING  SALES  MANAGER 
The  Rutland  Herald,  a  23,000  daily/ 
Sunday  newspaper  in  central  Vermont 
is  seeking  an  experienced  Sales  Man¬ 
ager  to  supervise  a  6  person  outside 
soles  staff.  We  are  seeking  a  hands-on 
sales  manager  to  lead  and  motivate  a 
tenured  staff.  Responsibilities  will 
include  developing  and  motivating  all 
sales  people,  budgeting  and  strategic 
planning.  The  successful  candidate 
should  be  a  strong  leader  with  com¬ 
petitive  market  experience,  3  years  of 
managerial  experience  and  a  proven 
track  record  in  sales  and  management. 
Competitive  salary,  commission,  bene¬ 
fits.  Please  send  resume  to:  Grade 
Johnston,  Advertising  Director,  P.O. 
Box  668,  Rutland,  VT  05702.  Equal 
Opportunity  employer. 


CLASSIFIED  ADVERTISING  DIREQOR 
Queens  Publishing  Corp.,  a  fast¬ 
growing  chain  of  seven  paid  circulation 
weekly  newspapers  (28,000  circula¬ 
tion)  in  Queens,  NY,  is  seeking  a 
person  to  manage  classified  ad 
department.  Must  have  classified  sales 
experience  and  proven  selling  skills. 
Must  also  have  ability  to  train,  direct 
and  motivate  staff  of  telemarketers.  Call 
Howard.  718-229-0300. 


CLASSIFIED  ADVERTISING  AAANAGER 


The  Dubugue  (Iowa)  Telegraph  Herald 
is  currently  seeking  an  experienced 
Classified  Advertising  Manager.  We 
are  seeking  an  individual  who  is 
interested  in  working  for  an  innovative 
39,000  seven-day  daily  newspaper 
which  is  part  of  a  visionary,  ESOP 
media  corporation.  Strong  leadership 
and  communications  skills  with  a 
special  emphasis  on  employee  partici¬ 
pation  within  a  family  and  employee 
ownership  culture  essential.  Ability  to 
identify  and  meet  customer  needs  by 
creating  a  positive  work  environment, 
developing  training  programs  and  see¬ 
ing  the  big  picture.  Send  resume  to 
Susie  K.  Wells,  Employment/ 
Compensation  Manager,  Telegraph 
Herald  a  Division  of  Woodward  Com¬ 
munications,  Inc.,  P.O.  Box  688,  Dubu¬ 
que,  lA  52004-0688.  Equal  Opportuni- 
ty/Affirmative  Action  employer. 
Women  and  minorities  are  encouraged 
to  apply. 


ADVERTISING 


CLASSIFIED  COORDINATOR 


The  Lima  News,  36,000-h  circulation, 
located  in  Lima,  Ohio,  is  seeking  an 
individual  to  lead  its  6-person  classified 
advertising  department.  The  ideal  can¬ 
didate  will  be  a  results  oriented  individ¬ 
ual  who  will  be  responsible  for  hiring, 
supervision,  motivation  and  training  of 
inside  classified  sales  and  telemarketing 
staff.  A  qualified  applicant  will  be  able 
to  develop  sales  goals  and  ways  to 
reach  those  goals.  Excellent  computer 
and  customer  service  skills  necessary. 
This  challenging  position  offers  a  com¬ 
petitive  salary  and  excellent  benefits 
package.  Send  cover  letter,  resume  and 
salary  history  to:  The  Lima  News, 
Human  Resources  Department,  P.O. 
Box  690,  Lima,  OH  45802-0690. 


CO-OP  ACCOUNT  MANAGER 


A  midwest  newspaper  group  of 
160,000-t  circulation  is  searching  for  a 
full-time  Co-op  Account  Manager.  The 
person  selected  for  the  position  must  be 
organized  and  detail  oriented  and  hove 
experience  in  sales.  A  thorough  know¬ 
ledge  of  co-op,  and  print  media  is  ben¬ 
eficial.  Regional  and  minimal  out-of- 
state  travel  is  required.  A  degree  in 
Marketing  and/or  Advertising  is  pre¬ 
ferred,  equivalent  training  and/or 
experience  will  be  considered. 


Please  submit  a  salary/incentive  his¬ 
tory.  Resume  submitted  without  a  salary 
history  will  not  be  considered.  Please 
send  or  fax  your  resume  to  Fox  Valley 
Press,  P.O.  Box  129,  Plainfield,  IL 
60544,  Attn:  Co-op  Ad  Director.  Fax: 
815-439-5357.  Please  no  phone  calls. 


REGIONAL  ADVERTISING  MANAGER 


The  Press-Enterprise,  Riverside  County's 
newspaper,  has  an  immediate  career 
opportunity  for  an  enthusiastic  sales 
oriented  person.  Applicants  should 
have  a  minimum  of  five  years  advertis¬ 
ing  exposure  with  at  least  two  years  of 
management  experience.  Knowledge  of 
yellow  page  or  shopper  sales  could  be 
helpful. 


Starting  salary  commensurate  with 
experience  plus  commissions.  Compre¬ 
hensive  benefits  package  include  paid 
sick  leave,  vacation,  medical,  life  insur¬ 
ance,  dental,  vision  care  and  deferred 
savings  plan. 


Applicants  and  resumes  now  being 
accepted 

No  phone  calls  please! 


The  Press-Enterprise 
Attn:  Bob  Gray 
3512  14th  Street 
Riverside,  CA  92501 -3878 
EOE 


SEVERAL  POSITIONS  open  in  advertis¬ 
ing  department  of  expanding  NYC 
weekly  group  as  assistant  advertising 
manager  for  retail,  classified  or 
shopper  divisions.  Starting  salary 
$22,0OO  plus  incentives.  Resume,  etc. 
to  Box  P25D,  One  Irving  Place,  New 
York,  NY,  10003 


For  quicker  placement,  you  can  Fax  your  Positions  Wanted  ad  along  with  your 
Visa/MasterCard  number  and  expiration  date  to  (21 2)  929-1 259. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 


100  YEAR  OLD  family  owned  newspa¬ 
per  is  looking  for  a  goal-oriented 
leader  to  motivate  sales  staff  of  22,000 
circulation  daily  in  new  MSA  market. 
Must  have  sales  management  experi¬ 
ence.  Strong  in  sales  development  tech¬ 
niques.  Creative  revenue  generating 
ideas.  Excellent  communication,  nego¬ 
tiation,  customer  service  and  formal 
presentation  skills.  Commitment  to 
obtaining  revenue  goals  while  maintain¬ 
ing  positive  interpersonal  relationship 
with  sales  team.  Please  send  cover  let¬ 
ter,  resume,  and  salary  history  to:  Kyle 
Osteen,  Advertising  Director,  The  Item, 
P.O.  Box  1677,  Sumter,  SC  29151 . 


RETAIL  ADVERTISING  MANAGER 


Minnesota  Sun  Publications,  an  affiliate 
of  a  doily  newspaper-television  station 
media  company  and  publisher  of  21  com¬ 
munity  weekly  newspapers  in  suburban 
Minneapolis/St.  Paul,  has  an 
immediate  need  for  an  experienced 
Retail  Advertising  Manager.  The  suc¬ 
cessful  candidate  will  have  several 
years  outside  newspaper  display 
advertising  experience,  a  demonstrated 
record  of  soles  achievement  and  will  be 
currently  managing  a  sales  staff.  Sales 
development,  sales  training  experience 
also  required.  This  individual  will 
manage  an  outside  sales  staff  of  16 
plus  sales  support  personnel.  Salary 
and  incentive  compensation  com¬ 
mensurate  with  experience.  Forward 
resume  including  salary  requirements  in 
confidence  to  Alan  Holz,  Human 
Resources  Manager. 

Minnesota  Sun  Publications 
7831  E.  Bush  Lake  Road 
Bloomington,  MN  55439 


Equal  Opportunity  Employer 


SALES  MARKETING  MANAGER 
Needed  for  small  group  of  weeklies  on 
New  Jersey  Coast.  Highly  motivated 
individual  who  can  lead  small  sales 
team  and  create  and  execute  marketing 
program.  Call  Kerry  at  (908)  899- 
1000. 


THE  CAPITAL  PRESS,  a  34,000  Circula¬ 
tion  Paid  Weekly  serving  Agriculture  in 
the  Northwest  has  a  rare  opening  for 
an  Advertising  Sales  Manager. 
Unusually  hign  volume  display 
classified  section  with  great  results  for 
advertisers.  This  hands-on  sales  man¬ 
agement  person  will  lead  a  successful 
team  into  a  bright  future  of  growth  and 
opportunity.  Our  newspaper  is  grow¬ 
ing.  Excellent  salary  and  benefits 
package,  in  Salem,  Oregon.  Must  be 
familiar  with  Agriculture,  high  volume 
ad  sales  management,  and  handling  of 
non-resident  sales  people.  Some  travel 
required.  Write,  giving  full  particulars 
of  your  background,  and  a  letter 
explaining  why  you're  the  right  choice. 
General  Mgr,  P.O.  Box  2048,  Salem, 
OR  97308. 


ART/EDITORIAL 


PAGE  DESIGNER 


Award-winning  central  Illinois  daily 
seeks  paginator  who  writes  singing 
headlines,  designs  striking  packages 
and  cranks  out  pages  with  dispatch. 
QuarkXPress,  Illustrator,  Freehand.  Illus¬ 
tration/infographics  abilities  a  plus. 
Send  letter,  resume  &  work  samples  to 
Kirt  Manuel,  design  editor,  Pekin  Daily 
Times,  P.O.  Box  430,  Pekin,  IL  61 555 


ART/EDITORIAL 

ART  DIRECTOR  sought  for  sophisticated 
daily  business  tabloid.  Duties  include 
layout,  design,  graphics  &  production 
for  news  pages,  witn  particular  empha¬ 
sis  on  creating  front  page.  Will  also 
produce  &  promo  pieces,  plus  help  with 
directories,  magazines,  trade  books, 
newsletters.  Will  supervise  small  staff 
but  must  be  very  hands-on  and  adept  at 
wielding  mouse  and  Exacto  on 
deadline.  Requires  PageMaker,  Quark, 
Mac  skills;  hard-news  sensibilities; 
deadline  adrenaline.  EOE.  Send 
resume  to  Richard  Gard,  Daily  Report, 
190  Pryor  St.,  S.W.,  Atlanta,  GA 
30303,  fax  (404)  525-1738.  No  calls 
please. 

ART/GRAPHICS 

GRAPHIC  ARTIST  needed  at  southeast 
daily.  Must  hove  knowledge  of  Quark, 
Illustrator,  Freehand,  and  Photoshop. 
Some  illustration  and  page  design 
required.  Good  benefits  package  and 
competitive  salary.  Send  resume  and 
work  samples  to  Robbie  McBride, 
Design  Desk  Supervisor,  The  Savannah 
News-Press,  P.O.  Box  1088,  Savan¬ 
nah,  GA  31 401. 

CIRCULATION 

ASSISTANT  CIRCULATION  MAN¬ 
AGER:  Fast-growing  daily  newspaper 
in  northwestern  New  Mexico  is  seeking 
a  No.  2  in  its  Circulation  Department. 
We  will  pay  top  dollar  for  an  experi¬ 
enced,  aggressive,  goal-oriented 
person  with  integrity.  We  are  located  in 
a  hunting,  fishing,  outdoor  paradise. 
Send  resume  to  Chris  Knorr,  The  Daily 
Times,  P.O.  Box  450,  FarmiPj^lon,  NM 
87499  or  call  (505)  325-4545.  Faxes: 
(505)  327-6651 . 

CIRCULATION  MANAGER 

The  Daily  Press,  an  award-winning 
30,000-circulation  7-day  morning 
paper  located  in  southern  California,  is 
seeking  a  Circulation  Manager  to  lead 
an  1 8■^  person  department.  Must  have 
strong  marketing  background  and 
management  experience.  Five  years 
experience  in  circulation  or  marketing 
required.  College  degree  desirable. 
Salary  range  is  40-45,000  plus  15% 
bonus  opportunity.  Send  resume  and 
cover  letter  detailing  two  circulation 
marketing  ideas  to  M.  Brotherton,  Daily 
Press,  PO  Box  1 389,  Victorville,  CA 
92393.  Application  deadline  is  Sep- 
tember  29. _ 

COX  ARIZONA  PUBLICATIONS,  Inc., 
publishers  of  the  Tribune  Newspapers, 
Arizona  Pennysaver  and  the  Value 
Clipper  magazine  is  looking  for  a 
Home  Delivery  Manager  to  direct 
activities  of  four  zone  managers, 
increasing  home  delivery  circulation 
volume  by  developing,  implementing 
and  inspecting  programs  that  allow  for 
district  and  route  growth.  Must  be  ser¬ 
vice  oriented  and  have  ability  to 
organize  and  direct  several  alternative 
distribution  services.  The  right  person 
will  also  direct  activities  for  the  Sales 
Development  Specialist  position.  A  min¬ 
imum  of  five  years  of  home  delivery 
experience  required  with  district  and 
zone  management  preferred.  Hrs:  Mon- 
Fri,  Salary:  $DOE,  EOE,  M/F/V/D 
If  interested,  send  resume  to:  TRIBUNE 
NEWSPAPERS,  120  W.  1st  Ave,  Mesa 
AZ  85210,  Attn:  Jana  Crowe/CD 
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HELP  WANTED 


CIRCULATION _ 

HANDS  ON  CIRCULATION 
MANAGER 

1 3,000  circulation  biweekly  business 
publication  seeks  a  hands-on  circula¬ 
tion  manager. 

Our  team  seeks  a  professional  with 
strong  marketing  skills  and  circulation 
experience  to  direct  our  circulation 
efforts.  Two  years  of  circulation  experi¬ 
ence,  good  computer  skills,  customer 
service,  working  with  audit  firm. 

We  have  an  immediate  opening  for 
circulation  manager  who  will  be 
involved  in  all  aspects  of  direct  mail, 
newsstand,  renewals,  list  management 
and  working  with  fulfillment  house. 

Our  candidate  must  possess  high 
energy  to  build  penetration,  maintain  a 
high  level  of  customer  service  and  be  a 
team  player. 

Please  send  cover  letter,  resume,  salary 
history  and  references  to  Mary 
Johnson,  Associate  Publisher,  Business 
Report,  P.O.  Box  1949,  Baton  Rouge, 
LA  70821 .  We  offer  go^  benefits  and 
profit  sharing. 

SINGLE  COPY  SALES  MANAGER 

We  are  looking  for  an  individual  with  a 
roven  Single  Copy  Soles  record  that 
as  demonstrated  strong  skills  in  plan¬ 
ning,  organizing  and  training  a  sales 
staff. 

This  position  will  be  responsible  for  all 
phases  of  the  Single  Copy  operation 
and  will  work  closely  with  other 
departments.  If  you  are  a  growth- 
minded  leader  who  is  seeking  a  great 
opportunity,  please  send  your  cover  let¬ 
ter  and  resume  to: 

Jerry  Zakes, 

Assistant  Circulation  Director 
Indianapolis  Newspapers  Incorporated 
P.O.  Box  145 

Indianapolis,  IN  46206-01 45 

The  Indianapolis  Star 
The  Indianapolis  News 
An  Equal  Opportunity  Employer 

COMMUNICATIONS 


CORPORATE  COMMUNICATIONS 
Eli  Lilly  and  Company  is  seeking  an 
associate  in  its  corporate  communica¬ 
tions  division  for  developing  relations 
with  print  and  broadcast  media,  handl¬ 
ing  inquiries  on  a  variety  of  issues  and 
managing  special  communications  pro¬ 
jects. 

Lilly  is  a  global,  research-based  Fortune 
100  pharmaceutical  company  head¬ 
quartered  in  Indianapolis,  Indiana.  The 
associate  will  work  with  colleagues  in 
all  areas  of  Lilly  on  strategies  for  com¬ 
municating  about  current  and  future  pro¬ 
ducts. 

The  candidate  should  have  at  a  mini¬ 
mum  a  bachelor's  degree  in  journalism 
or  communications  (  a  master's  degree 
is  preferred)  and  at  least  two  years 
ex^rience  in,  or  working  directly  with, 
news  media.  Proven  writing  skills  are 
essential.  Experience  with  health  care 
issues  is  a  plus. 

Send  a  resume  and  writing  samples  to 
Edward  A.  West,  Director  of  Coi^rate 
Communications,  Eli  Lilly  And  Com¬ 
pany,  Lilly  Corporate  Center  #1027, 
Indianapolis,  IN  46285.  No  telephone 
calls  please. 


COMPUTER  TECHNOLOGY 

NEWSROOM  SYSTEMS 
ADMINISTRATOR 

The  San  Jose  Mercury  News  is  seeking 
a  newsroom  systems  administrator. 
Strong  consideration  will  be  given  to 
applicants  with  skills  relating  to  the  Sll 
newspaper  publishing  system,  of  IBM- 
compatible  personal  computers  and  Nov¬ 
ell  Netware  3.1 1 .  A  qualified  candi¬ 
date  must  hold  a  bachelor's  degree  and 
should  possess  a  solid  working  know¬ 
ledge  of  newspapers.  Send  resume  to: 
James  Braswell,  System  Editor,  The  San 
Jose  Mercury  News,  750  Ridder  Park 
Drive,  San  Jose,  CA  95190  or  via  E- 
Mail  to:  JNBraswell@AOL.COM. 


Newspaper  Computer  Applications 
Developers,  Trainers  and  Installers- 
Whether  you  enjoy  visiting  newspapers 
here  and  abroad  or  prefer  creating 
dynamite  systems  as  a  member  or 
world-renowned  team,  SCS  has  the 
position  to  suit  you!  Do  you  like  work¬ 
ing  with  multiple  platforms  such  as 
Unix,  Macs,  and  PCs?  If  all  of  this 
appeals  to  you,  apply  in  writing  with 
resume,  recent  salary  history,  and 
details  of  your  specific  skills  to:  Soft¬ 
ware  Consulting  Services,  3162  Bath 
Pike,  Nazareth,  PA  18064.  Fox:  (610) 
837-8080. 


PROGRAMMER  ANALYST 

Leading  south  Florida  newspaper  is 
seeking  an  experienced  programmer 
fully  knowledgeable  in  UNIX  arrd  SUN 
systems.  Position  will  define  system 
needs  and  interface  with  users.  Excep¬ 
tional  verbal  and  interpersonal  skills 
required.  Send  resume  and  salary 
requirements  to:  Sun-Sentinel, 

Attn:  Human  Resources, 

333  S.W.  1  2th  Avenue,  Deerfield 
Beach,  FL  33442.  Equal  Opportunity 
Employer. 

EDITORIAL 

15,000  circulation  daily  needs  entry 
level  reporters.  Cover  a  beat  and  write 
features.  Resumes  ta  Charles  Jarvis, 
Evening  Observer,  10  E.  2nd  St., 
Dunkirk,  NY  14048. _ 

ALBANIAN  FEATURES  NEEDED 

Illyria,  the  Albanian-American  news¬ 
paper,  is  seeking  freelance  writers  and 
photographers  for  its  English  section  to 
cover  Albania  and  Albanian  news 
worldwide. 

Send  queries  to: 

Illyria  Publishing 
Attn:  Charles  Caruso 
2321  Hughes  Avenue 

Bronx,  NY  10458 
No  phone  calls,  please. 

BEAT  REPORTER 

We're  keeping  an  eye  open  now  for  a 
future  opening  in  our  12-person 
newsroom.  Midwest  daily  will 
encourage  individual  to  enterprise 
stories.  This  requires  someone  who  not 
only  has  good  ideas  but  the  ambition 
and  know-how  to  fulfill  them.  Send  let¬ 
ter,  resume,  clips.  Box  07086,  Editor  & 
Publisher. 


/  don’t  believe  in  pessimism. 

Clint  Eastwood 


_ EDITORIAL _ 

ASPEN  MAGAZINE  SEEKS  managing 
editor.  Responsibilities:  Supervising 
production,  from  scheduling  to  budget¬ 
ing  to  coordinating  with  art  depart¬ 
ment.  Also  includes  line  editing,  copy 
editing,  writing  and  rewrites.  Motiva¬ 
tion,  resourcefulness,  a  strong  liberal 
arts  background  and  skills  and  poten¬ 
tial  nrare  important  than  experience  for 
this  growing  company  in  an  upscale 
market.  Fax  resume,  work  samples, 
references  and  a  brief  autobiographical 
sketch  of  why  you  are  the  best  candi¬ 
date  for  this  job  attn:  Janet  (303)  920- 
4044 


ASSISTANT  CITY  EDITOR 

You  care  about  where  you  work  and 
the  people  who  live  in  your  community. 
You  know  how  to  motivate  seasoned 
writers  and  nurture  young  talent.  You 
know  how  to  tell  stories  as  well  as 
just  report  the  news.  You  want  to  work 
in  a  newsroom  that  runs  on  teamwork 
and  collaboration,  where  energy  and 
ideas  are  at  a  premium. 

If  those  are  traits  you  share,  we  want  to 
hear  from  you.  The  successful  applicant 
will  work  closely  with  a  team  of  five  or 
six  reporters  in  collaboration  with  the 
city  editor  and  three  other  ACES.  The 
Register-Guard  is  an  80,000  circulation 
morning  daily  in  Eugene,  Oregon.  A 
degree  and  at  least  four  years  or  expe¬ 
rience  as  an  editor  or  reporter  is 
required. 

No  phone  inquires,  please.  Submit  a  let¬ 
ter,  resume  and  six  samples  of  work  no 
later  than  Friday,  Sept.  23,  1 994  to: 

ASSISTANT  CITY  EDITOR 
The  Register-Guard 
Personnel  Department 
P.O.  Box  10188 
Eugene,  OR  97440-21 88 


BUSINESS  EDITOR 

Respected  weekly  business  newspaper 
seeks  an  experienced  journalist  to  fill 
top  editorial  position.  Trade  publication 
with  four-person  editorial  staff  focuses 
on  Massachusetts  real  estate  and  bank¬ 
ing  industries.  Proven  track  record  as 
editor  and  manager  required.  Business 
reporting/editing  experience  desirable. 
Opportunity  to  join  an  established  pub¬ 
lication  and  help  it  grow.  Send  resume, 
samples  of  editorial  work  and  salary 
history  to: 

Tim  Warren,  Publisher 
Banker  &  Tradesman 
210  South  Street 
Boston,  Massachusetts  02111 


BUSINESS  EDITOR-for  100,000  Zone  2 
daily.  At  least  five  years  experience  as 
business  writer/editor.  Must  hove  supe¬ 
rior  knowledge  of  business,  stock 
markets,  economic  issues.  Planning, 
leadership  skills  critical.  Replies  to  Box 
07096,  Editor  &  Publisher. 


BUSINESS  REPORTER  to  cover  public 
finance  in  Western  U.S.  for  daily 
national  financial  newspaper.  Based  in 
downtown  L.A..  Salary  $27k-$30k, 
depending  on  experience.  Excellent 
opportunity.  Resume  &  3  clips  to  Brad 
Altman,  Bureau  Chief,  The  Bond  Buyer, 
510  W.  6th  St.,  Ste  320,  Los  Angeles, 
CA,  90014.  No  calls  please. 


_ EDITORIAL _ 

CAUFORNIA  DREAMIN' 

The  Press-Enterprise  of  Riverside 
County,  a  growing  160,000  paper  in 
Southern  California  seeks  applicants  for 
current  and  anticipated  openings  in 
metro  (including  health),  business  and 
on  the  copy  desk.  If  you  have  at  least 
two  years  of  experience  and  feel  you're 
ready  to  compete  in  a  major  market, 
send  resume,  clips,  and  other  support 
material  to  Lanita  Pace-Hinton,  Assis- 
tont  to  the  Managing  Editor,  Box  792, 
Riverside,  CA,  92502. 


CHRISTIAN  MINISTRY 

Prison  Fellowship  in  Reston,  VA  seeks 
Managing  Editor  to  edit  notional  r)ews- 
paper  for  prisoner  circulation  of 
350,000,  along/w  supportive 
materials.  Requires  3-5  years  strong 
editing  experience  with  management 
and  Quark  experience  preferred.  Send 
resume  to  P.O.  Box  17500,  Washing¬ 
ton,  DC  20041 -0500.  EOE. 


COMPETENT  AND  CREATIVE 
REPORTER/EDITOR  needed  at  a  grow¬ 
ing  twice-weekly  in  Missouri.  Your  top 
goals  will  to  be  improve  the  overall 
news  coverage  and  to  train  to  be  a 
publisher  in  our  group.  Salary,  health 
insurance,  401 K,  plus  the  opportunity 
for  quick  advancement  if  you  can  da 
the  job.  Send  resume  and  salary  history 
to  Randoll  J.  Pribble,  Perryville  News¬ 
papers,  Inc.,  P.O.  Elox  367,  Perryville, 
MO  63775. 


CONSCIENTIOUS,  SKILLED  REPORTER 
needed  to  produce  clean,  crisp  copy 
and  quality  photographs  for  small, 
feisty  Caribbean  weekly.  Must  be  Mac 
savvy,  and  hove  pleasant  personality  to 
fit  in  with  small  team.  Salary  $225/ 
week.  Rush  resume,  clips  to  Box  07079, 
Editor  &  Publisher. 


COPY  EDITOR 

Maine's  capital  city  newspaper  is  look¬ 
ing  for  a  wordsmith  with  a  flair  for 
headline  writing.  Send  resume  to: 
Alan  Buncher,  Executive  Editor,  Ken¬ 
nebec  Journal,  274  Western  Avenue, 
Augusta,  ME  04330. 

COPY  EDITORS 

The  San  Francisco  Chronicle,  the 
largest  newspaper  in  Northern  Califor¬ 
nia,  is  seeking  talented  and  versatile 
copy  editors  for  its  NEWS  and 
FEATURES  desks.  Successful  candidates 
will  have  excellent  editing  a.  d 
headline-writing  skills,  layout  and  wire 
editing  expertise,  and  at  least  three 
years'  experience  at  a  daily 
metropolitan  newspaper.  Entertainment 
and  features  editing  background  pre¬ 
ferred  for  FEATURES  position.  Pagina¬ 
tion  skills  helpful. 

Interested  candidates  should  send  a 
resume  and  clips  to:  Marianne  Chin, 
Director  of  Editorial  Hiring  and  Devel¬ 
opment,  901  Mission  Street,  San  Fran¬ 
cisco,  CA  94103 

NO  PHONE  CALLS,  PLEASE 

The  Chronicle  is  an  equal  opportunity 
employer  that  aspires  to  have  an 
editorial  workforce  that  mirrors  the 
diversity  of  the  United  States. 
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EDITORIAL 


HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR 

THE  KANSAS  CITY  STAR  is  seeking  a 
copy  editor  with  at  least  three  years  of 
experience  to  join  its  Universal  Desk. 
Rim  work  consists  of  wire,  local  and 
business  copy.  Opportunities  include 
wire  editing  and  layout.  Necessary 
ualities  include  assertiveness  and  tact, 
end  application  to  Monroe  Dodd, 
assistance  managing  editor-news  or 
Dan  D.  Wiggs,  copy  chief.  The  Kansas 
City  Star,  1/29  Grand  Blvd,  Kansas 
City,  MO  64108.  The  Kansas  City  Star 
is  an  equal  opportunity  employer. 

COPY  EDITOR 

The  Northwest  Florida  Daily  News,  a 
growing  38,000  daily  on  Florida's  Gulf 
Coast,  seeks  copy  editor  with  strong 
news  judgement,  design  skills.  Idea) 
candidate  will  hove  at  least  one  year  of 
daily  experience  on  copy  desk,  pre¬ 
ferably  on  paginated  system.  LeafDesk 
experience  a  must,  knowledge  of 
Dewar  system  a  plus.  We  offer 
excellent  place  to  work  and  live,  prime 
benefits.  Apply  with  letter,  resume, 
tearsheets  to  Steve  Parks,  News  Editor, 
Daily  News,  P.O.  Box  2949,  Fort 
Walton  Beach,  FL  32549. 

COPY  EDITOR 

Zone  2  AM  daily  is  accepting  resumes 
for  anticipated  copy  desk  openings. 
Several  years  experience  on  a  daily 
desirable,  however,  recent  college 
graduates  with  internship  or  extensive 
college  newspaper  experience  are 
encouraged  to  apply.  We're  looking  for 
fast,  accurate  copy  editors  who  can 
write  reader-grabbing  headlines  and 
who  have  the  ability  to  perform  any  of 
four  different  jobs.  We're  in  a  com¬ 
petitive  market,  battling  two  large 
metros.  Please  send  a  cover  letter, 
resume  and  layout  samples  to  Box 

07095,  Editor  &  Publisher. _ 

COPY/NEWS  EDITORS:  Seeking 
creative,  energetic,  well-rounded  peo¬ 
ple  for  the  news/copy  desk  of  one  of 
America's  fastest  growing  daily  news¬ 
papers.  You  should  be  a  detail-oriented 
self-starter  with  general  computer  skills 
and  excellent  command  of  English. 
Mac,  QuarkXPress,  Photoshop  skills  a 
plus.  Equal  Opportunity  Employer. 
Send  resume,  clips,  salary  requirements 
to:  Monaging  Editor,  Operations, 
Thomson  LA  News  Group,  1210  N. 
Azusa  Canyon  Rd.,  West  Covina,  CA 
91790 


_ EDITORIAL _ 

EDITOR  WANTED  for  weekly  statewide 
legal  newspaper.  Experience  as  editor 
and  reporter  on  weekly  or  daily  New 
Jersey  newspaper.  Law  degree  a  plus; 
familiarity  with  courts  andleqal  issues 
necessary.  Must  be  fast,  thorough, 
accurate  and  computer  literate.  Send 
resume,  references  and  clips  to:  Pub¬ 
lisher,  New  Jersey  Lawyer,  485  B  Route 
1,  Suite  100,  Iselin,  NJ  08830 


EDITOR  for  Olympic  Region  weekly. 
Dynamic  motivator  with  editing  experi¬ 
ence.  Fax  Resume  518-891-2756  to 
Cathy  Moore. 

EDITOR  for  award-winning  weekly  in 
northeast  Ohio.  Duties  include  writing, 
reporting,  editing,  layout  and  photog¬ 
raphy.  Ideal  position  for  reporter  with 
creative  ideas  and  the  desire  to  imple¬ 
ment  them.  We  offer  a  competitive 
salary  and  benefits.  Send  resume  to 
General  manager,  Oberlin  News- 
Tribune,  42  S.  Main  St.,  Oberlin,  OH 
44074. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  cal)  (310)  792-1 31 3. 

METRO  REPORTER 

The  Modesto  Bee,  A  McClatchy  news¬ 
paper  is  seeking  a  Metro  reporter  to 
produce  daily  and  weekend  news  and 
feature  stories  as  assigned. 

Ideal  candidate  will  have  college 
degree  or  equivalent  professional  train¬ 
ing  or  experience,  some  daily  newspa¬ 
per  or  equivalent  professional  experi¬ 
ence,  excellent  writing  skills,  familiarity 
with  AP  style.  Bilingual  skills  a  plus. 

We  offer  a  competitive  salary  and  full 
benefits  package.  Interested  applicants 
send  resume  with  two  professional 
references  to:  Human  Resources,  The 
Modesto  Bee,  P.O.  Box  3928,  Modesto, 
CA  95352  or  FAX  to:  (209)  578-2003. 


EXCITING 

OPPORTUNITIES 

We  have  openings  for  reporters  and 
editors  in  our  group  of  daily  and  semi- 
weekly  papers  in  the  growing 
Southwest.  If  you're  the  sort  of  news 
person  who  can  help  us  improve  our  pro- 
ducts  as  we  increase  the  pro¬ 
fessionalism  of  our  staffs  and  as  we 
expand  our  coverage  and  add  posi¬ 
tions  on  our  news  teams,  we'd  like  to 
hear  from  you. 

We're  seeking  top-flight  reporters.  We 
have  immediate  openings.  Writing  and 
reporting  experience,  plus  the  ability  to 
use  a  camera,  are  essential  job 
qualifications.  We  also  are  seeking 
editors  capable  of  managing  news 
staffs  in  small  markets-can-do,  hands- 
on  individuals  with  strong  news  man¬ 
agement  backgrounds  wmo  can  lead 
award-winning  semi-weeklies  and 
possibly  take  them  through  transitions 
into  dailies. 

Our  locations  include  two  prominent 
recreation  destinations,  a  booming  cen¬ 
tral  Arizona  community  that  is  experien¬ 
cing  rapid  expansion,  towns  in  the  path 
of  NAFTA,  county  seats,  and  a  bustling 
community  rapidly  becoming  urbanized 
on  the  outskirts  of  one  of  the 
Southwest's  major  cities. 

Tell  us  why  you're  the  person  we're 
seeking  to  fill  either  the  reporter  or 
editor  jobs.  Send  a  cover  letter,  resume, 
work  samples  and  references,  in  con¬ 
fidence,  to  Box  07092,  Editor  &  Pub¬ 
lisher. 

FEATURES  EDITOR 

The  Register-Guard  is  looking  for  a 
totally  excellent  editor.  Loaded  with 
energy  and  people  skills.  Overflowing 
with  ideas  and  still  more  ideas.  We're 
going  to  give  the  right  person  one  of 
the  best  features  departments  in  the 
nation,  and  then  we're  going  to  expect 
that  it  will  get  even  better.  We're  an 
80,000-circulation  morning  daily  in  the 
beautiful  Pacific  Northwest. 

Applicants  must  hove  a  degree  from  a 
four-year  college  or  university  and  a 
minimum  of  five  years  of  experience  as 
a  reporter,  copy  editor  or  editor  for  a 
daily  newspaper  or  magazine.  Pre¬ 
ference  will  be  given  to  applicants  with 
editing  and  supervisory  experience. 

Submit  a  letter  describing  your  man¬ 
agement  philosophy  and  view  of  the 
role  of  feature  sections  in  a  daily  news¬ 
paper,  along  with  your  resume  and 
references  no  later  than  Sept.  23, 
1994,  to: 

FEATURES  EDITOR 

The  Register-Guard 
Human  Resources  Department 
P.O.  Box  10188 

_ Eugene,  OR  97440-21 88 _ 

PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  and  Information  Systems 
Departments.  Zone  2  applicants  only. 
Please  send  resumes  to  Box  6089, 
Editor  &  Publisher.  No  phone  calls, 
pleose. _ 

NATIONAL  SPORTS  JOBS  WEEKLY 
Media*Administration»Marketing 
Call  9am  -  5pm  PST*  (800)  339-4345 


MEDICAL  REPORTER 

The  Baltimore  Sun  is  looking  for  an  experienced,  energetic, 
talented  medical  reporter  to  join  an  expanding  medical- 
science  team  in  a  region  rich  with  leaders  in  research, 
discovery,  patient-treatment,  health  care  politics.  This  is  a 
position  for  an  individual  not  only  with  significant  expertise 
in  medical  reporting,  but  with  outstanding  writing  ability 
and  great  enthusiasm  for  beat  coverage.  Company  offers 
competitive  salary  and  benefits  package.  Send  resume 
and  clips  to;  Gil  Watson,  The  Baltimore  Sun,  501 N. 
Calvert  St.,  Baltimore,  MD  21278.  No  phone  calls  please. 


An  Equal  Opportunity  Employer,  M/F/D/V 


FOOD  WRITER  WANTED:  Experienced 
and  steeped  in  the  lore  of  eating,  cook- 
ing  and  nutrition;  a  smooth, 
imaginative  writer;  a  visionary  and  a 
self-starter  who  can  dream  up  creative 
food  designs  for  photographers  to 
shoot;  someone  with  a  way  with  peo¬ 
ple,  who  sees  possibilities  for  food 
stories  everywhere.  You'll  investigate 
the  healthiness  of  hospital  menus,  detail 
the  fare  at  charity  ba)ls  and  community 
festivals.  You'll  collect  recipes  from  our 
community's  best  cooks  and  its  best 
chefs.  151,000  daily  circulation  and 
more  than  200,000  Sunday.  Good 
benefits  and  top  experience  salary  of 
$852.66.  Send  resume  and  clips  to 
Human  Resources,  The  Blade,  541  N. 
Superior  St.,  Toledo,  OH  43660. 


FREE  DATABASE  FOR  JOURNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-891 8. 

FREELANCE  WRITERS-  Get  More  Leads. 
Contact  more  publicists  using  our 
networking  newsletter.  For  free  informa¬ 
tion:  PRCONNEQ,  Box  11600,  Glen¬ 
dale,  CA  91 226  (81 8)  547-4294. 


IDAHO'S  best  weekly  needs  general 
assignment  reporter.  Experience 
required.  Send  resume  and  clips  to  Dan 
Gorham,  Box  988,  Hailey,  ID  83333 

IMMEDIATE  OPENING  for  managing 
editor  for  media  law  quarterly  and 
biweekly  newsletter.  Strong  copy  edit¬ 
ing,  page  design  skills;  computer  liter¬ 
acy;  ability  to  motivate  and  supervise 
reporting  staff.  Law  degree  necessary. 
Resume,  samples  to  RCFP,  #504,  1735 
I  St.,  NW,  Washington,  DC  20006.  No 
phone  calls. 

LEGAL  JOURNALISTS--we're  looking 
for  those  special  people  who  can  write 
about  the  law  with  sophistication  and 
grace.  The  American  Bar  Association 
Journal,  the  nation's  premier  legal 
monthly,  is  interested  in  expanding  its 
pool  of  freelance  contributors  to  write 
magazine-length  features  on  devel¬ 
opments  and  trends  in  the  law 
(especially  business  low).  Send  samples 
of  in-depth  work  on  legal  topics  and 
resume  to:  Stephanie  Goldberg,  ABA 
Journal,  750  N.  Lake  Shore  Drive,  Chi¬ 
cago,  IL  6061 1 . 

REPORTER  needed  for  courthouse  beat 
on  11,000  AM  daily  in  South 
Arkansas.  Resume,  five  best  news  clips 
to  Box  07090,  Editor  &  Publisher. 

REPORTER/COPY  EDITOR 

(features  department)--  We  seek  a 
great  reporter/ writer  with  a  passion  for 
writing  and  journalism,  reverence  for 
accuracy  and  fairness  and  tolerance  for 
our  organizational  growing  pains.  We 
want  a  trend  observer,  with  an  eye  for 
humanity  and  detail.  We're  a  solidly 
written,  reported  and  designed  news¬ 
paper  with  a  goal  to  be  a  little  less 
stodgy,  a  little  more  sassy  and  a  lot 
more  useful  and  important  to  our 
readers.  Two  years  of  daily  experience 
preferred.  Deadline:  Sept.  30.  Send 
resume,  references  and  writing  samples 
to  Managing  Editor,  Tribune-Star,  P.O. 
Box  1 49,  Terre  Haute,  IN  47808. 
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OR  JUST  LOOKING?  OR  JUST  LOOK 
ING?  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
IRING?  HIRING?  HIRING?  HIRING? 
ING?  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 

Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will  make 
your  newspaper  run. 

E&P  Classified  contains  up  to  9  pages  of  new,  fresh 
and  up-to-date  classified  listings  every  week! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad.  Fax  us  at  (212)  929-1259,  or  mail 
it  to:  E&P  Classified  Department,  11  West  19th  St., 
New  York,  NY  10011. 


HELP  WANTED 


PLACE  YOUR 
AD  TODAY! 


EDITORIAL 


REPORTER:  The  Standard-Examiner,  a 
growing  62,000-circulation  daily  in 
Ogden,  Utah,  has  an  opening  (or  a 
reporter  in  its  Davis  County  bureau.  The 
general  assignment  position  will  cover 
education,  police  and  courts.  Send 
resume  and  clips  to:  Andy  Howell,  Stan¬ 
dard-Examiner,  P.O.  Box  951 ,  Ogden, 
UT.  84402.  Western  applicants  only. 


REPORTER 

National  boating  monthly  seeks 
reporter  with  3-6  years  newspaper 
experience,  boating  knowledge  and 
good  work  ethic.  Send  resume  to 
Editor,  Soundings,  Pratt  Street,  Essex, 
a  06426. 


REPORTER 

The  Waterloo  Courier,  a  50,000  six- 
day  PM  in  Northeast  Iowa,  is  looking 
for  a  general  assignment  reporter  to 
cover  a  five-county  area.  Send  resume 
and  samples  of  work  to  Amy  Davis, 
state  editor,  Waterloo  Courier,  P.O. 
Box  540,  Waterloo,  lA  50704. 


SPORTS  EDITOR 

7-day  AM  looking  (or  strong  and 
decisive  No.  2  man,  with  exceptional 
layout  and  editing  skills.  Pagination 
experience  a  plus.  Send  resume,  work 
samples  to  Lee  Lewis,  Executive  Sports 
Editor,  Waterbury  Republican- 
American,  389  Meadow  St., 
Waterbury,  CT  06722. 


SPORTS  EDITOR  for  award-winning 
fully  Mac-paginated,  18,000  6-day  in 
northwest  Illinois.  Quark  experience 
desired;  daily  experience  required. 
Send  cover  letter,  resume  and  example 
of  current  product  to  John  Plevka, 
editor.  The  Journal-Standard,  27  S. 
State  Ave,  Freeport,  IL  61032. 


SPORTS  REPORTER-English-language 
daily  (circulation  40,000)  in  San  Juon, 
Puerto  Rico,  seeks  sports  reporter  with 
at  least  two  years  daily  newspaper 
experience.  Must  know  all  sports.  Must 
be  bilingual  (English/Spanish)  with 
appropriate  undergroduate  degree  and 
solid  reporting  skills.  Please  send  cover 
letter,  resume  and  clips  to:  Marcos 
Perez,  Sports  Editor,  the  Son  Juan  Star, 
PO  Box  3641 87,  San  Juan,  PR  00936. 


EDITORIAL 


SPORTS  REPORTER 


6  day  daily  in  a  high  school  sports 
crazy  area  seeks  sports  reporter  that 
knows  all  sports  ana  layout.  (800)  859- 
3045. 


THE  EUROPEAN  STARS  AND  STRIPES 
seeks  copy  editors  (2)  (or  its  nrain  news 
desk  located  in  Darmstadt,  Germany. 
Candidates  must  have  at  least  three 
years'  daily  newspaper  editing  experi¬ 
ence.  Compensation  package  includes 
starting  salary  of  at  least  $27,000  per 
annum,  tax-free  housing  allowance,  com¬ 
missary  and  PX  privifraes.  Round-trip 
relocation  expenses  paid.  To  apply,  call 
our  New  York  office  (212)  620-3333 
for  an  application  and  FAX  it  to  the 
European  Stars  and  Stripes,  Attn: 
Recruitment  Office,  Fox  011-49-6155- 
601421.  Include  letter  stating  why  you 
are  right  for  this  position.  The  European 
Stars  and  Stripes  is  an  equal 
opportunity  employer.  Applications 
must  be  received  by  30  September, 
1994. 


SPORTS  REPORTER-EDITOR 
Growing  Monday-Friday  morning 
paper  in  the  northwn  reocnes  of  Zone 
9  seeks  one-person  Sports  show  who 
delights  in  high  school  sports-all  of 
them.  We  need  a  team  player  with 
strong  people  skills  who  can  do  it  all¬ 
write  stories  and  headlines,  design 
pages,  take  pictures  and  organize  a 
week  so  all  major  sporting  events  are 
covered.  It's  a  great  opportunity  for  a 
self-starter  who  wants  an  audierKe  that 
thrives  on  local  sports.  There's  also  the 
freedom  to  develop  a  sports  package 
that  includes  more  than  just  game  cov¬ 
erage.  Please  send  resume,  references 
and  samples  to  Box  07094,  Editor  & 
Publisher. 


THE  SHELBYVILLE  NEWS,  on  award¬ 
winning  Indiana  daily,  wants  a  reporter 
with  3-4  years  experience  for  general 
assignment  with  emphasis  on  police 
and  courts.  Candidate  must  be 
accurate,  detail-oriented,  thorough, 
good  at  analyzing  issues  and  know 
how  to  make  complicated  stories  reader 
friendly.  Send  letter,  resume,  clips  and 
references  to:  Editor,  The  Shelbyville 
News,  P.O.  Box  750,  Shelbyville,  IN 
46176 


Attention  Advertisers: 

Please  note  the  following  requirements  when  sending  your  ad  copy  : 

•  Specify  an  exact  classification  within  a  section  of  ads:  for  instance, 
Equipment  &  Supplies  -  Phototypesetting;  Industry  Services  - 
Consultants;  Help  Wanted  -  Sales.  You  will  be  helping  us  put  your  ad 
where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  your  ad  to  appear,  and 
whether  an  E&P  box  number  is  required. 

•  Orders  for  classified  display  advertising  should  include  the  number  of 
columns  and  inches  you  wish  the  ad  to  he,  as  well  as  how  many  weeks 
the  ad  should  run. 

Remember — in  all  correspondence  regarding  your  ad,  please  include  a 
copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 


Editor6?Publisher  •  September  17, 1994 


45 


FREELANCE 


EDITORIAL 


THE  (BATON  ROUGE)  ADVOCATE,  a 
100,000  circulation  daily,  is  seeking 
two  copy  editors  with  experience  in  pro¬ 
ducing  well-edited,  visual  and  highly 
readable  news  pages.  Pagination  expe¬ 
rience  is  a  plus  as  is  at  least  3  years 
experience.  This  is  an  opportunity  for 
qualified,  creative  people  with  tradi¬ 
tional  journalistic  skills  and  a  love  of 
editing  to  join  on  award-winning,  fam¬ 
ily-owned  newspaper  that  is  making  a 
number  of  exciting  changes.  Mail 
resume,  work  samples  and  a  cover  let¬ 
ter  to  Jim  Whittum,  Managing  Editor, 
The  Advocate,  P.O.  Box  588,  Baton 
Rouge,  LA  70821 . 


THE  GREENVILLE  NEWS,  a  97,000 
circulation  daily  in  Greenville,  SC,  has 
an  immediate  opening  for  an  assistant 
city  editor.  Aggressive  individuals  with 
strong  news  judgment,  diligent  editing 
skills  and  the  ability  to  handle  deadline 
pressure  will  fit  this  position.  Reporting 
and  some  editing  experience  requirecT 
Send  cover  letter,  resume  and  reporting 
and  editing  samples  to:  Chris  V^eston, 
managing  editor/local  news.  The 
Greenville  News,  P.O.  Box  1688, 
Greenville,  SC  29602  or  call  (803) 
298-4471 . 


THE  PAIM  BEACH  JEWISH  TIMES  seeks 
an  exceptional  leader  as  its  founding 
Managing  Editor.  Candidates  must 
excel  in  writing  and  editing,  administra¬ 
tion  and  diplomacy.  A  therapeutic 
sense  of  humor  helps.  Write  to:  Michael 
Davis,  Baltimore  Jewish  Times,  2104  N. 
Charles  Street,  Baltimore,  Maryland 
21218.  Quickly. 


WRITER  WANTED  for  off-beat  weekly 
publication  distributed  on  the  Purdue 
University  campus  by  the  Journal  and 
Courier,  the  daily  newspaper  in  Lafayet¬ 
te-West  Lafayette,  Indiana.  Excellent 
opportunity  for  a  great  writer  and 
aggressive  reporter  who  likes  to  have 
fun  and  do  great  work.  Must  have  the 
ability  to  think  sideways.  Send  letter, 
resume,  na  more  than  five  clips,  and 
four  campus  story  ideas  to  Sue 
Brandon,  Editor,  Campus  Weekly,  217 
N.  Sixth  St.,  Lafayette,  IN  47901 .  The 
Journal  and  Courier,  a  Gannett  news¬ 
paper,  is  an  equal  opportunity  employer. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


EDITORIAL 


THE  SEATTLE  TIMES  is  seeking  an 
editarial  writer  to  focus  on  local  and 
regional  issues.  The  successful  candi¬ 
date  may  hove  an  opportunity  to  write 
a  weekly  column. 

Candidates  should  hove  strong  report¬ 
ing  and  writing  skills,  an  ability  to  think 
independently  and  to  gather,  synthesize 
and  analyze  complicated  material. 
Clarity  of  thought  and  writing  is  essen¬ 
tial. 

Diversity  of  views  and  assertiveness  in 
expressing  them  is  important. 

To  apply,  please  submit  a  one-page 
statement  about  the  strengths  you  would 
bring  to  the  editorial  page.  Please  dis¬ 
tinguish  between  what  you  would  con¬ 
tribute  as  an  editorial  writer  and  as  a 
calumnist. 

Send  your  statement,  a  resume  and 
clips  to  Millie  Quan,  assistant  manag¬ 
ing  editor,  P.O.  Box  70,  Seattle,  WA 
98111.  Deadline  is  September  30.  No 
calls,  please. 


THE  SUCCESSFUL  CANDIDATE  far  the 
opening  we  hove  for  a  business  writer 
not  only  will  work  for  the  Louisiana 
Press  Association's  Newspaper  of  the 
Year,  he  or  she  will  have  the 
opportunity  to  live  in  the  heart  of  Cajun 
Country.  We're  a  15,000  daily-PM, 
Mon.-Fri.,  AM  Sot-Sun.  Minimum  of 
two  years  experience  required.  Send 
resume,  work  samples  and  references 
to  Ted  Truby,  Editor,  The  Daily  Iberian, 
P.O.  Box  9290,  New  Iberia,  LA  70562, 
or  call  318  365-6773,  after  11  a.m. 
CST. 


WEEKLY  seeking  experienced  journalist 
for  part-time  reporting.  CA  applicants 
only  (209)  925-8544. 


MUTUAL  FUNDS 


National  consumer  magazine  covering 
investments  and  mutual  funds  now  hir¬ 
ing  experienced  Writers  on  investments, 
finance  and  mutual  funds.  Ft. 
Lauderdale  location.  Submit  resume, 
including  salary  history,  &  writing  sam¬ 
ples.  FAX  toll-free  to:  1  -800-338-4528, 
Attn  "Writers."  Or  mail  to  Writers, 
Mutual  Funds  Magazine,  3471  N.  Fed¬ 
eral  Highway,  Ft.  Lauderdale,  FL, 
33306.  For  info  call  1-800-896-4890. 


MEDIA  RELATIONS  AND  EMPLOYEE 
COMMUNICATIONS  MANAGERS 

A  major  Midwest  corporation  seeks  a  medio  relations  manager  and  an 
employee  communications  nranager  for  its  Detroit  office. 

Reauirements  include  a  bachelor's  degree  in  journalism  or  related  field 
and  a  minimum  five  years  of  professional  experience.  Demonstration  of 
strong  writing  skills  a  must;  PR  or  marketing  experience  a  plus. 

Send  resume  and  three  writing  samples  to  Box  07089,  Editor  &  Pub¬ 
lisher. 

Equal  Opportunity  Employer. 


FREELANCE  WRITERS  needed  for 
national  trade  magazine  for  the  fruit 
and  vegetable  industry.  Key  areas 
include  southern  California,  south 
Texas,  Florida,  the  Northeast  and 
Northwest.  Industry  experience  pre¬ 
ferred.  Resume,  clips,  references  to 
Editor,  The  Grower,  7950  College 
Blvd.,  Overland  Park,  KS  66210. 


Mailroom  Shift  Supervisor/Doy 
Oversees  the  operation  of  the  insert 
runs,  prepares  weekly  schedules 
and  assists  manager. 
Preferably  three  years  supervisory 
experience  with  25  +  operation. 

Send  resumes  to: 

Claude  Owens 
The  Ledger 
P.O.  Box  408 
Lakeland,  FL  33802 


PRESSROOM 


HEAD  PRESSMAN.  Manage  10  unit 
Goss  Urbanite,  6  unit  Harris  845  and 
camera/plate.  Staff  of  15  pressman,  6 
camera/plate.  Responsible  for  schedul¬ 
ing,  maintenance,  training  and  quality. 
Paid  vacation,  health  insurance.  401 K. 
Write  to:  Jack  Glarrow,  c/o  The 
Journal,  P.O.  Box  807,  Martinsburg, 
WV  25401 . 


PRESS  OPERATOR  experienced  with 
Goss  SC  needed  immediately.  Contact 
Jack  Sitzmann,  1  -800-843-6805,  M-F, 
8-3  CST. 


SMALL,  FAMILY-OWNED  group  of 
newspapers  is  looking  for  talented 
presspeople  looking  to  get  out  of  the 
big  city  hassle.  We  have  nine  printing 
plants  in  Zones  3,  4  and  5,  mainly  Com¬ 
munities  and  NewsKings.  Above  aver¬ 
age  pay  in  cities  with  low-cost  of  living. 
We  need  several  lead  presspeople  now 
who  want  to  work  and  not  just 
supervise.  Full  benefits,  health,  etc. 
Send  resume  to  Michael  Schuver,  Lan¬ 
caster  Management,  Inc.,  P.O.  Box 
609,  Gadsden,  AL  35902  or  call  (205) 
543-3417. 


EXPANDING  English-language  news¬ 
paper  in  Budapest,  Hungary,  seeks 
reduction  manager  with  extensive 
lacintosh  paginotion  experience,  par¬ 
ticularly  with  Quork  XPress  and  Adobe 


Michaels,  Budapest  Sun,  Dozsa  Gyorgy 
84/A,  1068  Budapest,  Hungary.  Fax 
(36-1)268-1103. 


PRODUaiON  DIREaOR 

Mid-size  daily  in  Rockies  seeks  produc¬ 
tion  director.  Emphasis  on  plate,  press 
and  mail  operations.  Experience  in 
quality  control  and  statistical 
approaches  to  management  a  plus.  This 
key  management  position  reports 
directly  to  publisher.  Send  resume  in  con¬ 
fidence  to  Box  07097,  Editor  &  Pub¬ 
lisher. 


RESEARCH 


NEWSPAPER  RESEARCH  ANALYST: 
Worldwide  communications  research 
and  consultation  firm  seeking  experi¬ 
enced  newspaper  research  analyst  to 
join  growing  publishing  division. 
Perfect  for  strong  number  two  wanting 
to  be  number  one.  Send  resumes  in  con¬ 
fidence  to:  Box  07093,  Editor  &  Pub¬ 
lisher. 


RESEARCH  DIRECTOR:  National  talk 
show  seeks  cutting  edge  Researcher  to 
develop  "Superhighway"  informatian  as 
viable  resource.  Supervises  "viewer  mail" 
resource  and  staff.  Organizes  and 
maintains  the  company's  libraries  and 
develops  additional  resources.  Applies 
new  information  techniques,  equipment, 
and  processes.  Qualifications:  College 
degree  with  minimum  2  years  of 
Research  related  experience  preferably 
in  the  fields  of  Journalism,  History,  Law, 
or  Information  Science.  Extensive  on¬ 
line  experience,  with  emphasis  in 
emerging  information  sources.  Man¬ 
agement/Supervisory  skills  a  must. 
Send  resume  to:  Research  Supervisor, 
110  N.  Carpenter  Street,  Chicago,  IL 
60607.  No  calls. 


Deep  faith  eliminates  fear. 

Lech  Walesa 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-S7.86  per  line 

2  weeks-$6.95  per  line,  per  Issue. 

3  weeks-$6.CI5  per  line,  per  Issue. 

4  weeks-$5.20  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-$3.40  per  line,  per  Issue. 

3  weeks-$2.85  per  line,  per  Issue. 

4  weeks-  $2.65  per  line,  per  Issue. 


Add  S8.00  per  Insertion  for  box  service.  Add  $4.50  per  Insertion  for  box  sendee. 
Count  os  on  additional  line  In  copy.  Count  os  on  additional  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  Insertion;  1  time.  $95;  2  to  5  times.  $90 
6  to  13  times.  $85;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Company_ 


Classification _ 

Authorized  Signature_ 
Copy _ 


Credit  Card  # 


No.  of  Insertions: 


_ Exp.  Date 

Amount  Enclosed:  $ _ 


EditorS'Publisher 

1 1  West  19th  Street.  NY,  NY  1001 1.  (212)  675^80.  FAX  (212)  929-1259. 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

WEEKLY  PUBLISHER.  Innovative  sub¬ 
urban  editor  at  top-tier  dally  wants  to 
learn  the  business  side  of  publishing.  I'll 
run  your  weekly  for  2  years,  then  buy 
it.  Paper  should  gross  55(X)-9(X)k.  Box 

EXECUTIVE  EDITOR  who  con  pep  up 
your  paper.  Took  Tennessee  tri-weekly 
daily,  won  four  consecutive  first  place 
general  excellence  awards;  two  as 

weekly;  two  as  daily.  Charles  (619) 

ADVERTISING 

482-7760. 

SALES  MANAGER  with  ability  to 
increase  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  newspaper  or 
magazine.  Excellent  record.  Top  notch 
salesman  will  relocate.  John  (201 )  991  - 
5496. 

EXPERIENCED  community  journalist 
seeks  top  ^t  on  quality  oaily  in  Zone 

5  or  3.  Stan  development,  strong  local 
content  and  compelling  designs  are 
among  my  strengths.  Long-term  commi^ 
ment  desired.  Box  07068,  Editor  &  Pub¬ 
lisher. 

CIRCULATION 

EXPERIENCED,  successful  circulation 
director  looking  for  a  morning  newspa¬ 
per  that  needs  a  leader  with  proven 
circubtion  growth  ability  or  a  250,000 
per  day  or  higher  daily  needing  a 
strong  number  2.  If  your  newspaper  fits 
this  description  then  1  may  be  your 
answer.  Box  07080,  Editor  &  Publisher. 

HAVE  CLIPS,  WILL  TRAVEL 

Minority  jourrKilist,  about  to  complete  a 
year  at  small  Zone  5  daily,  who  is  look¬ 
ing  to  move  to  a  bigger  paper.  Cur¬ 
rently  cover  schools,  Tocal  government, 
and  business  community  on  a  regular 
basis.  Also  adept  at  feature  reporting. 

Willing  to  relocate.  Call  Tarun  at  (419) 

ZONE  7.  District  Manager  seeks  job. 
35  years  experience  with  5  dailies.  Box 
07076,  Editor  &  Publisher. 

468-1014. 

JourrKilist  willing  to  sell  his  soul.  Will  go 
anywhere  to  cover  any  story.  Specializ- 

COLUMNIST 

ing  in  domestic  and  international 
political  coverage.  Serious  inquiries 
only.  Call  (319)  335-5814  ond  fax 

319  335  5210. 

FILM  CRITIC  with  experience  in  televi¬ 
sion,  radio  and  print  seeks  stable  job 

with  paper.  Looking  to  become  o  popu¬ 
lar  element  in  your  entertainment  sec¬ 
tion  and  your  community.  Degrees  in 
journalism  and  film.  Prefer  Zones  7-9, 
will  consider  any  area,  any  offer. 
Brandon  (916)852-1210 

PULITZER-dreaming  reporter-- 
aggressive,  hard-digging,  goal- 
oriented,  fair,  good  with  people  and  com¬ 
puters,  an  idea  person,  a  bull  dog  who, 
as  a  political/investigative  journalist  for 
major  dailies  and  a  network  TV,  mode 

EDITORIAL 

AGRICULTURE  WRITER.  6  years'  expe¬ 
rience,  4  on  crops  and  cows  beat. 
Award  winner.  Founder  of  farm 
weekly.  Also  daily  clips.  Fox:  303-233- 
0325. 

years-wants  to  work  in  Zone  9.  Call 
me,  we  will  beat  the  heck  out  of  the 
opposition. 

(204)943-1 1 1 1  or  (805)327-8897. 

ALL-AROUND  professional  journalist 
with  1  5  years  of  experience  seeks 
managing  editor's  position  at  small  to 
mid-sized  daily  newspaper.  Quark, 
photography,  writing  and  layout  skills. 
Call  Tim  at  (501)  777-8841  or  777- 
4691. 

SEASONED  INVESTIGATIVE 

REPORTER  and  editor  looking  (or  a 
place  to  call  home.  Skilled  in  latest  com¬ 
puter  techniques  and  old-fashioned  dig¬ 
ging.  And  guess  what.  1  can  write,  too. 

Ref^  to  Box  07077,  Editor  &  Publisher. 

BILINGUAL  (Spanish)  journalist  seeks 
job  in  Zone  8  or  9.  Interned  with  Asso¬ 
ciated  Press  and  Salt  Lake  City  daily. 
Cbudia  (801)266-7191. 

SPORTS/OUTDOOR  EDITOR  with  15 
years  of  experience  in  covering  high 
school  and  college  sports  eager  to  join 
small  or  mid-sized  daily.  Experienced 
in  pagination  and  photography.  Reply 
to  Box  07091 ,  Editor  &  PuolisW. 

DAILY  BUREAU  CHIEF/nationally  pub- 

lished  photographer  (Newsweek, 
Smithsonian,  many  others)/award  win¬ 
ning  writer,  14  years  experience,  seeks 
assignment:  in  Pacific  Northwest;  out¬ 
side  U.S.;  or  editing  books.  Greg  (707) 
995-0343/994-2932. 

FREELANCE 

LONDON  BASED  freelance  journalist 
available.  Reliable.  Most  topics  includ¬ 
ing  financial.  8  years  experience.  Also 
newsclipping  if  needed.  (011-071-821- 
6758). 

Dedicated,  experienced  reporter: 

PRODLJCTION/TECH 

features;  Fed  up  with  freelancing.  Box 
07047,  Editor  &  Publisher. 

Production  director,  a  fully  experienced 
manager,  including  technical  automa¬ 
tion,  labor,  seeks  same.  Box  07075, 

Editor  &  Publisher. 

EXECUTIVE  EDITOR 

Aggressive,  award-winning  editor 
seeks  top  spot  or  senior-level  post  on 

TRAVEL  WRITERS  WANTED 

quality  Zone  2  daily.  Packaging,  staff 
motivation  and  local  news  are  my 
specialties.  Write  in  confidence  to  Box 
07023,  Editor  &  Publisher. 

TRAVEL  PH0T(X;RAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 

Fax  your  positions  wanted  ad  to  (212)  929-1259.  Be  sure  to 
include  your  VIsa/MasterCard  number. 
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Shoo  Talk  at  Thirty 


by  Sandra  Davidson  Scott 


POLICE  ARE  STILL  STORMING 
NEWSROOMS  WITH  SEARCH  WARRANTS 


DESPITE  THE  PRIVACY  Protection 
Act  of  1980,  passed  by  Congress  to 
prohibit  knock-and-enter  searches  of 
newsrooms  with  search  warrants,  such 
searches  by  police  continue. 

A  recent  newsroom  victim  is 
WDAF-TV  in  Kansas  City.  In  early 
August,  police  confiscated  a  videotape 
for  use  in  a  murder  case,  and  the  sta¬ 
tion  quickly  filed  suit  in  the  Federal 
District  Court  for  the  Western  District 
of  Missouri. 

For  $150,  the  station  had  purchased 
a  videotape  from  Earl  Warren,  a  tourist 
from  Arlington,  Texas.  Warren  was  vis¬ 
iting  Kansas  City’s  Liberty  Memorial 
when  he  looked  toward  Crown  Center 
and  saw  a  man  dragging  a  woman  into 
the  Santa  Fe  Apartments. 

Warren’s  camera  recorded  the  inci¬ 
dent  and  also  recorded  a  gun  shot  and 
the  same  man  coming  out  of  the  apart¬ 
ment  building.  Although  the  man  had 
a  gun,  police  were  able  to  apprehend 
him. 


Scott,  an  attorney  with  a  Ph.D.  in 
philosophy,  teaches  communications  law 
at  the  University  of  Missouri  School  of 
Journalism  and  School  of  Law. 


UBQNnNMOa  l/ilOUd 
SM3N  3HX  HUM  ISUIJ  38 


Get  your  copy  of 

AdN^ 

Ad  News  is  Australia’s  top  selling  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  unique  insights 
into  trends,  new  developments  and  successful  strategies. 
Special  reports  cover  breakthrough  campaigns,  topical  issues 
affecting  marketers  as  well  as  TV,  magazines,  direct  marketing, 
top  sales  promotion,  advertisers  and  media  outlets. 

It’s  your  essential  source  of  information  and  trends  from 
Downunder. _ 


Post  to:  Ad  News,  GPO  Box  606, 

Sydney,  NSW,  2001 ,  Australia. 
Please  send  me  26  issues  (1  year)  of  Ad 
News  for  A$200.  I  enclose  my  cheque/ 
money  order  for  A$200. 

NAME: _ 

ADDRESS: _ 


CITY: _ STATE: _ ZIP; _ 

YAFFA  PUBLISHING  GROUP  PTY  LTD  ACN  002  699  354 


48 


The  woman,  Julia  Flege,  had  been 
murdered  in  the  lobby,  and  the  man, 
Chancey  Wright,  has  been  charged 
with  her  murder. 

On  Aug.  5,  WDAF  aired  portions  of 
the  tape  on  its  six  o’clock  news  show. 
Jackson  County’s  prosecuting  attorney, 
Claire  McCaskill,  got  a  judge  to  sign  a 
search  warrant  that  evening,  and  the 
police  did  a  knock-and-enter  search  of 
the  newsroom. 


Although  station  employees  offered 
to  give  the  police  a  copy  of  portions  of 
the  tape  the  station  aired,  as  well  as 
the  name  of  the  tourist  who  made  the 
tape,  the  police  refused.  They  confis¬ 
cated  the  original,  14-minute  tape. 

By  doing  a  search  with  a  warrant  in¬ 
stead  of  following  the  federally  man¬ 
dated  procedure  of  having  a  subpoena 
issued  to  the  station,  the  station  was 
deprived  the  opportunity  to  have  a 
hearing  on  whether  it  had  to  turn  over 
the  original  tape  to  the  authorities. 

On  Aug.  10,  the  station’s  attorney, 
Sam  Colville,  filed  suit  under  the  Pri¬ 
vacy  Protection  Act  and  Section  1983 
of  Title  42  of  the  U.S.  Code  for  depri¬ 
vation  of  the  station’s  First  Amend¬ 
ment  rights. 

Colville  filed  suit  against  the  prose¬ 
cutor,  the  Board  of  Police  Commis¬ 
sioners,  the  police  chief  and  a  police 
officer.  Colville  said  in  a  telephone  in¬ 
terview  Aug.  18  that  he  did  not  sue  the 
judge,  who,  according  to  Colville,  was 
disturbed  at  nine  o’clock  on  a  Friday 
evening  to  sign  the  search  warrant. 

“This  concept  of  a  First  Amend¬ 
ment  right  doesn’t  make  a  lot  of  sense 
when  a  criminal  is  dragging  a  woman 
across  the  lawn,”  Colville  said.  “First 


Amendment  issues  don’t  come  to  the 
fore.  I  might  have  signed  the  search 
warrant,  too.” 

The  fault  lies  with  the  prosecuting 
attorney  who  wrongly  asked  the  judge 
to  sign  the  warrant,  not  with  the  judge, 
Colville  believes. 

Evidentiary  hearings  were  held  in 
federal  court  Aug.  11  and  12,  with 
Judge  Fernando  J.  Giatan  Jr.  presiding. 
The  judge  directed  the  defendants  to 


make  a  copy  of  the  videotape  and  turn 
that  over  to  the  station,  which  they 
did. 

Attorneys  for  both  sides  are  now 
writing  briefs  on  the  issues. 

Colville  said  he  had  “reason  to  be¬ 
lieve”  there  would  be  no  further  evi¬ 
dentiary  hearings.  Instead,  he  expects 
the  judge  to  make  any  further  rulings 
based  on  the  evidence  already  present¬ 
ed  and  the  attorney’s  legal  arguments. 

Colville  is  seeking  a  mandatory  in¬ 
junction  for  return  of  the  original  tape. 
He  also  would  like  a  declaration  from 
the  judge  stating  that  the  police  violat¬ 
ed  the  station’s  constitutional  and 
statutory  rights. 

But  Colville  does  not  plan  to  seek 
an  injunction  against  the  authorities 
forbidding  future  violations  of  the  sta¬ 
tion’s  rights.  As  he  said,  attorneys  usu¬ 
ally  “don’t  get  an  order  not  to  violate 
the  law.” 

Another  matter  also  is  before  the 
court  —  attorney’s  fees. 

“We  will  be  asking  for  attorney’s  fees 
then,  believe  me,”  Colville  said.  Both 
the  Privacy  Protection  Act  and  Section 
1983  provide  for  collection  of  reason- 


(See  Shop  Talk  on  page  38) 
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If  WDAF  attorney  Colville  hits  prosecutor 
McCaskill  in  the  pockethook,  perhaps  other 
prosecutors  in  Missouri  will  take  note. 


Did  You  Read  These 
Important  E(^P  Articles 

In  August! 


Assuring  Newsprint  Buyers 
About  Forests 

British  Columbia’s  premier  tells 
U.S.  newspaper  executives  that 
Canadian  forests  are  being  pro¬ 
tected  and  preserved. 

Where's  The  Outrage? 

CPJ  report  calls  murder  of 
immigrant  journalists  terrorism, 
but  U.S.  law  enforcement  and  press 
remain  indifferent. 

A  New  Star  Is  Born 
With  Health  Articles 

Laurie  Sue  Brockway  shifted  her 
syndicate’s  focus  after  the  birth  of  a 
son  with  many  physical  problems. 

Cartoonists  Confront 
Political  Correctness 

On  Unity  panel,  journalistic  ‘pit 
bulls’  discuss  sensitivity  and  ponder 
ways  to  illuminate  issues  without 
offending  people. 

Update  Selling  Techniques: 
Consultant 

If  you’re  selling  the  same  benefits 
of  newspaper  advertising  you  did  in 
the  1980s,  “you’ve  got  a  problem, 
because  the  market  has  changed 
significantly,”  advises  Max  Coats, 
executive  creative  director  for 
Response  Marketing  Group, 
Richmond,  Va. 


Morris  Buys  Stauffer 

$275  million  deal  unites  closely 
held  companies  with  media  hold¬ 
ings  in  the  South  and  Midwest. 

Unusual  Alliances  Bring 
Ad  Dollars  To  Newspapers 

Faced  with  growing  real  estate  ad 
competition,  newspapers  are  taking 
a  cue  from  their  competitors  and 
forming  nontraditional  alliances 
that  offer  advertisers  a  variety  of 
marketing  platforms. 

Racial  Stereotyping 
And  The  Media 

Study  asserts  that  the  mainstream 
media’s  coverage  of  people  of  color 
is  riddled  with  old  stereotypes, 
offensive  terminology,  biased 
reporting  and  myopic  interpre¬ 
tations. 


AIDS  Fades 

The  epidemic  swells  but  reporters 
complain  editors  have  lost  interest. 

Syndicates  Criticize 
Comics  Survey  Firm 

They  question  Media  Research 
Associates’  polls  and  the  way  it 
keeps  former  clients  on  its  current 
client  list. 

FreeHand  To  Revert 
To  Altsys 

Agreement  settles  suit  over 
software,  clears  path  for  Adobe, 
Aldus  merger;  FTC  enters  the 
picture. 

Trouble  Under  The  Big  Tent 

Resentment  arises  when  gay  white 
men  wear  mantle  of  ‘oppressed.’ 


You  miss  a  lot  in  the  newspaper  industry  if  you  miss  a  week  of  E&P, 
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They  Want  His  mtv.com 


CyberSurfing 

French  TWist  on  the 
Digital  Bulletin  Board 

Potholes,  perturbations  and  predicaments 
on  the  information  superhighway: 

Most  visitors  to  Paris  are  satisfied  with  their  little  Eiffel 
Tower  souvenirs,  but  that’s  obviously  not  enough  for 
.Michael  Hayward,  who  seems  to  be  an  unusually  sen¬ 
timental  sort. 

“I’d  like  to  locate  a  source  for  the  benches  which  are  found 
everywhere  in  Paris  city  parks,”  he  wrote  in  a  recent  posting 
on  the  Internet  newsgroup  soc.culture.french.  “The  older  de¬ 
sign  . .  .  [is]  shaped  like  an  elongated  ‘S’  with  narrow  ‘slats’ 
(roughly  square  in  cross  section)  running  lengthwise.  The  sup¬ 
ports  (legs/backs)  are  a  somewhat  ornately  designed  cast  iron. 
As  I  recall,  these  benches  are  (always?)  painted  a  distinctive 
shade  of  high  gloss  deep  green. . . .  Has  anyone  else  got  fond 
memories  of  these  benches?  Has  anyone  else  made  an  attempt 
to  track  down  a  source?” 

From  France,  Olivier  Clary  responded  with  the  lyrics  of  a 
popular  song:  “Les  amoureux  qui  s’becotent  sur  les  bancs  pub¬ 
lics/  bancs  publics/  bancs  publics/  en  s’foutant  pas  mal  du  r’gard 
oblique/  des  passants  honteux.”  (“The  lovers  kissing  on  the 
public  benches/  the  public  benches/  the  public  benches/  don’t 
give  a  damn  about  the  nasty  glances/  of  the  shameful  pass- 
ersby.”) 

Parisian  Gregory  Miezelis,  however,  actually  had  an  an¬ 
swer:  The  first  place  to  look,  said  Miezelis,  is  Les  Domaines, 
a  French  government  agency  that  auctions  off  surplus  equip¬ 
ment.  He  also  suggested  checking  the  Paris  flea  market’s  many 
antique  dealers.  Hayward  is  not  alone  in  his  love  for  the  park 
benches,  Miezelis  said:  “There  are  some  available,  but  they  are 
quite  sought  after  <g>  [grin].”  Selling  price?  About  950  francs 
plus  10  percent  tax,  or  roughly  $200,  although  cybernaut 
Miezelis  said  he  saw  one  sold  at  auction  for  only  350  francs.  A 
word  of  warning  from  Miezelis:  “Such  a  park  bench  is  really 
heavy  <g>.” 

— Evan  Roth 
(evan7@aol.com) 

GETTING  THERE:  Once  you’ve  gained  access  to  the  Internet,  go  to  Usenet 
or  Newsgroups  and  type:  soc.culture.french.  On  America  Online,  for  ex¬ 
ample,  go  to  the  Go  To  menu,  click  on  Keyword  and  type  in  Newsgroups. 
At  the  Newsgroups  menu,  click  on  the  Expert  Add  icon.  Type  in 
soc.culture.french  in  the  blank  space  and  click  Add.  When  asked  if  you 
want  to  add  the  Newsgroups,  click  Yes.  When  the  menu  returns,  click  on  the 
My  Newsgroups  icon,  and  you  will  see  soc.culture.french  added  to  the 
list.  Double-click  on  it  and  you're  there. 


Adam  Curry  wants  his  mtv.com. 

Curry,  a  longtime  video  jock  for  MTV,  set  up  a  music- 
news  bulletin  board  on  the  Internet  a  year  ago,  using  his  home 
computer  and  the  address  mtv.com.  Now  he’s  being  sued  by 
his  ex-employer  for  copyright  infringement. 

Curry  uses  mtv.com  to  dish  industry  gossip  (“cybersleaze,” 
he  calls  it),  and  offers  concert  schedules,  band  interviews 
and  commentary.  He  estimates  35,000  log-ins  daily.  Many 
of  those  users  are  now  following  the  saga  of  Curry  vs.  MTV — 
from  Curry’s  viewpoint  only.  The  cable  music  network,  which 
prides  itself  on  up-to-the-minute  hipness,  isn’t  “jacked  into 
the  net,”  as  Curry  put  it  in  a  recent  missive  to  his  supporters. 

The  on-line  faithful  have  been  flaming  MTV  as  “totally 
lame”  and  “a  pitiful  network  of  corporate  pigs.”  Wrote  a  user 
named  Daredevil:  “DON’T  LET  THE  LAMERS  GET  YOU 
DOWN!” 

Curry  claims  mtv.com  began  with  the  “blessing  and  sup¬ 
port”  of  MTV  execs,  but  after  he  resigned  April  25,  “things 
got  ugly.”  (It  probably  didn’t  help  that  Curry  posted  a  resig¬ 
nation  letter  on  the  Internet  accusing  MTV  of  selling  out  the 
“M”  in  its  name.)  In  federal  court  in  Manhattan  last  week, 
MTV’s  lawyers  argued  for  an  injunction  against  Curry’s  use 
of  mtv.com.  Further  hearings  are  scheduled. 

“This  has  nothing  to  do  with  Adam’s  departure,”  says  an 
MTV  spokeswoman.  “We’ve  tried  unsuccessfully  for  a  year 
to  get  Adam  to  stop  using  the  MTV  trademark  to  market  his 
services.”  Said  the  defiant  Curry  in  e-mail:  “mtv.com  will 
always  exist  on  the  net.” 

— Richard  Leiby 
leiby@aol.com 

GETTING  THERE:  To  follow  the  Curry  case  using  America  Online,  select 
keyword  Internet;  then  select  WAIS  &  Gopher  databases;  then  select 
category  Music;  then  select  Adam  Curry’s  Gopher. 

Found  something  intriguing,  improbable,  insane  or  especially 
useful  on  the  Net?  Tip  Karen  Mason  Marrero  (kmarrero@aol.com) 
or  Joel  Garreau  (garreau@well.sf.ca.us). 


A  new  weekly  column  on  the 
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